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AOCTpaKT

Commanaplk Meaua akKbIPKbl >KbUIAAPH Je3MH(OPMAlMAHBl KAMBUITYYHYH 5H HaTbhIXKamyy
KypajnapbIHbH Oupu 6omyn kanabl. Jle3nndopmanys — Oy YbIHIBIKKA /a1 KeJIOETeH MaalbIMaTThl
aTalblIall TApATyy KaHa aJaMIapabl aJallThIPyy, MAHUIYJSLHAIIOO0 MaKCAThIH KO340UT. byl sxarnai
©3reue KOOMJIYK OKysJIapAa OMYTTYy KeceleTTepre ajiblll KeJMIIM MYMKYH. Byra ueiinn »xacanran
U3UJII06JI6p KOPCOTKOHIOH, afamMIap COLMAIBIK TapMaKTapia OKyTraH MaajbIMaTThIH YbIH/IBITBIH
TEKIIEPYY apakeTTepH KOK SKEHJWUIH >KaHa JKaJFaH MaajbIMarka OHOW MIICHTeHIUKTEpH KaHa
COLMAJIBIK Meua apKbuTyy OMJIOECTEH KaJlraH MaajJbIMaTThIH JKalbUIBIIIBIHA CAJIbIM KOIIKOHAYTY
aHpIkTanrad. OIIOHIYKTaH COLMANIBIK MeIuaiarbl JKaliraH MaaJbIMaTThIH ajaMjapra THHUTHU3reH
TAaCHPHH KaKIIbIpaaK TYIIYHYY ’aHa ara KapIibl KYpeIllyy YU4YH KeOypeeKk WINMUI N3KI1/1e6e1epre
MYKTaKOBbI3.

Byn unumuii n3nniee conuanablk Meaua arsl )Kajlrad MaajabIMaTThIH alaMapra THUTU3reH TaaCupUH
aHBIKTOOTO OarbITTanrad. M3mineene conuanipik Meiua )Kajlrad MaajlbIMaTThl XKalblUITYyAa afamaap
OKyraHMaajbIMaTKaKaH/JJall peakusi KopcoToOpyH )KaHaarakapiibl CTpaTerusIapAblH HAThIKAITYyITyTy
m3uinAeHu. byn unuMuii u3migeee conuanIblKk TapMaKTapAarsl 1e3MHGOpMalUsHbIH aJamaiapra
TUUTU3TE€H TAACUPUH aHBIKTOO YUYH TYII KeJAu TaHjaaiarad 130 kumure cypaMxbliIoo xKYpry3yJiay.
CraTtucTHUKaJIbIK bIKMa KaTapbl aHKETa KOJIIOHYIIYI CYyPaMKbLIOO apKbLTyy MaalbIMaTTap YOryaTyITy.
W3unneeHyH SKbIMBIHTHITBIHJA KaTbIIIYy4YylapAblH >KapbIMbIHAH KeOy >KajraH MaajbMaTrTap
KOJIZIOHYYYYJIap/iblH UIIIEHUMHUHE TePC TAACUPUH TUUTU3ET Jen OENTHIeH KaHa KaTbIIlyydyJapIblH
80%pbI comuanabplK TapMakTapaarsl Ae3uH(popManvs afgamaapra MaHUITYJISIHS Kacal anaTr JereH
oino. Komymuanaii keTcek, agamMaapAblH J39PIUK KapbIMbl Tyypa 3MEC MaajabIMaTThl OKyraHAa
THIHUCBI3/IaHYY CE3UMUH OAlITaH KeUUPTEHUH alThILICA, alaMIap/IbIH YUTOH OUp 06yry colnaabK
Meauaarsl Tyypa ’Mec MaajbIMarTap ajapAblH OIOH ©3repTKOHAYTYH alThIIKaH.

By.l'[ )KLIﬁBIHTHKTapHBIH HCTU3HUHIAC COOUAJIABIK TapMAKTapJAarbl Tyypa oSME€C MaaJlbIMaT agaMaapra
OJIYTTYY TaaCUPHUH THATH3UII JKaTKaHABIThI, KOJIAOHYYYYJIAapAblH TaK, WIICHUMAYY MaaJlbIMATThIH
JKaWBUIBIIIBIHA CaJIBIM KOIIYYCYH KaMCBbI3J0O 3apblll JKaHa 6y.]'[ HU3nJ1J60 ,HGSHH(I)OpMaI_II/IHHBIH
KCCCIICTTCPUH a3a171Tyyra ebere TY30T ACI'CH ThIIHAK YbIT'apPbIJIAbI.

Aukbiy co306p: COMANIBIK Menua, Ae3uHGOopMaIIis, MaHUITYIISIHS, Taacup.
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THE EFFECTS OF DISINFORMATION ON SOCIAL MEDIA
AND ITS INFLUENCE ON PEOPLE
Abstract

Nowadays, the social media has become one of the most effective tools for spreading disinformation.
Disinformation is the intentional dissemination of untrue information and aims to mislead and mani-
pulate people. This situation can lead to serious consequences, especially in social events. Previous
studies show that people do not tend to question the accuracy of the information they encounter on
social media, they easily believe misleading information, and mechanisms such as the filter bubble ef-
fect of social media contribute to the spread of disinformation by keeping people away from different
points of view. Therefore, it is necessary to better understand the impact of disinformation on people
on social media and more scientific research is needed to combat the effects. This paper aims to de-
termine the impact of disinformation on social media on people. The research examined how social
media promotes disinformation, how people react to this information, and the effectiveness of combat
strategies. In this way, it may be possible to ensure that social media contributes to the dissemination
of accurate and reliable information and minimize the effects of disinformation. In this study, a survey
was administered to 130 randomly selected people to determine the impact of disinformation on soci-
al media. The survey was used as a statistical method and data collection was conducted. As a result
of the research, more than half of the participants think that the information they receive negatively
affects the trust of users and 80% of the participants think that social networks manipulate people.
Additionally, nearly half of people reported experiencing anxiety when reading disinformation, and a
third said disinformation changed their minds. Based on these results, it was concluded that disinfor-
mation on social media has a significant impact on people, and that it is important to ensure that users
contribute to the spread of accurate, reliable information and to reduce the effects of disinformation.

Key Words: Social Media, Disinformation, Manipulation, Influence



DOGAL AFET DEZENFORMASYONU KONUSUNDA BIR TIPOLOJI DENEMESI 6 SU-
BAT 2023 DEPREMLERINDEKI DEZENFORMASYON GIRISIMLERININ BAGLAMSAL
ANALIZI

B. Aykut ARIKAN*

*Tiirk-Alman Universitesi, aykut.arikan@tau.edu.tr

Oz

Bu calisma, 6 Subat 2023 tarihinde Tiirkiye’de yasanan yikici depremler sirasinda ortaya ¢ikan de-
zenformasyon girisimlerini analiz etmektedir. Bildiride, Tiirkiye Cumhuriyeti Iletisim Baskanlig
Dezenformasyonla Miicadele Merkezi tarafindan resmi olarak tanimlanan yaklasik 200 dezenfor-
masyon vakasinin detayli bir baglamsal analizi sunulmaktadir. Arastirma, dezenformasyon girisim-
lerinin hedeflerini, baglamlarin1 ve dezenformasyon tiirlerini ampirik olarak inceler. Bildiri, deprem
sonrasi bilgi kirliligi ile miicadelede karsilasilan zorluklar1 ve dezenformasyonun yayilma dinamikle-
rini ortaya koyar. Analiz, dezenformasyon olaylarini sistematik bir sekilde siniflandirarak, hangi tiir
bilgilerin daha fazla yaniltici igerik barindirdigini ve bu girisimlerin toplumsal etkilerini belirlemeye
calisir. Bu tipolojik yaklagim, deprem gibi dogal afetler sirasinda bilgi yonetimi stratejilerinin gelis-
tirilmesine katki saglayarak, etkili iletisim ve dogru bilgilendirme yontemleri lizerine dnerilerde bu-
lunur. Sonug olarak, calisma, afet yonetimi ve kriz iletisimi alaninda dezenformasyonla miicadelede
kullanilabilecek yontemsel bir ¢ergceve dnermektedir.

Anahtar Kelimeler: Dezenformasyon, bilgi kirliligi, dezenformasyonla miicadele



JE3UH®OPMAIIAA B CMU KBIPTBI3CTAHA: TUITIOJIOT WS U CPABHUTEJIBHBIN
AHAJIN3

Hlaxpu3zana JIAHKYJIOBA*

*KbIpreI3ckuii HaMOHAIBHBIN yHUBepcuTeT uM. JK. banacarsina, shshankulova@gmail.com

AHHOTAIUA

B nanHOM 0KITa/1€ MPOBOAUTCS CPABHUTENILHBIN aHAIM3 pacipocTpaneHus aesuadopmann 8 CMU
Keipreizcrana B snoxy uudpoBusanuu. PaaccMaTpuBaroTCsl pa3iuyHbIE THUIBI AC3UH(POPMAIUH,
pacnpoctpansiembie ocpenctBom CMU B Keipreizcrane, Takue kKak (heiikoBble HOBOCTH, MpOTarania
n uHopMaonusie BOpockl. [Tomumo storo Oymer anamusupyercst poib CMU B obecneyenun
MOJUTUYECKON cTabmnpHOCTH B KbIpreicraHe, BKIIIOYas HEOOXOIMMOCTh ydyeTa IMOJIMTHYECKOU
Pa3HOBEKTOPHOCTU BCEX IOJMTHYECKUX CHUJI M IIOJA4YM OTPAKAIOLICH PA3JIMYHBIC TOYKU 3PEHUS
uHpOpMaLIUH.

Knrouesvie cnosa: Jlesnndopmanus, OeiikoBbie HOBOCTH, COlMAIbHBIE CETH

DISINFORMATION IN THE MEDIA OF KYRGYZSTAN: TYPOLOGY AND
COMPARATIVE ANALYSIS

Abstract

This article provides a comparative analysis of the spread of disinformation in the media of Kyrgyz-
stan in the era of digitalization. The article examines various types of disinformation disseminated in
the media in Kyrgyzstan, such as fake news, propaganda and hoaxes.

The role of the media in ensuring political stability in Kyrgyzstan is analyzed, including the need to
take into account the political diversity of all political forces and provide information that reflects
different points of view.

Keywords: Disinformation, Fake news, Social media



ILETiSIM ARACI OLARAK CEViRi VE DEZENFORMASYON

Leyla BABATURK*

Kirgizistan-Tiirkiye Manas Universitesi, leyla.babaturk@manas.edu.kg

Farkl1 dillerde konusan ve ortak olabilecek bagka yabanci bir dili bilmeyen iki farkl kiiltiir mensu-
bunun iletisimi sadece aract yoluyla miimkiin olabilmektedir. S6z konusu siiregte arac roliinil ya
tercliman ya da internet arac111g1y1a kolayca ulasilabilen ve giinden giine daha sik kullanilan ¢eviri
programlari iistlenmektedir. iki siire¢ arasinda biiyiik fark vardir. iletisim siireci terciiman araciligiyla
gerceklesiyorsa geviri kalitesi ve alici tarafinda dezenformasyon olasiligi tamamiyla terciimanin uz-
manlik becerilerine ve yabanci dil ile kiiltiir bilme derecesine baglidir. lletisim siireci makine gevirisi
araciligiyla gerceklesiyorsa dezenformasyon olasiligi daha da artmaktadir. Bunun temelinde ise ma-
kine g¢evirisi programlarinin belirli algoritmalar temelinde ¢aligmasi ve kelimelerdeki baglama gore
anlam degismelerini algilayamamas1 yatmaktadir.

Yapilan aragtirmanin temel amaci, tercliman ve g¢eviri programlar: araciligiyla gerceklesen iletisim
stireclerindeki dezenformasyon alanlarini tespit edip dezenformasyonun ortaya ¢ikmasinin muhtemel
sebeplerini saptamak ve bunlar1 dnleme stratejileri gelistirmektir. Arastirma esnasinda belge tarama-
s1, betimleme ile karsilagtirmal analiz gibi bilimsel aragtirma yontemleri kullamlmistir. Varilan neti-
celere goére uzmanlik seviyesi yiiksek olan terciman araciligiyla gergeklesen iletisim stirecinde daha
az oranda dezenformasyona rastlanir. Cilinkii terciiman ¢evirisi makine ¢evirisine gore daha yiiksek
kalite arz etmektedir.

Anahtar Kelimeler: Ceviri, iletisim siireci, Dezenformasyon, Ceviri hatalar1, Ceviri kalitesi.
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SAVASIN DIJITAL PROPAGANDASI: ISRAIL - HAMAS SAVASINDA ISRAIL SAVUNMA
KUVVETLERI’NIN PROPAGANDA FAALIYETLERI

Erdem TASDEMIR¥,
Ayta¢ Burak DERELI**,
Betiil KARADENIZ DEMIRATA ***

* Trabzon Universitesi, tasdemir@trabzon.edu.tr
**Trabzon Universitesi, abdereli@trabzon.edu.tr

**#*Trabzon Universitesi, betulkaradeniz@trabzon.edu.tr

Oz

Kendi kitlesine kosulsuz bir sekilde mesaj aktaran ve s6z konusu bu kitlede kendi ¢ikarlari igin tu-
tum ve davranis degisikligini amaglayan propaganda, tarihin birgok devrinde farkli kosul ve sartlar
altinda kisiler, kurumlar, kuruluslar, organizasyonlar, isletmeler ve devletler tarafindan kullanilan
bir iletisim teknigi olmustur. Savaslar ise yalnizca sahada kuvvetlerin giicii ile degil ayn1 zamanda
ulusal ve uluslararasi kamuoyunu etkileme, yonlendirme ve ikna etme giicii ile de gerceklestirilmek-
tedir. Savas alan1 disinda gergeklestirilecek psikolojik savagin en etkili araglarinindin bir tanesi de
propaganda faaliyetleridir. Savas propagandasi, savas doneminde kullanilan iletisim stratejilerinin
ve propaganda tekniklerinin incelendigi bir alan olarak karsimiza ¢ikmaktadir. Savas propagandalari,
kitlelerin destegini kazanmay1, diigmani1 zay1f ve haksiz gostermeyi, moral ve motivasyon saglamay1,
savasa ve savas doneminde gerceklestirilen tiim faaliyetlere mesruiyet kazandirmay1 amaglamaktadir.
S6z konu bu propaganda faaliyetleri icerisinde ¢esitli enformasyonlari, dezenformasyonlari, mezen-
formasyonlar1 ya da melenformasyonlari blinyesinde barindirabilmektedir. Savas aninda gerceklesen
bu propaganda faaliyetleri infodemiye de doniisebilmektedir. Gliniimiizde iilkelerin propaganda faa-
liyetleri dogrudan dijital iletisim araglar1 lizerinden gergeklestirilmektedir. Dijital iletisim araglarinin
yapilari, kullanim amaglari ve kullanici profilleri diisiiniildiigiinde ise Twitter propaganda faaliyetleri
agisindan ideal bir platform olarak karsimiza ¢ikmaktadir. Bu c¢alisma, Diinya siyasi dengeleri
acisindan 6nemli bir konumda yer alan Israil-Hamas savasinin ilk bir aylik doneminde Israil tarafindan
gergeklestirilen propaganda faaliyetlerinin neler oldugunu bulgulamayi, stratejilerine odaklanmay1
ve Israil Savunma Kuvvetleri’nin nasil propaganda faaliyetinde bulundugunu ortaya koymay1
amaglamaktadir. Calisma, nitel arastirma yontemiyle gerceklestirilerek durum g¢alismasi deseni ile
tasarlanmlstlr [srail-Hamas savasmin basladig1 7 Ekim 2023 tarihinden 7 Kasim 2023 tarihine kadar
olan siire zarfi icerisinde Israil Savunma Kuvvetleri’nin Twitter hesabr iizerinden gergeklestirdigi
propaganda niteligindeki paylasimlari icerik analizi teknigi ile analiz edilmistir. Veri analizinde
Maxqda programindan yararlanilmistir. Calismada paylasilan dijital propaganda igeriklerin tiird,

paylasim amaci, propaganda ¢esidi, propaganda teknigi, mesaj ¢ekiciligi ve enformasyon bozuklugu
temalart iizerinden incelenmistir.

Anahtar Kelimeler: Dijital propaganda, Savas propagandasi, Twitter propagandast, Israil-Hamas
Savasi



DIGITAL PROPAGANDA OF WAR: PROPAGANDA ACTIVITIES OF THE ISRAELI DE-
FENSE FORCES IN THE ISRAEL-HAMAS WAR

Abstract

Propaganda, which unconditionally conveys messages to its own audience and aims to induce attitude
and behavior changes for its own interests within this audience, has been a communication technique
used by individuals, institutions, organizations, businesses, and states under different conditions and
circumstances throughout history. Wars are conducted not only with the power of forces in the field
but also with the power to influence, direct, and persuade national and international public opinion.
Outside the battlefield, one of the most effective tools for conducting psychological warfare is pro-
paganda activities. War propaganda emerges as a field where communication strategies and propa-
ganda techniques used during wartime are examined. War propagandas aim to gain the support of
the masses, portray the enemy as weak and unjust, provide morale and motivation, and legitimize all
activities durlng wartime and wartime activities. Within these propaganda activities, various forms of
information, disinformation, misinformations, or malinformations can be included. These propagan-
da activities during wartime can also turn into an infodemic. Today, countries’ propaganda activities
are carried out directly through digital communication tools. Considering the structures, purposes,
and user profiles of digital communication tools, Twitter appears as an ideal platform for propaganda
activities. This study aims to reveal what propaganda activities were carried out by Israel during the
first month of the Israel-Hamas war, which occupies an important position in the world political ba-
lances, to focus on its strategies, and to reveal how the Israel Defense Forces conducted propaganda
activities. The study was conducted using qualitative research method and designed with a case study
pattern. Propaganda-like posts made by the Israel Defense Forces on Twitter from October 7, 2023,
the start date of the Israel-Hamas war, until November 7, 2023, were analyzed using content analysis
technique. Maxqda software was used for data analysis. In the study, the types of digital propaganda
content shared, the purpose of sharing, the type of propaganda, propaganda techniques, message att-
ractiveness, and information distortion themes were examined.

Key Words: Digital propaganda, War propaganda, Twitter propaganda, Israel-Hamas War



BiR KESiF ARACI OLARAK GOOGLE TRENDLER
Konur Alp Koz*

* Ankara Hac1 Bayram Veli Universitesi, kalpkoz@gmail.com

Oz

Google Trendler, Google’da anonim arama isteklerinin siniflandirilmis verilerini kapsamaktadir. Ger-
¢ek zamanli ve 2004 yilindan bugiine ge¢mis aramalari kapsayan bu veriler, 1 ile 100 arasinda olacak
bi¢imde yiizdelik oranla 6lgeklendirilmektedir. Bu oranlar, Google’da gerceklesen arama hacimlerini
yansitmamaktadir. Olgekler, ilgili anahtar kelimenin popiilerlik derecesini yansitirken, ilgili aramanin
belirli bir zaman dilimindeki en yiiksek degeri 100, diisiik hacim ise 1 zaman serisi ile gosterilmekte-
dir. Belirtilen 6lgeklemede; spam, diisiik hacimli, yinelenen ve 6zel karakterlerle yapilan aramalar ise
filtrelenerek gosterilmemektedir.

Google Trendler, bilimsel bir anket niteliginde olmasa da belirli bir konudaki ilgiyi yansitmasi agisin-
dan degerli goriilmektedir. Aragtirmacilarin her gegen giin ilgisinin artmasina neden olan bu kiymet,
Google Trendler’in potansiyel kullanimlar1 konusundaki birtakim endiseler nedeniyle gdlgelenmek-
tedir. Bu endiselerin ana kaynagini ise arastirmalar i¢in Google Trendler ile ilgili heniiz belirli bir
bilimsel standardin kesfedilmemis olmasi olusturmaktadir.

Belirtilen endige ve olumsuzluga ragmen, her y1l gerceklesen trilyonlarca arama verisi, Google Trend-
ler’i diinyanin en biiyiik veri kiimelerinden biri haline getirirken, bu biiyiik veri kiimesi aragtirmaci-
lar1 da heyecanlandirmaktadir. Literatiir, Google Trend verilerinin pek ¢ok alanda kullanilabilecegine
isaret etmektedir. Toplum saglig1 alanina iliskin Google Trend verilerinin kullanildig1 ¢aligmalarda,
Covid-19 basta olmak iizere bulasici hastaliklarin aragtirmacilar tarafindan ger¢ek zamanli izlenmesi-
ne yardimci olurken, hastaliklarin sosyal yagam ve ruh sagligi tizerindeki etkilerinin dl¢limlenmesine
olanak saglamaktadir. Arama egilimlerinin, finansal piyasalar iizerindeki etkilerinin arastirildig1 ¢a-
lismalarda ise basta fiyat dalgalanmalar1 olmak iizere piyasa hareketleri ile arama egilimleri arasinda
pozitif yonde bir iligki oldugu ortaya konulmaktadir. Yine benzer bigimde bir sinema filminin gise
potansiyeli, Google Trendler {izerinden hesaplanabilirken, bu benzersiz veri kaynagi sayesinde islet-
meler, tiiketici egilimlerini takip edebilmekte ve gelecege dair riski minimuma indiren planlamalar
yapabilmektedir.

Yukarida bahsedilen ve literatiirde yer alan ¢ok sayida ¢calisma Google Trendler’1, arastirmacilar i¢in
essiz ve benzersiz bir veri kaynagi haline getirmektedir. Google Trendler’in milyarlarca arama sorgu-
sunun sundugu bu devasa firsat, bilimsel kaygilarin da giderilmesiyle 6niimiizdeki yillarda ¢ok daha
degerli hale gelecektir.

Anahtar Kelimeler: Google, Google Trends, Biiyiik Veri,
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KOMMYHUKAINUAJIBIK JE3UHO®OPMAIIMAHBIH KOOMI'O THUTHU3T'EH TEPC
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** AHIKaAH MaMJICKETTHK TIEIarOTMKaJIBIK HHCTUTYTY, temirova 65@mail.ru
AHHOTAUA

Je3uHpopmanus — cascuii, yTyT-HACBIAT, XeKe KbI3bIKUBIIBIK jKaHa Oalllka MakcaTTapra ’eTyy Y4yH
OyiraHu bIKMaJIap[bl KOJJOHYII, alipblM Macesesep, aublIbIIITap, OKysuIap KeHYHII® Tyypa 3Mec,
Oy3yKy MaaJibIMaTTap bl aTaifbljian Taparyyuy, 3Jre *ajlrad ko3 KapalTap/ibl TaHyylI00 MEHEH UIITH
YaTallThIpyyuy, Tyypa >KOJJIOH YbIrapyyuy apakeT 3KeHauru oenrmiyy. XKazyyuy U.AHWTMaroBayH
“Kaccanapa tamracel” poMaHbIHJA KypHaiaucT JOHTOHM HOHrep >kaHa NpE3uACHTTUKKE Tajarkep
OnuBep OpHoKTyH oOpToCyHAa ne3uHopmanusara OaillaHBIITYy KOH(IMKT KelIMIl Yblrar. Ara
KOCMOCTYK MoHax Dunodeiaun Xepre, anaars! aram3aTka, aHbIH MMMHEH 3HE 00JTyyra JgaspiaHran
asuI3aTKa KalpbUIbII X&Ka3raH KaTbl ceOen 060ioT. [eneTnk okymyryy Anapeit Kpbuibiosays agamsar
KOOMYH aJITaHYbLIbIK, 30MOYITyK, 0aCKbIHUBUIBIKTAH PyXUil ’KaHa TeHETUKAJIBIK Ta3aJI00T0 apakeTH
OPpIOK CHISIKTYY YarbIM4bl-CasiCaTUbIHbIH KEKE KbI3BIKUbLIBITBI YUYH ITalJaIaHTbIChl KEJIT€HIUTUHIH
allblHaH KOOMIO TecKepHu Oypynyn TYWYHAYpyayn Oepuier. Hatelibkama ruanetana OynyH-4aH
TYLIYI, KOOM YalKaJblIl, TRIHYTBIK KeTeT, PyTyposior okyMymtyy npodeccop Podept bopk »xy0aiibl
MEHEH 33€JIKU KbIIbIMIArblJai Tam OapaHra ajablHbII OATYPYIeT. JleMek, Kailchbl KblIbIM 60100CYyH,
KaHJal raHa ajJbIHKbl WJIMMUN aqbUIBIII K€ JJIre Maijanyy arkapbulrad Uil 00J00CYH aHbIH dire
TY3 MaajlbIMaTTa XeTyYCyHe OereT OOJITOH Je3uH(pOpMalus KOOMIYH OYTYLIYHO XOJITOO OOyl
KEJIET, aHbl 03 YypYHJla TOKTOTYII, YbIHABIKTHI KallKaiiTa aiTyy, ’ka3zyy 2/re TYIIYHIYPYY ydypaa
aKTyaJyy OOWOH Kallyysa.

Aukvly coezdep: nesumHdopmanms, Ty3 Maanbimar, ‘“Kaccanapa tamracel”, WIMMHIA aubLIBIII,
dunodeina KaTel, OypManaHraH WHOOPMAIUSHBIH KEeJACPTUCH, YBIHIBIKTHIH KOOMIO 3apbUIIBITHI,
YKaJITaH MaaJlbIMATThl KOKKO YBbITApyy
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PREVENTION OF THE NEGATIVE IMPACT OF COMMUNICATION DISINFORMA-
TION ON SOCIETY (BASED ON THE EXAMPLE OF CH. AYTMATOV’S NOVEL “CAS-
SANDRA’S BRAND”)

Annotation

It is well known that disinformation is the act of deliberately spreading incorrect and distorted infor-
mation about certain issues, discoveries, events, using false methods to achieve political, propaganda,
personal interests and other goals, as well as confusing things by imposing false views on people. In
the novel by the writer Ch. Aitmatov “Cassandra’s Brand,” a conflict arises between journalist An-
thony Junger and presidential candidate Oliver Ordok due to disinformation. It is caused by a letter
written by the cosmic monk Philotheus to the Earth, to humanity on it, to women preparing to become
mothers. The attempt of geneticist Andrei Kryltsov to spiritually and genetically cleanse human so-
ciety from lies, violence and invasion is misinformation explained to society, this is due to the selfish
desire of such a provocateur politician as Ordok, he plans to use it in his own interests. As a result, the
planet will be destroyed, society will be shocked, the world will be lost, futurist scientist Professor
Robert Bork and his wife will be stoned to death, just like in the ancient times of mankind. Therefore,
no matter what the century, no matter what advanced scientific discoveries or works are useful to the
people, misinformation that prevents direct information from reaching the people is an obstacle to the
development of society.

Key words: disinformation, direct information, “Cassandra’s Brand”, scientific discovery, Filofey’s
letter, prevention of false information, need for truth in society, rejection of false information
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JAE3UH®OPMAIIUSA KAK HUDPPOBAS YIT'PO3A COBPEMEHHOI'O OBIHLIECTBA
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* AnTaiicKoro rocy1lapcTBEHHOTO YHUBEpCHUTETa, alla_k65@mail.ru

**KpIpreI3cKoro HallMoHaJIbHOTO YHUBepcuTeTa uM. JK. banacarsina, ru_rt@mail.ru
AHHOTALUSA
«J10XKb JIETUT, @ UICTUHA XPOMAET 3a HEW»
Jlxonaran CBudt

B nanHoil crareke paccMmarpuBaeTcs ne3uMH(pOpMalMs Kak roOanbHas yrposa HudpoBoro
MEANANpPOCTPAHCTBA, OCHOBHBIC MPUYMHBI BOSHUKHOBEHUS ITUGPOBOH Ne3MH(DOPMALIUU U CITOCOOBI
€¢ pelIeHHs.

C pasButHeM WH(POPMALMOHHO-KOMMYHHUKAIIMOHHOW TEXHOJOTHHM B COBPEMEHHOM
obmectBe ne3uH(popmanys, Kak OfHA M3 HU(PPOBBIX YIpo3, CTAHOBUTCS HE TOJIBKO CPEICTBOM
MH(POPMALIMOHHOTO BO3CHCTBUS, HO U CIIEIM(PUYECKUM HHPOPMALITMOHHBIM ITPOLIECCOM B OOIIECTBE.
Hudpossie ycTpoiicTBa U YCIYTH C KaKJIbIM T'OIOM CHUJIbHEE WHTETPUPYIOTCS B TOBCEIHEBHYIO
Ku3Hb Jrofied. COBpEMEHHBIH YEJIOBEK HE MOXKET MPEICTAaBUTh ceOs 0e3 COlMalbHBIX Meua,
KOTOpBIE CTajH IUIaTGOpPMON pacipoCTpaHEeHUs AE3MH(OPMAIH, MPEACTABISIONIEH Cephe3HYIO
yrpo3y HH(OpMaAIMOHHOHN 0€30IMacHOCTH U 00IIECTBEHHO-COLMAIBHON CTaOMIBHOCTH TOCYJapCTBa.
Hudposas ae3snHPpOpMAaIHs CO3MaET MApAIIICTbHYI0 MEHApEabHOCTh (BUPTYaJIbHBIN U peaslbHbIN
mup). ConnanbHble CETH, MECCEHKEPHI, (POPYMBI pajii «XaiIa» 1 MOBBIILIEHHS 0XBaTa MTHOBEHHO
OTHPABISIOT HHPOPMAIHIO. ITO MPHUBEIO K HEKOHTPOIUPYEMOMY PAacIpPOCTPAHEHUIO KOHTEHTA U K
pPOCTY HEIOCTOBEPHOH MH(pOpMAIMK, HETAaTUBHO BIHSIOIIEH HAa MAacCOBOE CO3HAHHME U TOBEICHUE.
Kaxnplii neHp mosBISETCS Iiefas BOJIHA Je3MH(OpPMAllUM, HHTEPIPETUPYIOUIas eKeJIHEBHBIC
COOBITHSI.

AHanu3 OTKPBITBIX UCTOYHUKOB MOKa3bIBaeT, 4To Ooinee 80% kureneil MHOTUX IOCylapCcTB
OECIIOKOSITCA PAaCHPOCTPAHEHUEM CETEBOM HEe3MH(POPMAIUK, KOTOpas OKa3bIBACT 3HAUUTEIBHOE
BJIMSIHUE Ha 00111€CTBEHHO-TIOIMTUYECKYIO )KU3Hb CBOEH cTpaHbl. PacripocTpanenue ne3nHpopmanuu
C UCTIOJI30BaHMEM MCKYCCTBEHHOTO MHTEIUIEKTa B OMyKaiIue rosl ocTaeTcs No0albHOM yrpO30H.
B ycnoBusix mudpoBuzanuu Ajis NpeAOTBpAIllEHUs pacHpocTpaHeHHs Je3uH(opMalluu, Kpome
MPUHATHST HOPMAaTHBHO-NIPABOBOM JIOKYMEHTALlUH, HY>KHO OOpaTuTh BHUMAaHHE Ha IOBBILIICHHE
MEAUMHON TPAaMOTHOCTH HaceJIeHHs — HoTpeOuTeneil KOHTEeHTa.

Knrouesvie cnosa: Nubopmanus, [esundopmanus, CoBpeMeHHOTO 00IIecTBa
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DISINFORMATION AS A DIGITAL THREAT TO MODERN SOCIETY
Abstract
“A lie flies, but the truth limps behind it”
Jonathan Swift

This article examines disinformation as a global threat to the digital media space, the main
causes of digital disinformation and ways to solve it.

With the development of information and communication technology in modern society,
disinformation, as one of the digital threats, becomes not only a means of information influence,
but also a specific information process in society. Digital devices and services are becoming more
integrated into people’s daily lives every year. A modern person cannot imagine himself without
social media, which has become a platform for the dissemination of misinformation, posing a serious
threat to information security and the social stability of the state. Digital disinformation creates a
parallel media reality (virtual and real world). Social networks, instant messengers, forums instantly
send information for the sake of “hype” and increasing coverage. This has led to the uncontrolled
distribution of content and the growth of false information, negatively affecting mass consciousness
and behavior. Every day there is a wave of misinformation interpreting daily events.

An analysis of open sources shows that more than 80% of residents of many countries are
concerned about the spread of online disinformation, which has a significant impact on the socio-
political life of their country. The spread of disinformation using artificial intelligence remains a
global threat in the coming years. In the context of digitalization, in order to prevent the spread
of misinformation, in addition to the adoption of regulatory documents, attention must be paid to
increasing the media literacy of the population - consumers of content.

Key Words: Information, Disinformation, Modern society
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OPYCHUSA-YKPAUHA COT'YIIYHIA JE3UH®OPMAIUA: FACTCHECK.KG
CAUTBIHBIH MUCAJIBIHIA

Cammupa lHlapunoBa*

®apuna KaubibexoBa*®*
* Ankapa Xaxs! baiipam Benu ynusepcuretu
**Koxxaenu YHUBEPCUTETU
AlcTpaKkT

Corymi, >xaH)ajd, TaOUTbld KBIPCHIK CBHISKTYY ©3reue KbIpJaan y4yypiapblHIa agamaap
MaanbIMaTTapAbl JKalMbira MaalbIMIOO KapakaTTapbl apKbUIyy anblmar. KoMMyHHKaIUsIIbIK
TEXHOJIOTUSANIAPJBIH OHYTYIY MEHEH OMprelMKTe COTYII, >KaH)Kald OONyI >KaTKaH aiMaKTapAarsl
MaanbIMaTTap MWHTEPHET, COLMAJABIK TapMakTap apKbUlyy  KOOMYYJIYKKa JKeTe OallTajsbl.
KoMMyHUKaIUSIIBIK TEXHOJIOTHSUIAp MaalbIMATThI T€3 apajia KeNTereH ajaM/1apra akbIChI3 )KETKHPYY
CBIAKTYY Me/IMa TapMarbiHa e3repyyJIepay ajiblll KeITeHU MEHEH jKallraH MaalbIMaTThIH KabUIBIIIBI
OHJIYY KeHTeinepay >KapaThlll MaaJbIMAaTThIH YbIH TOTYHYH albIpMalloOro TOCKOOJAYK KapaThlll
kener. byn m3unnee makanaga Opycusi MeHEH YKpawHaHBIH OPTOCYHJArbl OOJyN jKaTKaH COTYII
KOHYH/I® COIl TapMakTapja TaparaH MaanbIMarTap Je3uH(opManus TYIIYHYTYHYH HETH3UHE
Tanmooro anbiHat. M3mingee Keipreizcrangars! xalmbira MaajabIMI00 KapaXxaTTapblHbIH alKarbiHaa
factcheck.kg callTbIHBIH MHCaNbIHIA KYPIY3YAOT. AHanu3 Oup ailyibIKk yOAaKbIT MEHEH YEeKTENHI
corymi Oamrairal KyHAeH Takrtan aiitkanna 2022-xeiiabH 24-geBpansiHan 24-MapThIiHA YSHUHKA
apalbIKTa JKOTopy/a aTajraH caiTTarbl YbIH-TOTYHY aHBIKTAJITaH MaallbIMaTrTap TaJlJOOTrO aybIHaT.
W3ungeenyH makcarbl coll TapMakTapia skaipuiran Opyc-YKkpanHa COTYIIY >KOHYHIOTY aJlrbIH
MaaJbIMATTapbIH KaJIbIra MaalbIMA00 KapaKaTTapblHBIH UIITMHE KaHYaJbIK JICHID3J1/1€ TAaCUPUH
TUUTHU323PUH aHBIKTOO.

Aukwviu coz0ep: Opycus-YKpanHa corymry, ne3uHdopmanus, courapmakrap, factcheck.kg caiter.

DISINFORMATION IN THE RUSSIA-UKRAINE WAR: THE EXAMPLE OF THE SITE
FACTCHECK.KG

Abstract

In times of emergency such as war, conflict, natural disaster, people get information through mass
media. Together with the development of communication technologies, information about war and
conflict areas began to reach the public through the Internet and social networks. Although commu-
nication technologies have brought changes to the media industry, such as the rapid delivery of infor-
mation to many people for free, it has created problems such as the spread of false information and
hindered the distinction between the truth and the truth of information. In this article, the information
about the ongoing war between Russia and Ukraine in social media was analyzed based on the con-
cept of disinformation. The study was conducted on the example of factcheck. kg, a site that clarifies
information within the mass media in Kyrgyzstan. The analysis was limited to a two-year period from
the start of the war, that is, from February 24, 2022 to February 24, 2024, and the data found on the
aforementioned site were analyzed. The purpose of the study is to identify the types of disinformation
in the content of the data by analyzing the disproved data about the Russian-Ukrainian war.

Key Words: Russia-Ukraine war, disinformation, social networks, web site factcheck.kg
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CIIOCOBBI BOPLEBI C TAHUKOM B MEJTUATIPOCTPAHCTBE

Tarbsana MUXAMJIOBA*

*CHOMpCKUi TOCYIapCTBEHHBIN YHUBEPCUTET HAyKU M TEXHOJIOTHI HMEHH akagemuka M. 0.
Pemernena, ta.rada@mail.ru

AHHOTaIHA

ABTOp ONWCHIBAET MpUEMBl JUIsl NPEOJOJICHUS NaHUKU Cpeaud MacC B MEIUanpOCTPaHCTBE.
PaccmarpuBatoTcsi BOmpochl KiacCH(pUKauy MaHMYECKUX HACTPOSHUH B MeAHMacpere, CrocoObI
pacrpocTpaHeHus] TAHUKA W €€ HarHeTaHWsA. BBIABISIOTCS CEMaHTHYECKHE MEXaHU3MBI
(hopMHpOBaHUS ANTAPMUCTCKUX IMPOSBICHUH, UX 3aMeIUICHUsI U 3aTyXxaHus. B paboTe BBIBIAIOTCS
pa3Hble NOAXOAbI K OIMMCAHUIO MaCCOBOW MAaHUKH, TEXHOJIOTMM €€ MHIyKIIUU, — IICUXOJOTUYECKHE,
COLIMOJIOTUYECKUE, C TOYKU 3PEHMSI TEOPUU MACCOBBIX KOMMYHMKALMHA. ABTOP ONMCHIBAET TAKXKE
psa IpUMEPOB PACIPOCTPAHEHUsI MAaCCOBBIX MaHudeckux ciyxoB 2020-2024 rr. B Poccuun, cpeau
KOTOPBIX TIPUYMHBI 3200JI€BaHUN KOBHJIOM, BOTIPOC O MPHUBHUBKAX OT KOBHJIA, IOXKAPHI B JIECaX H JIp.
Marepuanom paboThl HOCTYKUIM MEAUATEKCThI PsAJia PYCCKOA3BIYHBIX CETEBbIX OPTaHOB MACCOBOM
nnpopmaruu (YouTube.ru, Lenta.ru, Vzglyad.ru, Gazeta.ru, Kp.ru u zip.), B KOTOPBIX HAIILTH OTpaxe-
HUE MOTHBBI U TEMBI, BEI3BIBAOIINE TAHNYECKNUE HACTPOCHHUS.

KnroueBrsie cioBa: MeZ[I/IaHI)OCTpaHCTBO, HaHI/IKI/I, KOBI/II[

WAYS TO DEAL WITH PANIC IN THE MEDIA SPACE

Abcstract

The author describes techniques for overcoming panic among the masses in the media space. The
issues of classification of panic moods in the media environment, ways of spreading panic and its
escalation are considered. Semantic mechanisms of alarmist manifestations formation, their decel-
eration and attenuation are revealed. The paper identifies different approaches to the description of
mass panic and its induction technologies — psychological, sociological, from the point of view of
the theory of mass communications. The author also describes a number of examples of the spread of
mass panic rumors in 2020-2024 in Russia, among which are the causes of covid diseases, the issue
of covid vaccinations, forest fires, etc. The material of the work was the media texts of a number of
Russian-language online media outlets (YouTube.ru, Lenta.ru, Vzglyad.ru, Gazeta.ru , Kp.ru and
others), which reflect the motives and themes that cause panic moods.

Key Words: Media space, Panic, Covid
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NMHCTPYMEHTbBI M KAK OJUH U3 ®PAKTOPOB JE3MH®OPMALIMHU B
JAEATEJIBHOCTHU NIOJIUTUYECKOMU JJIUTHI

Haszrya JIITAHKYJIOBA*

* bumkexckuii rocynapctBeHHbIN yHUBepcuTeT UM.K.Kapacaesa, nazgul.eshankulova@mail.ru

AHHOTaNUA

[Ipouiecc akTUBHOTO BHEAPEHUS TEXHUKHM W HOBBIX TEXHOJOTHMH B JKM3Hb JIIONEH, a Takxke
npo6sieMa MOSBICHUS U pacipoCTpaHeHUs Je3uH(opMaluu ctaia oco0o akTyasibHO. BHenpenue
unppoBHU3aLMH U MOsIBIEHHE HHCTpyMeHTOB MU - reHepaTuBHBIX pedeBbIX MOJIeNel, HelpoceTel -
BBI3bIBAIOT CEPbE3HBIE U3MEHEHUS B Pa3IMUHBIX chepax Halei KU3HU, B YACTHOCTHU B MOJIMUTHUKE, a
TaK)Xe B Mpolecce NPeABbIOOPHON KOMITAHUH.

Lenp crarbu TpoBeACHHE aHaAIM3a WHCTPYMEHTOB HMCKYCCTBEHHOTO WMHTEJUICKTA, BBISBICHUS
(akTopoB Ae3uHGOPMAINH U UX BIUSHUE HA MOJUTUYECKUHN TPOIIECC.

MeTtoabl McCIe10BaHts TPOBEICH CPABHUTEIIbHBIN aHATIN3 UHCTPYMEHTOB U ITOHATUH HCKYCCTBEHHOTO
uHTeIuIeKTa. Ha 0cHOBE CyOBeKTUBHOCTH OLIEHOK BIHsiHUA HH(popMarn U Ha uenoBeka, BpeMEeHHOU
MPOTSHKEHHOCTH OOHAPYKEHUS NCKaKeHUH B MH(OpMAIIUHY, €JMHCTBA TIOHUMAHUs HA YPOBHE 3aKOHA
CIEJIaHbl COOTBETCTBYIOLME BBIBOJBI 110 IPUMEHEHHUIO METOAOB MOHHUTOPHUHIA, KOHTEHT U HMBEHT
a"amu3a. [loytn kaxaas geMokparusi, OOIECTBO HAXOAUTCS B COCTOSHUU CTpEcca, HE3aBUCUMO OT
BHE/IPSIEMBIX TEXHOJOTHHA. A B MpoIecce BIUSHUA Je3UHPOPMAIIUK, 3TO OyIeT MpOCTOp CO3AaHuUs
BO3MOXKHOCTEH /7151 HAHECEHUSI ele OOJIbIIEeTo Bpea.

BreiBogpl. [logBonsTcst UTOru 0 BO3MOXKHOCTSX 0oJiee akTUBHOTO HMcmoib3oBanust UM B pa3znudHbIx
MOJIUTHYECKUX Tponeccax. Takxke BBIABISIIOTCS YCWIMS MCIOJb30BaHUA HHCTpymMeHTOB MM 1o
ne3ruH(GOpPMaINK U UCKKEHUSI BOCTIPUSITHE PEAIbHOCTH BO BpeMs M30MpaTEIbHBIX TOHOK.

Pexomennmanumn.

HNU moxeT ObITh, KAK MHCTPYMEHTOM JUIS PEIICHHS MOJUTHYCCKHX MpoOJieM, TaK U OMAaCHBIM
(baxTopoM ISl OJIUTHYECKOM cTaOMIBHOCTH. Takke MOXKET CIIOCOOCTBOBATh KaK MPOTrpeccy, Tak U
perpeccy B IIOJIMTHKE U B 0OIIECTBE B I1€JIOM. PekoMeH TyeTcst HCII0JIb30BaHNE METOI0B KPUTHYECKOTO
MBIILICHUS, TAK)KE aKTUBHOE BHEIPEHUE NH()OPMALIMOHHOMN TEXHOJIIOTHH BO BCE CTPYKTYPBI COIIyMa
111 00paOOTKH ¥ MOTYyYSHHS JOCTOBEPHBIX HHPOPMAIUii U (haKTOB.

Knroueswvie cnosa: VIckycCTBEHHBIN MHTEIUIEKT, | eHEpaTUBHBIE peueBble Monenu, Helipocetn

Al tools as one of the factors of disinformation in the activities of the political elite

Abstract

Artificial intelligence The introduction of digitalization, the emergence of Al tools - generative speech
models, neural networks - cause serious changes in various areas of our life, in politics, in particular
during the election campaign. The process of active introduction of technology and technology in
people’s lives, the problem of the emergence and spread of disinformation has become especially
urgent.
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JAE3UHOOPMALUAHBIH TABUATHI
(Coumanabik AnTponoJiorusuibik Ke3 Kapamr)

Bakteioexk UCAKOB*

*Keiprei3-Typk «Manacy yausepcuteTH, baktybek.isakov(@manas.edu.kg

AHHOTaNUA

Byn nnumuii makana, 6opOop jkaHa yeT-kaka (nepugepusi) OpToCyHIarsbl PU3NKAIIBIK KaHa COLUATIBIK
apanblik (Qucmanyus), Ne3uH(OPMANMSHBIH YBIHBITBI TAOUSATHIH COLMAIIBIK AHTPOIIOIOTHSIIBIK
0arpITTa M3WIACUT jKaHa “(PU3UKANIBIK )KaHA COLUANIBIK apaliblK (Oucmanyus) ne3nHPOPMaUIHBIH
YBIHBITH TAOUATHIH JKapaTar’ JereH MUKupuH aiTar. Cebedu, 60pOopao alThIITaH MaajbIMart, Ce3
ke Kkabap, mepudepusra (KaKbIHKBI JKaHa AJIBICKbl PErHOHIOPro) apa OacKeruTap (UHCMAaHyust)
apKbUTYY OAChINT OTYH JKETKUYE, OAlITaKbl ©36TYHOH-OPUTHHAIYYIyTaHaH abICTal KeTeT. JleMek,
ne3uH(pOpPMaIUs CONMAIIBIK AHTPOTIONIOTHSUIBIK KO3 KapamTa, (U3UKAIBIK JXaHa COUAIIBIK
apaliblKKa Ke3 kapaHpl KyOymymr. Mucansl, yaypynaa CCCPauH KypambiHa skannsIchl 15 pecnyOnnka
KHPTeH 00JICo, “COBETTHK TY3YJIylr” 60pOop MEHEH pernoHI0 Oup/iei 00JIToH dMec. ATan alTKaHa,
OOpOOPAOH “COBETTHK TY3YJYIITYTY KOJIX03-COBXO370p KaHAal Oosoopy’ auTeuica aa, Cubupaeru
nep myHodypa, matiea mapThiHa, KaBka3garsl aiuep TOONyYy-TOKOWIYY skarnmaiira >kana bopOop
Asusimarsiiap e3 e3reuesyKTepyHe (O30ek pecyOaukachl ©316pYHYH Maxaiia CUCTEMachiHa, aj
smu Keipreiznap 0051c0 ypyyayk-myy2anobik TY3YJIYLIYHO) bIIANbIK TYNTOLIKOH.

AUKBIY cO310P: DHU3UKAIBIK KaHa COIMANIBIK apalbIK, Ae3UH(OpMAIUs, YPYYIYK TY3YJIyII

THE NATURE OF DISINFORMATION
(SOCIAL ANTHROPOLOGICAL PERSPECTIVE)

Abstract

The article explores the true nature of the disinformation in the context of center and the periphery
(periphery) relations. This is because the information, word or message spoken in the center moves
away from its original core until it reaches the periphery (near and far regions) through intermediate
steps. Therefore, from a social anthropological point of view, disinformation is a phenomenon
dependent on phy51ca1 and social distance. For example, if the USSR included a total of 15 republics,

the “Soviet structure” was not the same in the capital and the regions. If we take the example of
the “Soviet structure” of collective farms and state farms, the center said how collective farms and
state farms should be formed, received instructions, and issued several orders. In particular, even
though the center says that “soviet collective farms and state farms will be like that”, each established
according to their own conditions. The peoples of Siberia prefer the tundra and steppe conditions, the
peoples of the Caucasus have mountainous and forested conditions, and the people of Central Asia
have their own characteristics (the Uzbek Republic has its own neighborhood system, and the Kyrgyz
have a tribal-kinship system).

Keywords: physical and social distance, misinformation, tribalism.
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CEMETEHNIVUH CASIKATDI: “CEMETEM” SIIOCYH U3WJI106160 GOOGLE EARTH
AJJABUU KAPTA TY3YY CAHAPUIITUK BIKMACHI

Kanbixein KAJIUEBA*
Koruinsiz YbIMAHOBA **

* Keipreiz-Typk Manac yauBepcuteTH, kanykei.kalieva@manas.edu.kg

**Kpipre3-Typk Manac yauBepcutetH, cildiz.cimanova@manas.edu.kg

AHHOTaNUA

Makanana KbIprbl3 SIMUKAIBIK YbllapMallapblHAA CYPOTTEONIreH reorpadusuiblk MaalbIMaTTap.bl
BU3yaIM3alMsUI00 jKaHa alabusaTTa OepuireH nenzaxaap/spl U3WI10610 CaHAPUITHUK KapakaTTap/Ibl
KOJIIOHYY XoJaopy cyHymranar. «Cemerein» snocynaarsl Cemereiiaun bykapnan Tanacka yeiinn
OachIll 6TKOH CasKaThIH aHBIKTOO10 FEOMENKMHANK TEXHOJIOTUsIaphl, anapabiH nunHeH Google Earth
KOJIZIOHYJIYII, SIIOCTO CYPOTTONIrOH reorpausuiblk JaHAMA(TTHIH KapTachlH Ty3YY MEHEH ajlap.ibl
a3pIpKbl peanjlyy IOYMHeNIYK reorpadusulblk aTaiblITapra CaJbIIThIpMa aHAIU3U KYPry3YJay.
Teopusubik Herus katapbl Dpanko MopeTTHHHUH agaduii KapTanap/sl Ty3YY KOHIETIIHSICHI )kaHa Paiian
Kopnenn menen JIxon [IeHHMHTTOHAYH anaOuii TaJJOOHYH CaHAPUIITUK OAarbITTapbl KOJJIOHYJIITY.
ONUKaNblK YblFapMajapblH CaHAPUITUK KapTachblH TY3YY S3MOCTYH AMHAMUKACHIH TYIIYHYYTO
mapt Ty3eT. bamikaua aiiTkaHaa, TEKCTTEpAMH WYUHAETH KOHKPETTYY DSJEMEHTTEepAM KapTara
TYLIYPYY MEHEH, KaapMaHJapAbl CasKaTbIHbIH MacIITaObl, ap OWp ME3rHJIIUH ©3revesyry XaHa
AMOCTYH TapbIXbIH-MaJaHUN aCIEKTUJICPUH J1a TAJJ0O0T0 KeHUPHU TYIIYHYK ajayyra 00ioT. Anabuit
KapTa TY3YYA© arajral »XepAu TEKCTTeTM MaalblMaT MEHEH aHHOTAIUsUIall, TapbIXbIi-MaJaHUM
MaaJbIMaTThI Ja KOIIYy MEHEH TEKCTTETr'H OKyslap T€OMEUKHHINKTE TajAaHaT, Oyl bIKkMa TEKCTTErH
OKYS$l e casikaT )KOHYH/1e TYLIIYHYKTY KaH/aiua e3repTe ajraHbl )KOHYH]16 TUKUP MEHEH TOJIyKTaJjar.
Omonnoit 3me, By Pamcunun “Kapranap >xpiifHarsl” SMreruH maiiananyy MEHEH Oyl M3WIIIee
Cemereiinua casikatblH bopOopayk A3USHBIH KEHUPH TapbIXbI >KaHAa MaJlaHWUd 4eHpecyHAery
KOHTEKCTTHH ajikarblHa yeumeseHer. CeMereit anocyHaa cyperrenreH Anrail, bykap, Tanac, Ceip-
nanpa, Ak-Caii, Yareip-ken, Oonys Ata skaHa Oamrka reorpadusibiK JJaHAmadTTapAbIH KapTachlH
TY3YYd® TaOurblii e3repyy, yOakKbITTBIH OTYIIY, aJdaM3aTTblH OHYIYYCY »aHa Treorpadusibk
©3repyYYJiep ChIIKTYY (DaKTOpJop 3CKe ajblHAT jKaHa ajlapJbIH MOCTOTY JaHAmadTKa 1ail Keayycy
&Ke Jal KenbecTuru ke Oalika e3repyyliepy WIHKTeHeT. M3uieeHyH HaTbliKachlHa, STTUKAJIbIK
yplrapMaiapAbl TEOMEHMKUHANK MaajbIMaTTap apKbUTyy CaJbIITHIPHII TaJlJ00 MEHEH aJaOUusiTThIH,
TapBIXTHIH jkKaHa reorpadusHbIH HHTEPIAUCIUILUIMHAP/IBIK 63 apa OaliIaHbIIIbl aHBIKTAJIAT.

Aukwiy ce30ep: anadbusrt, smoc, “CemeTteil” snocy, caHapunTHK bikMa, Google Earth, reoMmeldkuH UK.
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SEMETEI’S JOURNEY: THE GOOGLE EARTH LITERARY MAPPING METHOD FOR
RESEARCHING THE EPIC “SEMETEI”

Abstract

This article explores methods for visualizing geographical information described in Kyrgyz epic
works and employing digital tools to study the landscapes depicted in literature. Geospatial techno-
logies, including Google Earth, were used to trace the journey of Semetey from Bukar to Talas in the
epic “Semetey.” By creating a map of the geographical landscape described in the epic, a comparative
analysis was made with modern real-world geographical names. The theoretical framework is based
on Franco Moretti’s concept of literary mapping and the digital literary analysis methods of Ryan
Cordell and John Pennington.

Creating a digital map of epic works offers an opportunity to understand the dynamics of the epic.

By mapping specific elements within the texts, one can gain a broader understanding of the scale of
the characters’ journey, the characteristics of each period, and the historical and cultural aspects of
the epic. Literary mapping analyzes events geospatially by annotating named places with information
from the text and adding historical-cultural context, providing insights into how the text may alter the
understanding of events or journeys.

Additionally, using David Rumsey’s Map Collection, this study interprets Semetey’s journey within
the broader historical and cultural context of Central Asia. When mapping locations such as Altai,
Bukar, Talas, Syr-Darya, Ak-Sai, Chatyr-Kol, and Ooluya Ata as described in the Semetey epic, fac-
tors such as natural changes, the passage of time, human development, and geographical changes are
considered. The study investigates how these factors correspond to the epic’s landscape or highlight
inconsistencies or other changes.

As a result of this research, the interdisciplinary interrelationship between literature, history, and ge-
ography is elucidated through the comparative analysis of epic works using geospatial data.

Key Words: literature, epic, Semetei epic, digital method, Google Earth, geospatial
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FOSTERING QUALITY EDUCATION AND SUSTAINABLE GROWTH IN
KYRGYZSTAN THROUGH INTEGRATION OF DIGITAL TECHNOLOGIES
Nurgul KARYBEKOVA*

*Kyrgyz Turkish Manas University, nurgul.karybekova@manas.edu.kg
Abstract

The article focuses on the importance of integrating digital technologies into higher educational cur-
riculum in the era of globalization and digitalization. The Ministry of Education and Science of the
Kyrgyz Republic is putting its efforts to equip students of Higher Educational Institutions (HEIs)
with digital skills, aligning with the National Strategy for Sustainable Development of the Kyrgyz
Republic 2018-2040 and the Education Development Program for 2021-2040. The study was inspired
by the fact that the traditional approaches used in the most universities in Kyrgyzstan are increasingly
outdated. Therefore, the objective of this research is to integrate contemporary educational meth-
odologies and frameworks within higher education institutions to keep pace with the time. These
approaches aim at developing students’ digital competencies and fostering important skills needed
for lifelong learning and personal development, enabling them to thrive in today’s digital world. The
research was conducted at the Humanities Faculty of Kyrgyz Turkish Manas University. The findings
demonstrate that innovative teaching methods used for both undergraduate and graduate students play
a crucial role in connecting education with the needs of the job market. This fosters quality education
and contributes to long-term sustainable growth in Kyrgyzstan.

Key Words: Digital technologies, Higher education, Innovative methods, Quality education
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KBIPI'BI3CTAH: COOUAJIABIK TAPMAKTAPIAI'BI DKCTPEMUCTTHK, JTAHAM
PAIUKAJI UAEAJAPABIH )KAUBLJIBIIIBI /KAHA KECEIIETHU

BbaxkbiToek OPYHBEKOB*

*Keiprei3-Typk “Manac” yauBepcutetH, bakyt.orunbekov@manas.edu.kg

AHHOTAUA

VYuypaa couuanIblk TapMakTap[blH MaajbIMaT MEMKHMHIUTUHAE YIyTUYIIyK, SKCTPEMHUCTTUK
MaaHaiiaap, TUHUNA paguKall uaesaapbl KEHUPHU KapblK Kepyyae. AJapiAblH KalbUIbIIIB KOOMJIO
ap KaHAal KbI3yy Tajall-TapThIITApbl TyyAypyH, MaiiajaHyydyiap apacblHla Tepc Taacupiepu
apTyyaa, e3rede TUHUNA paAuKaTU3MINH KYd alraHsl Oaiikanyynaa. OMOHIYKTaH JUHUNA paJuKaIbIK
apakeTTep/IuH HKCTPEMM3M JKaHa TEPPOPU3M MEHEH TaMBbIpiialll, YHOII MaTepraiiapblH Ma3MyHYH,
(dopMackIH, 6astHI00 CTUIIMH WIMKTO®, Tal 00, KOUTrei1y 4euyYHYH KOJIJIOPYH CYHYIITOO OYTYHKY
KYHJIYH aKkTyajiyy Macenecu. buz Oyn qokmaabIOb3ia cOIMAAbIK TApMaKTapIarbl MaalbIMaTTapaa
pajuKaiIblK JKaHa SKCTPEMUCTTUK WUAEsIapAblH KaMThUIBIIIBI, YarbUIABIPYY (opMmachl >kaHa
BIKMaJIapblH Kapooro KajamJap jkacaiJpl. OKCTPEMHUCTTUK >KaHa TEPPOPHUCTTHK YIOMAAPJbIH
COLMAJJBIK TapMaKTap apKbUIyy TapaTbUIraH Ke3 KapaluTapbl, WAesiapbl, TYLIYHYKTOpPY >KaHa
TaHyysaraH 0aanyyayKTap/ibl aHbIKTOO jkaHa 0aajlooro apaxkerrep Ooy.

Aukbly ce30ep: SKCTPEMUCTTHK, JTUHUN pagukai ujesnap, COUMaIAbIK TapMmakTap, Kelpreizcras,
TEPPOPUCTTHUK YIOMJAp.

KYRGYZSTAN: THE SPREAD OF EXTREMIST, RELIGIOUS RADICAL IDEAS ON SO-
CIAL NETWORKS AND ITS CONSEQUENCES

Abstract

Currently, nationalism, extremist sentiments, and religious radical ideas are widely published on so-
cial networks. Their spread causes various heated discussions in society, negative consequences are
increasing among users, and religious radicalism is especially gaining strength. Therefore, today the
question of research and analysis of the content, form and style of narration of materials of religious
radical activities associated with extremism and terrorism, as well as proposing ways to solve this
problem, is very relevant. This report attempts to identify and evaluate the views, ideas, concepts and
values promoted by extremist and terrorist organizations through social media. In addition, steps are
described to consider the content of radical and extremist ideas, forms and methods of their expres-
sion in social media.

Key Words: extremist, religious radical ideas, social networks, Kyrgyzstan, terrorist organizations.

20



COLTAPMAKTAPIA ATAPTYY MIITEPUH KYPI'Y3I'OH BJIOT'MHI IEPIE
MAAJIBIMATTBIH CABATTYVYJIYT'Y: KbIPT'bI3 TUJIMH OKYTYY BOIOHYA
KOHTEHTTEPANH MUCAJIBIHJIA

I'ymzaga CrananueBa*

*Keiprei3-Typk “Manac” yHuBepcuteTH, gulzada.stanaliyeva@manas.edu.kg

AHHOTAUA

MaansIMaTThIK TEXHOJOTUSIIAPAbIH KEHUPU OHYTYIY MEHEH aJaMAaplblH KAaIlOOCYHYH OapibIK
TapMaKTapbIH/a KOIIyMYa MYMKYHUYJYKTOp TY3YJay. Ydyp/a 0710r jke OJIOITHHIIN arapTyy UIIuH/IEe
Ja KeHUPH KOJIOHYY Ky4 anzapl. OmoHy MeHeH Oupre Oynn O1orepiepAuH >KOONKEPUMIINTH, ajiap
’KaWbUITKaH MaaJibiMar cabaTTyyinyry Tyypalyy Oup Katap Macelenep kapajirad yuypiap na oap.

MakanaOpi3a OM3 COUMANIBIK TapMakTap apKbUIyy arapryy HINTEpUH KYPry3TeH OJ0rAopIo
MaaJbIMaTTap KaHJai OepwiieT, al MaajbIMaTTapAblH CcadarTyyiayry KaHIai, KepyydyJsiepy,
MOMYJISIPAYYITYTY, KalTapbiM OaiylaHbIITap/a aJrad 0aanapbl KaHYAJIBIK IETeH CYPOOJIOp U3MIIJICHET.
Cebe0u araptyy TapMmarsl OOFOHYA HIII KYPTY3TOH OJIOTepIICpAUH UIIIH KO30MOJITe allbiIHOANT, S)PKUH
WIIKe amibIl KelieT. MyHyH HETH3HWHJIE arapTyy TapMarblHAarbl alpbIM MaajbIMarTap cadarchI3,
YKaHBUIBIII OCPHUIITEH yuypIiap 1a 00710T. AHBI MEHEH KaTap arapTyy JKaaThIH/[a aJl KbIPTbI3 THIMHIIETH
Me/ira KOHTEHTTEPIUH opy abiaH 30p jkaHa nainacel apObiH. Bupok yuypna ajn KOHTEHTTep HITMMHN
M3WI0OHYH 00BEKTHCH 0000 KeeT.

bus m3mineedysne courapMakTapAarsl, Tarblpaarsl HHCTarpaMaarsl, arapTyy UIIHH XYPTy3reH, 0.a.,
KBIPIbI3 TWIIMH OKYTKaH, Maiianyy OMIMMAM KalbUITKaH KOHTCHTTEPAMH OHYTYY TEHICHIHMSICHIH,
aJapJIbIH Ma3MyH-(OpMaJbIK CalaThlH, MaaJIbIMATTAPbIHBIH CANlaThIH, TOMYISAPAYYIYTyH, KaliTappiM
OaliTaHbBILITAPBIHBIH HATHIKATYYITYTYH aHaIU31eH0un3.

N3unnee o0bekTHCH KaTapbl HHCTArpaM/JaH TapKaThUIraH KbIPTbI3 TUIM O0IOHYA OJI0TI0p Kapasbl.
Tareipaarsl, 2023-KbUTIbIH CEHTSIOpbIHAH OYTYHKY KYHT'® YEHMHKN KOHTEHTTEP TaJJI00TO aJIbIH]IbI.
AJ KOHTEHTTEp KaTTajJyy4dyJapblHbIH KaHa KOPYMIOPAYH CaHbIHBIH KONTYT'y OOIOHYA TaHIaJabl.

KoHTeHTTEepIMH TOMOHKY KpUTEpHUIATIEp MEHEH TallaHAbl: OJIOrI0opA0 OepHIIreH MaalbIMaTTap IbIH
camarTyynyry, 0.a., THJIJWH SpEXKEICPUHUH KaHa MHCAJIAPIBIH Tyypa OCpHIIUINN; KOHTEHTTHH
BU3YaJIBIK Cararhl, TapTYYIOOHYH KBI3BIKTYYIyTY, 0.a., COLUTapMaK KOJJOHYYYyJIapblH Kapmarl
KaJyy YYYH JKacalraH WII-apaKeTTepH, ayAUTOPHs MEHEH KaWTapblM OalIaHBII TY3YYCY, MBIH/AA
CYpOOJIOPTO CBUIBIK, TaK JKaHa TYHIYHYKTYY KOOI OepHIH, 5xe 60100C0, a1 CypooJopIyH HETU3NH/IE
KMMMHKHA KOHTEHTTEPUH JasgpA00ro yMyTYJIyIIly.

W3nnneeHyH *KbIHBIHTHITBIHAA COLTAPMAKTAP apKbUTYy KbIPI'bI3 TUIMH OKYTYY/a, KbIPrbl3 THIMHUH
&Kasyy 3pexeNepuH YHpeTYyY[e >kaHa jKalbUITyyJa camarTyy KOHTEHT jKaparyy YYYH CYHYILUTap
UIITEJINIT YBIKTHI.

Tyiiynoyy ce306p: MaanbIMar cadbarTyyinyry, KOHTEHT, KbIPThI3 THIIU, KbIPThI3 THJIMH]IETH KOHTCHTTEP,
arapTyy WIIH, COlTapMak, 0JIor, OJIOTTHHT, OJIorep, MHCTarpaM.
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INFORMATION LITERACY IN EDUCATIONAL BLOGGING ON SOCIAL MEDIA:
A CASE STUDY OF CONTENT ON TEACHING THE KYRGYZ LANGUAGE

Abstract

With the wide development of information technologies, additional opportunities have been created
in all spheres of people’s lives. Currently, there is also a growing trend in the use of blogs for educa-
tional purposes. However, the responsibility of these bloggers raises questions about the information
literacy they disseminate.

This article will examine how information is provided in blogs used for educational purposes through
social networks, the literacy of this information, their audience, popularity, and the feedback they
receive. This is because the work of bloggers engaged in education is not regulated but carried out
freely. Consequently, there are cases where some information in the field of education is ignorant and
misleading. Nonetheless, in the field of education, the role and benefit of media content in the Kyrgyz
language are significant. However, currently, these materials are not the subject of scientific research.

In our study, we analyze the trends in content development on social networks, specifically on Ins-
tagram, which engages in educational activities, namely teaching the Kyrgyz language and dissemi-
nating useful knowledge, its substantive-formal quality, information quality, popularity, and feedback
effectiveness.

The object of the study was blogs in the Kyrgyz language distributed on Instagram. In particular, con-
tent from September 2023 to the present day was analyzed. This content was selected due to its large
number of subscribers and views.

The content was analyzed according to the following criteria: the quality of the information presented
in the blogs, 1.e., the correctness of the presentation of language rules and examples; the visual quality
of the content, the attractiveness of the presentation, i.e., actions taken to retain social media users,
creating feedback with the audience, where they respond to questions politely, clearly, and compre-
hensibly, or alternatively, strive to prepare their next content based on these questions.

As a result of the research, recommendations were developed for creating quality content for teac-
hing the Kyrgyz language, teaching, and disseminating written rules of the Kyrgyz language through
social networks.

Key Words. Information Literacy, Content, Kyrgyz Language, Content in the Kyrgyz Language, Edu-
cational Activities, Social Networks, Blog, Blogging, Blogger, Instagram

22



O®OPMATUPOBAHUE U TIEPE®OPMATUPOBAHUE «IIOBECTKMU JHA»:
ITAPAMETPBI MEJIUAITPOCTPAHCTBA CEI'OJHA

Anekceit MUXANJIOB*

* CHOMPCKUI rOCYyIapCTBEHHBIN YHUBEPCUTET HAyKH Y TEXHOJOTUH UMEHHN akageMuka M. D.
Y. y y
PemerneBa, avim_2006_64(@mail.ru

AHHOTaLM

ABTOp BBISBIISICT TEXHOJIOTHH YIPABIECHUS TEMAaTUKON IUCKypca CPe/ICTB MacCOBOM MH(OpMALIUU CO
CTOPOHBI ABTOPOB M BIMSATEIIBHBIX JIMI] M TPYTII. Peub MaeT 0 MeproinueCKOM BKITFOUCHUH TEMATHYE CKUX
HaMpaBJIeHUH U OTIENbHBIX TeM B MeAauaauckypc. Cpeau Hanbosee KpymHBIX TeM ISl ayAUTOpUi
Meua 3a mocienaue 20 JeT MOXKHO OTMETUTh TaKue: «I7100abHOE MOTEIUICHHE, «0opboa ¢ TNy,
«HEOOXOIMMOCTh MAacCIITa0HOW MUIpalUKW», «IUHAMHKA U MOOWJIBHOCTH TPYAOBBIX PECYPCOBY,
«COBEPIIEHCTBOBAHNUE CUCTEM BBICIIIETO M CPEIHETO0 00pa30BaHUS, KYCTOMUYMBOE Pa3BUTHE» U PSIJI
apyrux. B 2019 rony B MupoBoit menuaauckypc Bomen «koBul 2019». Ilocne «3moxu KoBUIa»
Me/Ma MPeAararT IJIs MacC TeMbI BHUpyca «X» U «MCKYCCTBEHHOTO MHTEIUIeKTa». BHenpeHnue tem
B MEIMAJMCKypC Pa3IUYHBIX CTpaH MOXXHO Ha3BaTh MaHUITYJSAIMel moBecTkoil aHA. CoOCTBEHHO,
caM TepMHUH «IOBECTKa THS» MOXKET UTpaTh MOAOOHYIO poiib. [pymibl 3auHTEpEeCOBAHHBIX JIHII,
OpraHM3aINH U YUPEKACHUS UTPAIOT POJIb GOPMHUPOBAHUS HACTPOCHU OOIIIECTBEHHOCTH, YITPABIISIOT
OIICHKaMU COOBITHH, CO37AI0T TMPOTHO3HBIC CIEHApUU. MeauanpoCcTpaHCTBO COBPEMEHHOCTH
npeacTaniseT co0oil apeHy B3auMOACHCTBHSI MPOTUBOMOIOKHBIX YCTPEMIICHUH.

Knrouesvie cnosa: Ilosectku ansi, MaccoBoit uHGopmaru, Kosua

FORMATTING AND REFORMATTING THE “AGENDA”: THE PARAMETERS OF THE
MEDIA SPACE TODAY

Abcstract

The author identifies technologies for managing the topic of media discourse on the part of authors
and influential individuals and groups. We are talking about the periodic inclusion of thematic areas
and individual topics in the media discourse. Among the largest topics for media audiences over the
past 20 years, the following can be noted: “global warming”, “the fight against ISIS”, “the need for
large-scale migration”, “dynamics and mobility of labor resources”, “improvement of higher and
secondary education systems”, “sustainable development” and a number of others. In 2019, Covid
2019 entered the global media discourse. After the “covid era”, the media offer the topics of the “X”
virus and “artificial intelligence” to the masses. The introduction of topics into the media discourse
of various countries can be called agenda manipulation. Actually, the term “agenda” itself can play
a similar role. Stakeholder groups, organizations and institutions play the role of shaping public sen-
timent, managing assessments of events, and creating predictive scenarios. The media space of our

time is an arena of interaction between opposing aspirations.

Key Words: Agenda, Mass media, Covid
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«OII JKAHBIPBIT bI» TABETACHI KOTOPTOH KOUT'OIJIOP AHBIH
YEYUJIMIIUA, JJIEKTPOHAYK ®OPMATKA OTYIY

Maxabar MAMBIPOBA*
*OmMY, mmamyrova83@mail.ru

AHHOTAIUA

Byn makanana «Om1 xkaHbIPBITBD» Fa3€Tachl KOTOPIOH KOMIeilyiop aHbIH aubLIBIII JKOJTY, PEAAKTOPAYK
UII aHBIH TaTaajabirbl OasHaanar. JKypHanucTuKaaa >KaHbLAAH KaJaM TalllTall jKaTKaH JKallTtapra
Jla ChIHAW TypraH MeIuaHbIH ap KaHJai TeHTEHIMUIAphl )KaHa ydypjaarsl 0acMa Ce3IyH OHYTYIY,
ANEKTPOHAYK (popMaTka eTyuly, KYPHATUCTUKAHBIH KHUMHEKeH, OMPOK MaaHWIYYy KpUTepHiliepu
MEHEH TAaaHbIIITHIPBLIAT.

KoipreizcTanaarsl re3uTTepauH 3JIEKTPOHAYK (opmarka eTymy «OIml >KaHBIPHITbD) T€3UTHHHH
mucaira ancak 2023-xputbl «OII KaHBIPBITEDY TE3UTHHUH 85-KBUIIBIK Maapakecu OCJITHUIICH/IHK.
buznun re3ut 1938-xbutbl Heru3genreH. AubiH 1940-50-Kbpu1IapblHaarsl apXUBUH TAal YbIKTHIK.
A xe3ne JaThiH apubu MeHeH Oacbuiran skeH. byn amHe? by eTkeH 3amMaHBIH Ka3Ma MaIaHUSTHI !
byn Tapeix! byn maganuii 6aanyynayk! 100, 150 sxe 300 xpuigaH KWAWH OWM3IUH ypIHaKTap KaHTHIT
taaHbpliiT? JKa3zma OynakrapaaH, aHbIH WYMHEH YIIYJ T€3UTTEP apKbULyy KOpYIl TaHbIIIyyra OOJoT.
By ’xepie Te3uTTUH OpAy YOH SKEHHW Tayauichl3 ro. OMmOHAYKTaH a3bIpKbl Me3rwiae ou3 «Omr
KaHBIPBITBDY T€3UTUOM3AM AEKTPOHIYK (hopMaTKa ©TCOK J1a a3blp Te3UTTEP/IE€ TAPBIXTHIH aCKEpIIepH
umren sxarat. Kangait 60oaron KyHze Aa, Te3uTTep MIIMEPAYYJIYTYH YIaHTHIIIBI Kepek. OmoHI0
narsl 1a Ou3 3aMaH]IbIH TajaOblHA KOOI OepreH mapTapiabl KOOMro bIHrainyy uperunze. blkuam,
0ar >7eKTOpHAYK (hopMaTTa KOOMI'O MaajbIMaTThl JKETKUPYYAOIY ONEpPaTUBIYY >KETKUPYYI® KOJ
auat. «O1 JKaHBIPBITB) Ta3eTachl TYIITYK PErHOHYHY/A 3H ACKH, 9H KOIl TaXbIpbliibara 33 00IroH
MaMJIEKeTTUK razeta Oosym acentener. ['azera 1938-xpuigan Oepu jkamiam KOOMIO KbI3MaT ©TOIN
Kkenyyae. ['azera xypHanuCTUKa WIMMHUHAETH KYHIOJIYK TypMYIIyH/1a KOJJOHTOH OapAbIK KaHpiap
MEHEH WINTeaW. bU3nuH anapiObI3garkl KOMrennepAyH YEUWIUIIN YYYH, ap JalbIM KYypHAJIUCT
*e Kabapubl 005100y MaanbIMaTThl )K€ MakKajlaHbl KOOMIO Tyypa TapKaTyy MEHEH ©3reueJIoHeT.
OmioHA0 penakiys 63 MaKcaThlHA KETYy MEHEH Oupre, KOOMJOTY KONTereH IpobdiemMaiapabH /1a
YeUMJIMIIMHE ceOenkep Oonmyyma. MaaasIMaTThIH MakcaThl OachLIMajarsl ap OWp >KaHPABIH KaHa
MHTEPBBIO KAHPBIHBIH KOJJOHYYAArbl Opy, OEpUITYY bIKMalapblHA WJIMMUN WIHKTO Kacoo OOTy.
AnberTe, ra3eTaHbIH Myp/arbl YbIKKaH «JIeHUH 5x011y» yoarsH1arsl aipbIM (akThuiapra ja TOKTOMYTI
KeTYYHY 201 kepAyK. ['azeTa xalichln jkaHpAa I ajiblll OapOacklH OUPUHYU KE3EKTE 311 MYI06CYH
arkayyra 6acbIM >kacaiT. ['azeTra 0OMyCTyH 37IMH KYHYMIYK HH(OpPMalUsg MEHEH KaMChl3 KbUTyyna,
OYI'YHKY KYHIYH TE€XHOJOTHSUIBIK >KaHBI jKa0yynap MEHEH WIIKe alllbIpbIN jKaThlmaT. Ap KaHaan
Kelreinepay, yeunadereH Macesenepre )Kan1anlyy MEHEH U allblll Gapbll, OKypMaHIbIH TanaOblH
raHa 3J/IMH MYAOCYH Jarbl OMpHHYM Karjail pelakiUsHbIH YblFapMaubll yKaMaaTblHa 4OH adpoii,
YOH MUTHWIMK aJblll KeNMYYAe.  A3BIPKbI yuyp/a >KaHbl alaM/Ibl TApOUSIIOO ©3reue MaaHUIYy KOOM
— oKke0y3YH KOOMIIyK Macenecu Ooiyn caHanar. An smMu nporpamMacbkinia «KooMayH aktuBayy
Kypyyuycy OOJITOH jKaHbl aJJaM/1bl KAJIBIITaHIbIPYY1arbl MacCaHbIH Oy TYHI01 TapOUSsIIbIK HIITEPUHE
9H Oalkbl poib 6acMma ce3nep, paauo, KMHO aHa TeJIEKOPCOTYYr'® TAaHIBIK» JIEN KOPCOTYITOH.
bacMma ce3, KalbIHIyy CO31Y, aHbIH MYKH >KaHa THIIIKBI CasiCaTblH YIYTTYK Heajapibl KalalbIK
— KQJIKTBIH KEHHUPH KaTMapblHa >XETeHpYY MEHEH aHbl aTKapyyra, ajapibl IpoIaraHjaaioojo,
YIOHITYpYyYyZa *aHa >KaHbl KOOMIYK KypyJayLIyH OapIblK 3TanTapblHAArbl 4apOalibIK KaHa >KaHBbI
KOOMYH KypY/TylUIyH Oap/bIK dTanTapblHAArbl 4apOajblK KaHa MaJaHUI KypyJIyIITyH MaceieleprH
Yeuyyae, SMIEeKUYMIepAN KbIHbI AyXTa TapOUSIIO0 MEHEH KOOMAYK MUKHUPAU KalbIITaHAbIpYYAa
YKOOMTY KaHa apJlakTyy MIJIZET KaTapbl aTKapbIl KeayyAe. « Ol >KaHbIPBITD) Oy CBISKTYY KOOINTYY
MUJIIETTH JKOTOPKY CasiCHM KOOMKEPUYHJIMKTE aTKaphln Keje kaTtar. «OIl KaHbIPbITbD) HETU3HHEH
miaap raserachl OONTOHAYKTAaH ©3YHYH ap OWp CaHBIHJATbl jKapblsUlaHTaH Marepuaiiapbl MEHEH
IaapAbIKTap bl ’KOTOPKY UACSUTYYTYKTYH jkaHa MekeHre, 63 UITMHe OepUIITeHIUKTHH, SMI€KKe jKaHa
KOOMJYK MEHYHMKKE >KOOTKEPUMIIMK MaMUIIe )KaCOOHYH AyXyHJa TapOusioo, ap KaHIal 3CKU YpI-
aJlaTTapblH KaJlJIbIKTApbIHBIH TOIYK OHYKTYPYY, alaM/Ibl ap TapanTaH rapMaoHUKaJIbIK OHYKTYPYY
’KaHa dJIre YbIHBITBI pyXUH OallNIBIKThI TAPTYYI00 MEHEH >KaHbl KOOM/TYK KaJIbIIITAHTaH KaHbl aJJaMbIH
TapOusAI00 OarbIThiHAa HeruzaenreH. « O KaHBIPBIThI» ra3eTachkl Oyn OarbITTa akbIpKbl ME3TUIIIC
JKapbIsJTaHTaH 0acMa CO3AYH TaacUPAYYIYTYH apTThIpyy MEHEH W aybin Oapeimyyna [2, 8-0.].
Oniony MeHeH Oupre TapOusI00/10, aHaH KOOMIYK aKTHUBAYYJIYTYH apTThIPYy jKaHa yaT UJIe0J0Tus

24


mailto:mmamyrova83@mail.ru

MCHCH MoOpaJjira OOJITOH casiCHiA KbIPAaKbUIBIT'bIH KOPCOTYY 0OIOHYA MAKCaTKa bUIANBIK YOH UIITCpAr
YbIlapMavblJIBIK MCHCH KYPIry3YIl KCJIC JKaTar.

Aukwiu coz0op: MMKinap, 371eKTpOHIYK T€3UTTEP, MaKaja, aHAIUTUKAJIBIK MaKaa, uaes, (hakTeiap,
KYPHAUIUCTTUK WIMKTOO, YHUBEPCAIAYY KYpPHAIUCT.

THE PROBLEMS RAISED BY THE “OSH YANGYRI” NEWSPAPER ARE HIS
SOLUTION, TRANSITION TO ELECTRONIC FORMAT

Annotation

This article describes the problems raised by the Osh Echo newspaper, the ways of its opening, and
the complexity of editorial work. Even young people who are just starting to engage in journalism
will be familiar with various trends in the media development of the modern press, the transition to
electronic format, small but important criteria of journalism.

The transition of newspapers in Kyrgyzstan to electronic format. Taking the example of the newspa-
per “Osh Yangyrigy”, in 2023, the 85th anniversary of the newspaper “Osh Yangyrigy” was celebra-
ted. Our newspaper was founded in 1938. We found his archive from the 1940s and 50s. At that time
it was printed in Latin script. What is that? This is the written culture of the past! This is history! This
is a cultural value! How will our descendants recognize in 100, 150 or 300 years? It can be seen from
written sources, including these newspapers. There is no doubt that the newspaper has a great place
here. Therefore, even if we have switched our newspaper “Osh Yangyrgy” to electronic format, now
the soldiers of history are working in newspapers. In any case, newspapers must continue to operate.
And still we meet the requirements of the times in a way that is convenient for the society. It paves
the way for prompt delivery of information to the society in fast, electronic format.

“Osh Yangyrgy” newspaper is considered to be the oldest and most experienced state newspaper
in the southern region. The newspaper has been serving society since 1938. He worked with all the
genres used in daily life in newspaper journalism. In order to solve the problems before us, always be
it a journalist or a reporter, it is distinguished by the correct dissemination of information or articles
to the society. In addition to achieving its goal, the editorial office also contributes to the solution of
many problems in society. The purpose of the information was to conduct a scientific investigation
into the use of each genre and the interview genre in the publication, and the methods of transmission.
Of course, we tried to dwell on some facts from the time of the previous publication of the newspaper
“Lenin’s Way”.

Regardless of the genre, the newspaper focuses on serving the people’s interests first. The newspaper

provides the people of the region with daily information, which is implemented with modern tech-
nological equipment. Dealing with various problems and unsolved issues, putting only the reader’s
demand and the people’s interest first, brings great reputation and great success to the creative team
of the editorial office.

Currently, educating a new person is a particularly important social problem of our country. And in
the program, it is indicated that “the main role in the educational activities of the masses in the forma-
tion of a new person who is an active builder of society belongs to printed words, radio, cinema and
television.” The press, the passionate speech, its domestic and foreign policy, let alone the national
ideals - carry them out by bringing them to a wide segment of the population, promote them, organize
and solve the problems of the economic and cultural construction at all stages of the new social cons-
truction, the construction of a new society, and inspire the workers It is a responsible and honorable
duty to educate and shape public opinion. “Osh Yangyri” has been performing such a responsible task
with high political responsibility. “Osh Yangyrgy” is mainly a city newspaper, and with its published
materials in each issue, it educates citizens in the spirit of high idealism and loyalty to the Motherland,
their work, responsibility towards work and public property, the full development of the remnants of
various old customs, and the harmonious development of a person in all aspects. and is based on the
direction of educating a new socially formed new person by presenting real spiritual wealth to the pe-
ople. The newspaper “Osh Yangyrygy” is working in this direction by increasing the influence of the
recently published press. At the same time, he is creatively carrying out great work in education, then
increasing his social activity and showing his political awareness of foreign ideology and morality.
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One of the most important special pages in the newspaper is the “Terendyk” page, which is devoted
to political studies in the “Osh Echo”. “Depth” is prepared by the propaganda and agitation depart-
ment of the editorial office. As the name suggests, the special page greatly helps city dwellers to learn
the science of the world in depth, and to achieve deep political and economic education in the period
of a developed capitalist somety On a special page, articles describing the experience of propagandist
work methods, the agitator’s opinion, advice for propagandists and life successes achieved by citizens
are published. Sometimes there are critical materials that reveal flaws. “Being a propagandist is a
great honor and responsibility. To be worthy of this task, it is necessary to study a lot and know a lot.”

Key Words: mass media, electronic newspapers, article, analytical article, idea, facts, journalistic
investigation, universal journalist
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BOLUCU TEROR ORGUTUNUN SOSYAL MEDYA DEZENFORMASYONLARI

Biilent OZTURK*
* Kafkas Universitesi, bulent-ozturk@hbv.edu.tr

Oz

Sosyal medya, glinlimiizde terdr Orgiitleri tarafindan dezenformasyonun yayilmasinda 6ncelikli bir
platform haline gelmistir. Bu sanal sosyal platform, sadece yenilik¢i iletisim kanallar1 saglamakla
kalmaz, ayn1 zamanda haberlere erisim ve yayilma konusunda yeni olanaklar sunar. Ancak, genellikle
amatOr habercilere doniisen sosyal medya kullanicilarinin paylagimlarinin gergekligini dogrulamak
icin gostermeleri gereken titizlik ve dikkat ihmal edilmektedir. Bu durum, bilgi kirliligine neden ol-
makta ve iletisim ortamlarinda giivenilirligi azaltmaktadir.

Sosyal medya, ger¢eklerin dezenformasyon yoluyla carpitilabilecegi bir ortam sunar. Bu durum, teror
orgiitlerine ideolojilerini ilerletmek i¢in firsatlar sunmaktadir. Terdr orgiitleri ve destekeileri, fotograf
ve videolar1 diizenleyerek, yaniltic1 bilgiler yayarak ve sosyal medya kullanicilarini sahte hesaplar
araciligiyla manipiile etmeye calisirlar.

Sosyal medya, siyasal iletisimde 6nemli bir rol oynamakla birlikte, dezenformasyon, yanlis bilgi
yayilmasi, alg1 yonetimi gibi sorunlar1 beraberinde getirir. Dezenformasyon, manipiilasyon amacli
kullanilir ve sosyal medyada 6nemli basarilar elde edebilir. Yeni medya da bu tiir manipiilasyonlara
oldukca elverislidir ¢iinkii haberler ve goriintiiler kontrolsiiz bir sekilde dolasabilir ve kullanicilari
etkileyebilir. Teror orgiitii mensuplar: tarafindan yonetilen hesaplardan yapilan paylasimlar, eylem-
sellik siireclerinde tehlikeli olabilir, en azindan algilar1 sekillendirip kafa karisikligina neden olabilir.

Bu ¢aligmanin odak noktasi, sosyal medyanin PKK teror rgiitii tarafindan nasil kullanildig1 ve yiirtit-
tiikleri dezenformasyon faaliyetleridir. PKK terdr orgiitii, kolluk kuvvetlerinin terdre kars: ytiriittigi
yasal miidahaleleri, sosyal medyadaki dezenformasyon faaliyetleri yoluyla gayri mesru ve orantisiz
gostererek alg1 yonetimi yiiriitmektedir. Boylelikle orgiit, destekgilerini kigkirtarak sempatizan say1-
sin1 artirmay1 ve sonunda onlar1 militan veya dirijan haline getirmeyi amaglamaktadir. Orgiitiin sosyal
medya hesaplar1 haber ve verileri manipiile ederek, onlara yeni anlamlar kazandirarak amaglarina
hizmet etmeye calisir.

Béliicii teror orgiitlintin sosyal medyada yiiriittiigli dezenformasyon faaliyetleri siyasal iletisim ¢alis-
malar1 baglaminda incelenmistir. Ek olarak, Iletisim Baskanligi Dezenformasyonla Miicadele Mer-
kezi tarafindan yiiriitiilen basarili calismalardan 6rnekler de verilecektir. Merkez https://www.dmm.
gov.tr/ web adresinden hem i¢ hem de dis algi operasyonlarinin, komplo teorilerinin ve manipiilasyon
girisimlerinin 6nemli bir pargasi olan dezenformasyonu erken agamada tespit etmeyi ve ele almay
amagclamaktadir.

Anahtar Kelimeler: Sosyal Medya, Dezenformasyon, Iletisim, Siyasal iletisim
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SOCIAL MEDIA DISINFORMATION OF THE SEPARATIST TERRORIST
ORGANIZATION

Abstract

Social media has emerged as a primary platform for the dissemination of disinformation by terro-
rist organizations in contemporary times. This virtual social sphere not only introduces innovative
communication avenues but also offers novel opportunities for accessing and proliferating news.
However, the diligence and scrutiny that social media users, often transitioning into amateur com-
municators, should exercise to authenticate their posts are often overlooked. This neglect leads to
information pollution and undermines trustworthiness in communication environments.

Social media creates a milieu where truth and facts can be distorted through disinformation, thereby
furnishing terrorist organizations with opportunities to propagate their ideologies. These groups and
their adherents endeavor to manipulate perceptions by altering photos and videos, disseminating mis-
leading information, and influencing social media users via counterfeit accounts.

Despite playing a significant role in political communication, social media brings forth issues such
as disinformation, the dissemination of misinformation, and perception management. Disinformation
is employed for manipulation purposes and can yield substantial success on social media platforms.
Moreover, new media is highly susceptible to such manipulations as news and images can circulate
uncontrollably, impacting users. Shares originating from accounts managed by members of terrorist
organizations can pose dangers during their operations, at the very least shaping perceptions and ins-
tigating confusion.

This study focuses on the utilization of social media by the PKK terrorist organization and their disin-
formation endeavors. The PKK engages in perception management by depicting legal interventions
against terrorism by law enforcement agencies as unjust and disproportionate through disinformation
campaigns on social media, thereby seeking to legitimize its unlawful actions. Consequently, the or-
ganization aims to augment its sympathizers by inciting its supporters and ultimately recruiting them
as militants or operatives. The organization’s social media accounts strive to serve their agenda by
distorting news and data, imbuing them with new meanings.

The disinformation campaigns conducted by the separatist terrorist organization on social media have
been scrutinized within the realm of political communication studies. Furthermore, examples of suc-
cessful studies conducted by the Center for Combating Disinformation of the Directorate of Com-
munications will also be cited. The Center, through its website https://www.dmm.gov.tr, endeavors
to identify and counter disinformation at an early stage, constituting a crucial component of both
domestic and international perception operations, countering conspiracy theories, and thwarting ma-
nipulation attempts.

Key Words: Social Media, Disinformation, Communication, Political Communication
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DEEPFAKE TEKNOLOJILERI VE DiJITAL DEZENFORMASYON

Mustafa DEMIR*
*Firat Universitesi, mfdemir@firat.edu.tr

Oz

Yapay zeka kavraminin 1956 yilinda ilk kez kullanilmasindan bu yana bilisim alaninda 6nemli gelis-
meler yasanmis ve kriptoloji ile baslayan algoritmalar, insan zekasini taklit eden yapilara evrilmistir.
Yapay zeka kavrami giinlimiizde teknolojik bir altyapiy1 temsil etmenin 6tesine ge¢mis, endiistri-
den sosyo-kiiltiirel yapiya kadar her tiirlii insan yapist olusumu degistirecek potansiyele ulagsmistir.
Bu siirecte ortaya ¢ikan yapay zeka ile iliskili kavramlardan biri ses ve goriintiiniin degistirilmesini
hedefleyen “deepfake” adli teknolojidir. Bu teknoloji, ses ve goriintiiniin tamamen degistirilmesini
miimkiin kilmakta; ¢cogu zaman manipiilasyon amaciyla kullanilmaktadir. Bu durum dezenforma-
tif sonuclar doguran bir sorun alanin1 beraberinde getirmistir. Calisma, deepfake yoluyla iiretilen
iceriklerin manipiilasyon potansiyelini ortaya ¢ikarmayi amaclamaktadir. Bu amagla deepfake tek-
nolojilerinin tanimi yapilmis, bu teknolojilerin olas1 tehditleri iizerine durulmustur. Deepfake kav-
ramina ait literatiirle birlikte, 2024 y1l1 ocak ve mart aylar1 arasinda toplam 90 giinliik siirede dijital
alanlarda yayinlanan deepfake ile ilgili haber, yorum, video vb. igerikler taranmistir. Elde edilen
veriler, icerik analizi yoluyla degerlendirilerek deepfake igerikler ve manipiilasyon baglantisi aras-
tirllmistir. Calismada ayrica deepfake kavrami gercevesinde, manipiilatif ve dezenformasyon igeren
haberler siniflandirilmis, deepfake teknolojilerinin hangi amaclarla kullanildigina yonelik bir ¢ergceve
olusturulmustur. Deepfake teknolojisinin ¢ogunlukla gorsel ve isitsel materyal tiretmekte kullanildigi,
bu materyallerin yaygin olarak yasadis1 amaglar i¢in iiretildigi ve bireyin kisisel alanina miidahale
edilmesinin amagladig1 goriilmiistiir. Ayrica elde edilen bilgi haber ve tartismalar neticesinde, 6zellikle
bireyin kisilik haklarinin korunmasi, dijital alanlarin dezenformatif bilgilerden uzak tutulmasi
icin, ivedi yasal diizenlemelerin zorunlu oldugu; deepfake teknolojilerinin tespit edilebildigi yeni
teknolojilerin gelistirilmesinin gerekli oldugu diisiincesine ulasilmstir.

Anahtar Kelimeler: Yapay Zeka, Deepfake, Manipiilasyon, Dezenformasyon

DEEPFAKE TECHNOLOGIES AND DIGITAL DISINFORMATION

Abstract

Since the concept of artificial intelligence was first used in 1956, there have been significant develop-
ments in the field of computer science and algorithms that began with cryptology have evolved into
structures that mimic human intelligence. Today, the concept of artificial intelligence goes beyond
merely representing a technological infrastructure and has the potential to change all kinds of human
constructs from industry to socio-cultural structure. One of the concepts related to artificial intelligen-
ce that has emerged in this process is the technology called “deepfake”, which aims to alter voice and
image. This technology makes it possible to completely change sound and image and is often used
for manipulation purposes. The study aims to uncover the manipulation potential of content produced
with deepfake. To this end, deepfake technologies are defined and the potential threats posed by these
technologies are highlighted. In addition to the literature on the term deepfake, news, comments, vi-
deos, etc. on the topic of deepfake published in digital spaces for a total of 90 days between January
and March 2024 were scanned. The data obtained was evaluated through a content analysis and the
relationship between deepfake content and manipulation was examined. It has been observed that
deepfake technology is mostly used to produce visual and audio materials, that these materials are
commonly produced for illegal purposes. As a result of the information news and discussions, it has
been reached the opinion that urgent legal regulations are mandatory, especially in order to protect the
personal rights of the individuals

Key Words: Artificial Intelligence, Deepfake, Manipulation, Disinformation
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DiJITAL MEDYADA DEZENFORMASYON: iSRAIL-FILISTIN CATISMASI SURECI
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Oz

Iletisim teknolojilerinin hizla gelistigi giiniimiizde, ugtan uca bilgi akis1 da takip edilemez boyuta
gelmigtir. Glindem, anlik olarak degismekte, bilgi cok kisa bir zaman diliminde genis kitlelere
ulagabilmektedir. Enformasyon akisinin bu kadar hizli oldugu bir ortamda bilginin dogrulugunu tespit
etmek kolay olmamaktadir. Bir konu hakkinda ne kadar az veri varsa, dogrulugu teyit edilmemis
bilginin dolasima girmesi de ka¢iilmazdir. Her giin milyonlarca verinin aktig1 dijital medyada de-
zenformasyon karsimiza ¢ikmaktadir. Bilginin kasitli olarak yanlis aktarilmasi anlamia gelen de-
zenformasyon, yeni iletisim ¢aginin sinamasi olarak herkesi etkilemektedir. Sadece art niyetli kulla-
nicilarin degil, iilkelerin de bizzat politika olarak uygulayabildigi dezenformasyon dolayisiyla dijital
medya da giivenirligini sorgulatir hale gelmistir. Ozellikle kriz, savas, ¢atisma gibi bilgiye en ¢ok
ihtiya¢ duyulan olaganiistii donemlerde dezenformasyonun yogunlastlgl goriilmektedir. Bu ¢alisma-
nin konusu McCombs ve Shaw’in 1968 yilinda ortaya koydugu, “kamunun giindemini medyanin be-
lirleyebilecegini” savunan giindem belirleme kurami baglammda 7 Ekim 2023 sonras1 Israil-Filistin
catigmalarina iligkin dezenformasyon haberlerini incelemektir. Calismanin amaci ¢atisma doneminde
dezenformasyonun nasil yogunlasabilecegini, bilginin nasil ¢arpitilabilecegini ele almaktir. Calisma,
dezenformasyonun giindem belirleme yaklasimi agisindan ele alinmasi ve giincel 6rnekler igermesi
bakimindan 6nem tasimaktadir. Calismada dijital medya ve dezenformasyon konular1 kavramsal
cercevede ele alindiktan sonra kuramsal cercevede giindem belirleme kuramindan bahsedilmistir.
Calisma kapsaminda yapilan arastirmada 7 Ekim 2023-25 Nisan 2024 tarihleri arasinda Cumhurbas-
kanlig1 Iletisim Bagkanlhigi Dezenformasyonla Miicadele Merkezi’nin yayimladigi 10 adet “Filistin
Ozel Dezenformasyon Biilteni” giindem belirleme kurami gercevesinde betimsel analiz yontemiyle
amacli 6rneklem alinarak incelenmistir. Calisma sonucunda dijital medyada bilginin nasil carpitil-
dig1, dezenformasyonun hangi yontemlerle yapildig1 ortaya konulmus; dogru bilginin nasil tespit
edilebilecegdi ve medyayi tiiketirken nelere dikkat edilmesi gerektigine dair 6nerilerde bulunulmustur.
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Oz

Dijitallesme kavrami, fotograf ve sinema sanatinin imge ile olan iligskisinde evrimsel bir degisimden
ziyade devimsel bir tahribat olan sentetik imge krizini temsil etmektedir. Gorselin yolculugu, tarih
Oncesi ¢aglarda magara duvarlarina ¢izilen figiirlerle baslayip zaman igerisinde tuval araciligryla re-
simde, pelikiil araciligiyla fotograf ve sinema sanatinda fiziki bir materyal vasitasiyla devam etmisse
de giinlimiizde malzemenin ontolojisi degiserek sayilarla temsil edilmektedir. S6zii edilen bu say1-
sal temsil, sinemanin ana malzemesi olan fotografin gergekle olan iliskisini zedeleyip geri doniisii
miimkiin olmayacak bir doniisiime ugratarak sinemanin kimliginin sorgulanmasina neden olmustur.
Bu sorgulama, gorsel yap1 birimini olusturan ““imge’’nin sayisal olarak var edilmesine neden olmus
ve ardindan s6z konusu bu kavramin temsil ettigi “sey” ile arasindaki “gercekligi” de yok etmistir.

Bu ¢alisma ““fotograf ¢ekmek, yapmak ve yazmak’ arasindaki fark nedir? sorusundan yola ¢ikarak
bazi kuramcilarin sinemanin 6liimii, baz1 kuramcilarin ise sinemanin ronesansi olarak nitelendirdigi
dijital devrimi merkezine alarak imgenin pelikiilden sayisala olan seriiveninde sentetik imgelerin
gerceklik kavrami ile olan iligkisini ve imgenin sayilar karsisinda maruz kaldig: siddetin izini siir-
mektedir.

Calismada, dijitallesme ile sinirlar1 son derece muglak hale gelen ve giinlimiizde tanimlanmasi
oldukca gii¢ olan ger¢ek kavramini sinema perspektifinde bilgisayar iiretimli imgeleme tartigmalari
iizerine temellendirerek imge ve gercek iligkisini irdeleyip sentetik imge ve dijital dezenformasyon
kavramlarini tartismaktadir.

Anahtar Kelimeler: Imge, Sentetik imge, Dijital dezenformasyon, Sayisal temsil
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VIOLENCE TO WHICH THE IMAGE IS SUBJECTED SYNTHETIC IMAGES AND DIGI-
TAL DISINFORMATION

Abstract

The concept of digitalization represents the crisis of the synthetic image, which is a dybamic destru-
ction rather than an evolutionary change in the relationship of photography and cinema art with the
image. Although the journey of the image began with figures drawn on cave walls in prehistoric times
and continued over time through a physical material in painting on canvas, photography and cinema
through pellicle, today the ontology of the material has changed and is represented by numbers. This
numerical representation has caused to the questioning of the identity of cinema by damaging the re-
lationship of photography, the main material of cinema, with reality and causing an irreversible trans-
formation. This questioning has led to the digitalization of the “image”, which constitutes the visual
structural unit, and then destroyed the “reality”” between this concept and the “thing” it represents.

Based on the question “what is the difference between taking, making and writing photographs?”,
this study traces the relationship of synthetic images with the concept of reality and the violence that
the image is subjected to in the face of numbers in the adventure of the image from the digital to the
digital, centering on the digital revolution, which some theorists describe as the death of cinema and
some theorists as the renaissance of cinema.

The study examines the relationship between image and reality by basing the concept of reality, who-
se boundaries have become extremely blurred with digitalization and which is very difficult to define
today, on the discussions of computer-generated imagery in the perspective of cinema, and discusses
the concepts of synthetic image and digital disinformation.

Key Words: Image, Synthetic Image, Digital disinformation, Digital representation
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Abstract

In today’s world, social media plays a significant role in communication and information exchange.
People can easily access current news, trends, and various other information about the world through
the information shared on different platforms. However, along with providing individuals with the
opportunity to express their opinions, social media has also contributed to creating equality among
people in society. Yet, with the popularity of social media, this equalizing effect has been exploited
as a tool of pressure and hegemony in favor of certain individuals and groups. Similar to influential
figures in real life who impact society, virtual opinion leaders have emerged on social media platfor-
ms. Intentionally disseminated false information, known as disinformation, often serves the various
purposes of unidentified or falsely identified individuals or organizations. Those who are well-versed
in the workings of algorithms on social media platforms can quickly disseminate false information to
millions of people. The rapid spread of such misinformation on social media and people’s belief in
it can lead to serious consequences. Therefore, preventing and controlling disinformation on social
media is of great importance.

In this context, this study aims to examine the relationship between social media and disinformation
while emphasizing the ethical importance of the subject. The study seeks to help people understand
the impact of their social media posts, encourage them to use reliable sources, and raise awareness.

Keywords: Social media, Disinformation, Ethics
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DIJITAL MEDYADA MANIPULASYON, MANIPULASYONUN DOGUSU VE MANIPU-
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Internet teknolojilerindeki ilerlemeler dijital medyada olumlu gelismelerin yolunu agsa da manipiilas-
yon ve dezenformasyon gibi olumsuzluklari da beraberinde getirmistir. Bu calismada dijital medyada

manipiilasyon kavrami ele alinmis, manipiilasyonun dogusu ve manipiilasyon yontemleri detaylandi-
rilmistir. Boylece dijital medyada manipiilasyon konusunu derinlemesine incelemek amaclanmistir.

Sosyal medyada manipiilasyon, kasitl olarak carpitilmis iceriklerin yayilmasi, insanlarin diisiince ve
davraniglarinin belirli bir tarafa yonlendirilmesi veya degistirilmesi siirecini ifade etmektedir. Ma-
nipiilasyon siirecinde sahte haberler, kurgulanmig gorseller, bot hesaplar ve duygusal manipiilasyon
gibi uygulamalar siklikla kullanilmaktadir. Bu yolla kullanicilarin fikir ve eylemlerini etki altina ala-
rak hedeflenen sonuca ulasmak istenmektedir. Saldirganin istedigi sekilde davranmasini saglayan
psikolojik bir saldirt tiirli olan sosyal miihendislik de karsimiza ¢ikan unsurlardan biri olmaktadir.
Genellikle politik, ekonomik veya siyasi amaglar i¢in manipiilasyon yapilmaktadir.

Bu calisma, nitel arasgtirma yontemlerinden dokiiman analizi teknigi ile yiiriitilmiistiir. Arastirma
verilerinin birincil kaynagi olarak konuyla iligkili dokiimanlar toplanmis, gozden gegirilmis ve analiz
edilmisgtir.

Dijital medyanin avantajlar1 arasinda bilgi ve haberin geleneksel medya ve onu yonetenlerin tekelin-
den ¢ikmis olmasi, asparagas ya da saptirilmis haberin kolaylikla ortaya ¢ikarilmasi gosterilebilmek-
tedir. Clinkii artik bireylerin bilgi ve haber paylasma olanagi bulunmaktadir. Ancak, teknoloji saye-
sinde saniyeler igerisinde genis kitlelere ulasabilen igerikler manipiilasyona agiktir. Bu durumda etik
kavramui, igerik tireticisi olan hem birey hem de kurumlar i¢in 6nemli bir nokta olmaktadir. Kitleleri
yonlendirme islevi bulunan medyanin ¢ikar gruplarinca kotiiye kullanimi toplumsal sorunlara yol
acabilmektedir. Sonug¢ olarak medya kullanicist olan vatandaslarin ve medya kanallarinin, kisi hak
ve ozgiirliiklerini dikkate alarak hareket etmesi, etik degerleri géz dnilinde bulundurmasi giiniimiiz ag
toplumunun saglikli iletisimi devam ettirebilmesi i¢in zorunludur.

Anahtar Kelimeler: Dijital Medya, Manipiilasyon, Dezenformasyon, Etik
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MANIPULATION IN DIGITAL MEDIA, BIRTH OF MANIPULATION AND MANIPULA-
TION METHODS

Abstract

Although advances in internet technologies have paved the way for positive developments in digital
media, they have also brought along negative effects such as manipulation and disinformation. In
this study, the concept of manipulation in digital media is discussed, the birth of manipulation and
manipulation methods are detailed. Thus, it is aimed to examine the issue of manipulation in digital
media in depth.

Manipulation in social media refers to the process of spreading deliberately distorted content and
manipulating or changing people’s thoughts and behaviors in a certain way. In the manipulation
process, practices such as fake news, fictionalized images, bot accounts and emotional manipulation
are frequently used. In this way, it is aimed to achieve the targeted result by influencing the opinions
and actions of users. Social engineering, which is a type of psychological attack that enables users to
behave in the way the attacker wants, is one of the elements we encounter. Generally, manipulation is
done for political, economic or political purposes.

This study was conducted with document analysis technique, one of the qualitative research methods.
Relevant documents were collected, reviewed and analyzed as the primary source of research data.

The advantages of digital media include the fact that information and news are no longer monopo-
lized by the traditional media and those who manage it, and that asparagas or distorted news can be
easily uncovered. This is because individuals now have the opportunity to share information and
news. However, content that can reach large audiences within seconds thanks to technology is open
to manipulation. In this case, the concept of ethics is an important point for both individuals and or-
ganizations that produce content. The misuse of the media, which has the function of directing the
masses, by interest groups can lead to social problems. As a result, it is imperative for citizens who are
media users and media channels to act by taking into account individual rights and freedoms and to
take ethical values into consideration in order to maintain healthy communication in today’s network
society.

Key Words: digital media, manipulation, disinformation, ethics
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Televizyon ve enformasyon teknolojilerinin ulastig1 seviye goriintiilii materyal {iretimini, yayimcilig
vs. Onceki donemlerle kiyas edilemeyecek ol¢giide kolaylagtirmis, hizlandirmis ve ucuzlatmistir. Bu
olumlu durum ayn1 zamanda ¢ok 6nemli tehditleri de beraberinde getirmektedir. Yakin tarithte ABD
irettigi ve gercek olmayan bilgiler iceren video kayitlariyla Irak’1 iggal etmis ve bunun sonucunda bir
milyona yakin masum sivil insan yagsamin yitirmistir. Irak’in kimyasal silahlara sahip olduguna dair
BM Genel Kurulunda izlettirilen ve bastan asag1 yalanlardan ibaret olan video degisik kurgu teknik-
leri kullanilarak tiretilmisti. Bu konuda Amerikan sinemasi da dezenformasyonla alakali basarili bir
film iiretmistir. ‘Baskan’in Adamlar1’ adli filmde, yaklasan ABD se¢imlerinde, adi skandala karisan
baskan1 kurtarmak icin bir Hollywood yapimcisinin Blue Box teknolojisiyle hazirladigi haberlerle
savag senaryosunun nasil giindeme getirildigi ve insanlarin mevcut krize odaklanmalarinin 6niine ge-
cilerek baska tarafa yonlendirildigi anlatilmaktadir. Filmde savastan kedisi ile kagan bir kadinin vi-
deosunun bu teknoloji ile nasil g:eklldlgl acikea goriilmektedir. Gliniimiizde ise yapay zeka teknolojisi

ile dogrudan goriintiiniin, sesin, 151810 vs. liretimi s6z konusudur. Dolayisiyla bu teknolojiyi kullanan
herkes, kolayca istedigi gorsel malzerneyl ireterek kisa siire icerisinde yayabilmektedir.

Teknoloji alanindaki bu gelismeler yikici tehditleri ve ciddi etik sorunlart da beraberinde getirmek-
tedir. SOyle ki, dezenformasyon malzemeleriyle bireyler ve kitleler kolaylikla manipiile edilebilir;
savas, i¢ karigiklik, cinayet, itibar suikasti gibi biiyiik felaketlere yol agilabilir. Bu nedenle de ciddi
bir etik sorunla kars1 karsiya oldugumuz bir donem yasanmaktadir.

Bu caligmada teknolojinin dezenformasyon baglaminda sundugu imkanlarin etik boyutlar tartisilmis
ve bu anlamda sorumluluk bilincinin nasil gelistirilebilecegi iizerinde durulmustur.
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Carpitilmug ve yanlig bilgi ile kamuoyu olusturmak ya da kaosa yol agmak i¢in siklikla kullanilan bir
yontem olan dezenformasyon, giiniimiizde internet ve sosyal medya kullaniminin yayginlagmasiyla
birlikte faaliyet ve etkisini giderek arttirmaktadir. Belirli kisi ve gruplar tarafindan kii¢iik bilgi biri-
kimlerinin topluma yayilmasiyla baslayan ve daha biiyiik karmagalara neden olan dezenformasyon
faaliyetleri, hareketlenmelere yol acacak sekilde biiyiiyebilir (Madanoglu, 2023). Bu faaliyetler, top-
lum ve siyaset iizerinde kamuoyunu belirli konularda yaniltarak veya yanlis yonlendirerek kamuoyu
algisini etkileme, kutuplasma ve ¢atigmaya yol agma, demokratik siirecleri zayiflatarak engelleme
gibi sonuglara yol agabilir. Bireylerin onyargilarin1 giiclendirerek, dogrular1 saglikli bir sekilde al-
gilamasini ve degerlendirmesini zorlastiran kotii icerikli fotograflar, sahte belgeler, haritalar ve web
siteleri, internet dolandiriciligi, aldatict reklamlar dezenformasyonun 6rnekleri olabilir. Insanlarin
karar verme siirecini etkileyerek, dogru kararlar almalarini zorlagtiran gerek topluma gerek kurumlara
kars1 gliven duygusunu azaltan dezenformasyon faaliyetleri kiiltiir, siyaset, tip, ekonomi gibi alanlar-
da yanlis ve yaniltici bilgi vermesi agisindan bireylerde finansal, duygusal hatta ciddi manada fiziksel
hasarin meydana gelmesi agisindan oldukga tehlikelidir. Yanlis, eksik veya bagka bir deyisle inandiri-
c1 olmaktan uzak bilginin, gergekler hakkinda belli bir kitleyi yaniltmak maksadiyla yayilmasi olarak
ifade edilen dezenformasyon, “Kara propaganda” ifadesiyle de gizli servislerin, askeri kurumlarin,
politikacilarin, hiikiimetlerin tarihin tiim siirecinde devletlerin ve bireylerin itibarinin sarsilmasi ama-
ciyla yararlandig1 6nemli bir propaganda aracidir. Dogrudan yalan bilgi iireterek, yalan ile gercek
bilgiyi harmanlayarak, gercegi eksik sunarak, fazladan yanlis bilgi ekleyerek farkli sekillerde bilgi
ve algiy1 yoneten dezenformasyonun (ERTEM, 2019) tarihte Vietnam, Irak, Afganistan Savast gibi
bariz 6rnekleri mevcuttur. Buna 6rnek olarak yakin tarihte baslayan ve halen devam eden Israil’in
Gazze saldirlarinda uyguladig1 dezenformasyon stratejisini drnek verebiliriz. Bu ¢alismada Israil’in
savas stratejisi olarak kullandig1 ve medya kuruluslari tizerinden yaydig1 dezenformasyonun literatiir
taramasi yoluyla incelenmesi amaglanmustur.

Anahtar Kelimeler: Israil, Medya, Literatiir, Dezenformasyon.
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ANALYZING ISRAEL’S DISINFORMATION STRATEGY THE EXAMPLE OF GAZA AT-
TACKS

Abstract

Disinformation, which is a frequently used method to create public opinion or cause chaos with dis-
torted and false information, is gradually increasing its activity and impact with the widespread use
of the internet and social media. Disinformation activities, which start with the dissemination of small
amounts of information to the society by certain individuals and groups and cause greater confusion,
may grow to lead to mobilizations. (Madanoglu, 2023) These activities can lead to consequences on
society and politics, such as influencing public perception by misleading or misleading the public on
certain issues, causing polarization and conflict, and hindering democratic processes by weakening
them. Photos with bad content, fake documents, maps and websites, internet fraud, and deceptive
advertisements that strengthen individuals’ prejudices and make it difficult to perceive and evaluate
the truth in a healthy way can be examples of disinformation. When considered in this context, di-
sinformation activities, which are based on lies and affect people’s decision-making process, make
the right decisions, and reduce the sense of trust in both society and institutions, can cause financial,
emotional and even serious harm to individuals in terms of providing false and misleading informati-
on in areas such as culture, politics, medicine and economy. It is very dangerous in terms of causing
physical damage. Disinformation, which is defined as the spread of false, incomplete or, in other wor-
ds, unconvincing information in order to mislead a certain audience about the facts, is also referred
to as “Black propaganda”, an important tool used by secret services, military institutions, politicians
and governments to undermine the reputation of states and individuals throughout history. It is a
propaganda tool. There are obvious examples in history, such as the Vietnam, Iraq and Afghanistan
War, of disinformation, which manages information and perception in different ways by directly pro-
ducing false information, blending other lies with real information, presenting the truth incompletely,
and adding additional false information (ERTEM, 2019). As an example, we can give an example of
the disinformation strategy implemented by Israel in the recent and ongoing attacks on Gaza. In this
study, it is aimed to examine the disinformation used by Israel as a war strategy through a literature
review of the examples of disinformation produced and disseminated by media organizations through
the Gaza attacks.

Keywords: Israel, Media, Literature, Disinformation.



DEZENFORMASYON VE ALGI YONETIMIi: BIBLIYOMETRIK BIiR ANALIZ
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Oz

Eski ¢aglarda insanligin bilgiyle ilgili temel sorunu ulasilabilirlikti. Ancak 21. yy. da bilgiyle ilgi-
li temel sorun dogruluguyla ilgilidir. Dijital ortamlarin gelisimdeki hiz ve yaygin kullanim1 dogru
olmayan bilginin dolasima sokulmasina olanak saglamaktadir. Ozellikle sosyal medyanin gérdigi
yogun ilgi bu dolasim hizin1 daha artirmaktadir. Ortaya ¢ikan bu durum dezenformasyon fenomeni
hakkinda ciddi endiselerin ortaya ¢ikmasina neden olmaktadir. Enformasyon c¢agi olarak da adlandi-
rilan bu yiizyil, bilgi kirliligini beraberinde getirdi. Dolayisiyla bilgi, alginin yonetilmesinin en basat
aktorii olarak yer almaktadir. Calisma kapsaminda 6zellikle son yillarda bilgi kirliligi ile basa ¢ikma
yollarinin aranmasindan kaynakli lisansiistii tezler bibliyometrik olarak incelenmistir. Boylelikle de-
zenformasyon konusu ile ilgili alan yazina derli toplu bir bakis sunulmaya ¢alisilmistir. Bibliyometrik
analizler herhangi bir fenomenle ilgili akademik literatiire katki saglamanin en iyi yollarindan biri
sayilabilir. Bu baglamda 6zellikle son yillarda dezenformasyonla ilgili yapilan akademik ¢alismalar,
konu basliklari, calisildiklar1 alanlar, caligma yontemi, ¢alisma yil1 ve elde edilen sonug baglaminda

degerlendirilmistir. Elde edilen bulgular neticesinde dezenformasyonla basa ¢ikmada yapilabilecek-
lerle ilgili 6nerilerde bulunulmustur.

Anahtar kelimeler: Dezenformasyon, Alg1 yonetimi, Bibliyometrik analiz
Abstract

In ancient times, humanity’s main problem with knowledge was accessibility. In the 21st century,
however, the main problem with information is its accuracy. The speed of development and the wide-
spread use of digital media enable the circulation of inaccurate information. In fact, the intense inter-
est in social media increases the speed of this circulation. This raises serious concerns about the phe-
nomenon of disinformation. This century, also called the information age, has brought information
pollution. Therefore, information is the most dominant actor in the management of perception. Within
the framework of the study, especially in the last few years, doctoral theses have been examined
bibliometrically to find ways of dealing with information pollution. In this way, an attempt has been
made to provide a comprehensive overview of the literature on disinformation. Bibliometric analysis
can be considered one of the best ways to contribute to the academic literature on any phenomenon.
In this context, academic studies on disinformation, especially in recent years, have been evaluated
in terms of subject headings, fields of study, study method, study year, and the results obtained. As a
result of the findings, suggestions have been made on what can be done to deal with disinformation.

Keywords: Disinformation, Perception Management, Bibliometric Analysis
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DEZENFORMASYON CAGINDA DiJITAL MEDYADA KRiZ YONETIMI VAKA iNCE-
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Oz

Kriz iletisimi yonetimi, hizla degisen ve bilgiye kolay erisimin saglandig: dijital cagda biiylik 6nem
tasimaktadir. Ozellikle dezenformasyonun yayginlastigi bu donemde, kriz anlarinda dogru ve etki-
li bir sekilde iletisim kurulmasi hayati 6nem tasimaktadir. Bu gahsmanln amaci, dezenformasyon
caginda kriz iletisimi yonetiminin nasil gergeklestlrllmem gerektigi konusunda b11g1 sunmak ve far-
kindalik olusturmaktir. Caligmada, giintimiizde bilgi ¢aginin hizla gellsmes1yle birlikte ortaya ¢ikan
dezenformasyonun etkisi ve kriz iletigimi yonetiminin bu suregtekl Onemi incelenmistir. Caligsmanin
birinci boliimiinde dezenformasyonun ne oldugu ve neden giin gectik¢e daha biiylik bir tehdit haline
geldigi ele alinmistir. Hizla gelisen teknoloji, sosyal medyanin yayginlagsmasi ve anonimligin kolay-
ca saglanabilmesi gibi faktorler dezenformasyonu artirmistir. Ayrica, insanlarin giivenilir kaynaklari
sorgulamadan aldig bilgilere inanma egilimi de bu sorunu derinden etkilemektedir. Ikinci boliimde
ise, kriz iletisiminin neden 6nemli oldugu tizerinde durulmustur. Kriz iletisimi, dogru bilginin hizl
bir sekilde paylasilmasi, agik ve seffaf bir iletisim stratejisi olusturulmasi ve farkli paydaslarin ih-
tiyaclarina yanit verilmesini icermektedir. Caligmanin son boliimiinde ise ¢esitli vaka incelemeleri
yapilarak, dijital medyada dezenformasyonun etkileri ve kriz iletisimi stratejilerinin nasil uygulandigi
analiz edilmistir. Ornek vakalar arasinda sosyal medya iizerinden yayilan yanls bilgilerin kontrol
altina alinmasi, ortaya ¢ikan krizin nasil yonetildigi konular1 ele alinmistir. Calisma, dezenformasyon
cagimin etkisini ve dijital medyada kriz iletisimi yonetiminin dnemini vurgulamaktadir. Ayrica, dijital
medyada etkili bir kriz iletisimi stratejisinin nasil olusturulacagina dair 6nerilere yer verilmistir.

Anahtar Kelimeler: Dijital medya, Dezenformasyon, Kriz yonetimi
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GAZETECILIKTE DEZENFORMASYONA KARSI EDITORYAL SUREC UZERINE BiR
DENEME: YURTTAS GAZETECILiIGi MI, MOBIL GAZETECILIK Mi?
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Oz

Kitle iletisim araglarinin ortaya ¢ikmasiyla beraber iletisim alaninda yeni meslekler dogmustur. Pro-
fesyonel anlamda gazetecilik de bunlardan biri olarak yaklasik {i¢ yiiz y11d1r varligini stirdiirmektedir.
Usta-¢irak iligkisine dayall, izle-g6r-yap metoduyla uzun yillar “miifredat” olmaksizin gelisimini stir-
diirmiistiir. Ancak yirminci yiizy1ln basinda, ABD’de bulunan Missouri Universitesi’nde sistematik
bir program cergevesinde gazetecilik egitimi verilmeye baslanmistir. Gazeteciligin ne olup olmadi-
giyla ilgili tartigmalar giiniimiizde de devam etmekle birlikte, formal egitimin ilk ortaya ¢iktig1 do-
nemlerde yogun olarak tartisilmistir. Nitekim bunun sonucu olarak farkli gazetecilik uygulamalarinin
ortaya ciktig1 bilinmektedir. Tiirkiye’de ise gazetecilik egitiminin temeli 1950 yilina kadar geri gotii-
riilebilmektedir. Diinyadaki muadillerine gore gazeteyle de geg¢ tanisildigi goz oniine alinirsa meslek

egitiminin de ge¢ baslamasi anlasilir olmaktadir. Osmanli Devleti’nden miras alinan meslek pratikleri
korunarak, ilerleyen siirecte zamanin ruhuna uygun olarak gelistirilmistir.

Giliniimiizde, gazetecﬂlk egitiminin yayginlastig1 vaki olmakla birlikte, tarihsel siire¢ igerisinde mes-
legi mutfagmda ogrenme pratigi de varligin siirdiirmektedir. {laveten internetin ve sosyal medyanim
yayginlagsmasiyla, haberciligin mecra degistirmesi de gazetecilik pratiklerinde keskin doniisiimle-
re sebebiyet vermistir. Bunun sonuglarindan biri olarak yeni mecranin 6zellikleri hem gazetecilerin
mesleki yonden doniismelerine hem de meslekten bagimsiz olarak “sivil” bireylerin gazetecilik yap-
masina imkan tanimistir. Yillarca basili olarak yayin hayatinda bulunan ve sadece internet ortaminda
yayin yapmaya baslayan gazetelerin internet sayfalari, mesleki nosyonu devam ettirme yoniinden
gorece kontrollii bir alan sunarken, sosyal medyanin yapisi kontrollii sahay1 olduk¢a daraltmigtir. Ad1
gecen “kontrolli sahay1 “gazetecilik etigi” olarak kodlamak miimkiindiir. Teknolojik gelismenin bir
sonucu olarak baslangicta gazetecilik pratiginden ziyade serbest bir sekilde kayda alinan goriintii ve
konugmalarin zamanla ¢ogalmas1 “yurttas gazetecilik” teriminin daha sik duyulmasina yol agmustir.
Karsiliklr etkilesime miisait olan bu yeni alan vasitasiyla “yurttag gazeteciler” de informal yoldan
edindikleri bilgi ve deneyimle haberi olusturmada yeni pratikler edinmistir.

Sosyal medya yapisi itibariyle etkilesim odakli oldugu icin, yurttas gazeteciligini mobil gazeteciligin
besleyicisi konumuna tagimistir. Bununla birlikte asil problemin olugsmaya basladlgl alan “editoryal
stire¢”tir. Zira gazetecilik egitimine sahip olmayan bireylerin “gok takipgili” hesaplar1 vasitasiyla
elde ettikleri bilgi ve goriintiileri “etik” kaygllar olmaksizin topluma sunduklar gériilmektedir. Ilave-
ten sosyal medya platformlarinin kendi “topluluk kurallar1” da editoryal siirecin yonetiminde dikkat
edilmesi gereken hususlardan biri haline gelmistir. Daha fazla takipg¢i elde ederek gelirini arttirmaya
yonelen kisiler, insanlarin ilgisini ¢eken “6liim, kaza, intihar” gibi olaylar1 duyurmak i¢in kurduklar
“anlik” hesaplar tizerinden “habercilik” faaliyeti yiirtitmeye baslamistir. Ozellikle se¢cim dénemleri
veya deprem gibi kamuoyunun habere olan ilgisinin arttig1 donemlerde, var olan etkilesimdeki pay1-
n1 arttirmaya yonelen sosyal medya hesaplari, editoryal siireci daha da goriinmez kilmaktadir. Bilgi
akisinin zayifladigi ve insanlarin manipiile edilmeye daha yatkin hale geldigi bu gibi déonemlerde,
dezenformasyon artmakta ve bilgi kirliligi olusmaktadir. Bu noktada yurttaglik ve mobil gazetecilik
kavramlar1 anlamini yitirmekte ve sosyal medya hesaplar1 adeta bir dezenformasyon aygitina dontis-
mektedir. Gazetecilik egitimine sahip bireylerin yonettigi sosyal medya hesaplarinin, meslekten ol-
mayan hesap yoneticilerine nazaran daha dikkatli davranmasi beklenmektedir. Bilimsel bir ¢alismada
belki anilan hesaplarin sahiplerini 6grenmek miimkiin olmakla birlikte eger hesap sahibi belirtme-
migse “cok takipgili” haber sayfalarinin kimler tarafindan yonetildigi bilinmemektedir. Bu kisilerin
de dezenformasyon i¢in kullanigh alanlar olusturmasinin daha olasi oldugu iddia edilebilir. Hiilasa;
maddi kazang saglamanin ana amaca dondiigii sosyal medya platformlarinda, haberciligin gelecegine
yonelik 6nemli tehditlerden birinin “sosyal medya fenomeni” olgusu oldugu iddia olunabilir. Gaze-
teciligin yerini adi1 gecen olgunun almasi durumunda dezenformasyon i¢in uygun ortamin olugmasi,
tehdidin ana unsuru olarak goriilmektedir.

Anahtar Kelimeler: Yurttas gazeteciligi, Mobil gazetecilik, Gazetecilik egitimi, Sosyal medya, De-
zenformasyon
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ORTA ASYA’DA KAMU DIPLOMASISI: ILETISIM BiCIMLERI, AKTORLER, EYLEM-
LER VE SOYLEMLER

Abdulsamet GUNEK*

*Mus Alparslan Universitesi, a.gunek@alparslan.edu.tr

Oz

Orta Asya iilkeleri ekonomik, stratejik ve bolgesel bir¢ok farkli bilesenin ortaya ¢ikardigi 6zel sartlar-
dan dolay1 gittik¢e artan bir oneme sahip olmaktadir. Tiirk Cumhuriyetleri olarak da adlandirilan dev-
letler Tirkiye ile dil ve kiiltiir birlikteligine sahiptir. Bagimsizliklarini kazanan Tiirk Cumhuriyetleri
bir taraftan kendi uluslagsma siire¢lerini tamamlarken, diger yandan da diinya ile entegre olmaktadir.
Bolgesel ve kiiresel entegrasyon siirecinin en 6nemli araglarindan biri de kamu diplomasisidir. Bolge
iilkeleri kamu diplomasinin farkli araclarin1 kullanarak ticari, politik ve kiiltiirel etkiler olusturmay1
amaglamaktadir. Benzer sekilde Tiirkiye, Rusya, Cin, ABD ve Avrupa Birligi gibi aktorler bolge
ile iligkilerinde kamu diplomasisini 6nemli bir ara¢ olarak kullanmaktadir. Farkli aktorlerle farkli
boyutlarda yiiriitiilen kamu diplomasisi iligkisi ortaya bir kamu diplomasisi ekolojisi ¢ikarmaktadir.
S6z konusu kamu diplomasisi ekolojisinde karsilikli ve ¢ok boyutlu iliskiler yiiriitiilmekte ve her bir
iilkenin kullandig araclar ve soylemler degisebilmektedir.

Bu ¢aligmada, Tiirk Cumbhuriyetlerinin kamu diplomasisi eylemleri ile bu iilkelere yonelik kiiresel
aktorlerin kamu diplomasisi eylemleri karsilastirmali bir bigimde ele alinacaktir. Ornek kamu diplo-
masisi faaliyetleri lizerinden, iletisim bi¢imleri, sdylemler, aktorler ve araglar analiz edilecektir.

Anahtar Kelimeler: Kamu Diplomasisi, Orta Asya, Tiirk Cumhuriyetleri, Stratejik iletisim, Yumusak
gig

PUBLIC DIPLOMACY IN CENTRAL ASIA: COMMUNICATION FORMS, ACTORS, AC-
TIONS AND DISCOURSES

Abstract

Central Asian countries are gaining increasing importance due to their economic, strategic and regio-
nal influence. The states, also called Turkic Republics, have linguistic and cultural unity with Tirkiye.
Turkic Republics, which have completed their independence process, are completing their nationali-
zation processes on the one hand, and are also integrating with the world. One of the most important
tools of the regional and global integration process is public diplomacy. Turkic Republics aim to
create commercial, political and cultural effects by using different tools of public diplomacy. Simi-
larly, actors such as Tiirkiye, Russia, China, the USA and the European Union use public diplomacy
as an important tool in their relations with the region. Public diplomacy relationship carried out in
different dimensions with different actors creates a public diplomacy ecology. A mutual and multidi-
mensional relationship is carried out in the public diplomacy ecology in question. In this system, the
tools and discourses used by each country vary. In this study, public diplomacy actions of the Turkic
Republics and public diplomacy actions of global actors towards these countries will be discussed
comparatively. Communication styles, discourses, actors and tools will be analyzed through sample
public diplomacy activities.

Key Words: Public diplomacy, Central Asia, Turkic Republics, Strategic communication, Soft power
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ILETISIM FAKULTELERININ DOKTORA EGITIMINDE DIJITAL DONUSUM:
GELECEGIN AKADEMISYENLERI GELECEGE HAZIRLANIYOR MU?
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Oz

Egitim ve 6gretimde dijitallesme her gecen giin artarak devam etmektedir. Diinyada ve Tiirkiye’de
Covid-19 Pandemisi siirecinden sonra egitimde dijitallesme daha bir hiz kazanmigtir. Egitimde 6nem-
li bir yeri olan yliksekdgretim kurumlar: bu dijitallesmeden en ¢ok etkilenen kurumlar arasinda yer
almaktadir. Universitelerin On lisans, lisans, lisansiistii programlarinda bulunan derslerin igerikleri de
dijitallesmeye yonelik olarak giincellenmekte ve dolayisiyla liniversiteler ¢agin ihtiyaglar1 dogrultu-
sunda o0grencilerine daha iyi bir egitim hizmeti verme ¢abasi igerisinde olmaktadir. Egitimde en {ist
diizey olarak kabul doktora egitimi de dijitallesme siirecinden dnemli oranda etkilenmektedir. Diji-
tallesmenin artt1g1 giiniimiizde ders igerikleri de bu dogrultuda siirekli giincellenmektedir. Gelecegin
akademisyenlerinin iyi yetigsmesi bu derslerden elde edecekleri kazanimlarla dogru orantilidir. Bu ¢a-
lismada devlet ve vakif liniversiteleri iletisim fakiiltelerinde verilen doktora egitimlerinde derslerin ne
kadarinin dijital oldugu, s6z konusu derslerin zorunlu/se¢meli, teorik/uygulama ve AKTS olma oran-

lar1 ve akademik profil durumlar: incelenmistir. S6z konusu derslerin ne kadarin dijitallesme
iizerine oldugu arastirilmis, devlet ile vakif iiniversiteleri karsilastirilmistir.

Calismada icerik analizi teknigi kullamlmistir. Calismada kullanilan veriler, {iniversitelerin
iletisim fakiilteleri, sosyal bilimler enstitiileri, lisansiistii egitim enstitiileri, Bologna bilgi paketleri
izerinden toplanmistir. Dijital derslerin zorunlu/se¢meli, teorik/uygulamali olmasina, dijital dersi
veren akademisyenin unvanlarina ve AKTS puanlarina da bakilmistir. Caligmanin verileri 20 Ocak -
31 Mart 2024 tarihleri arasinda toplanmis ve ders programlarinda 2023-2024 egitim-6gretim donemi
baz alinmistir.

Calismanin sonuglara gore gazetecilik anabilim dalinin devlet {liniversitelerinde agildigi, vakif
iiniversitelerinde acilmadigi belirlenirken, bu egitimde Marmara Universitesi’nin en fazla aktif
anabilim dalina sahip oldugu, dijital derslerin en fazla Marmara Universitesi Bilisim Anabilim
Dalinda verildigi tespit edilmistir. Gazetecilik anabilim dalinda dijital dersler se¢gmeli ve teoriktir.
Devlet iiniversiteleri arasinda Marmara Universitesi Radyo TV Sinema Anabilim Dali en fazla dijital
derse sahipken, Vakif iiniversitelerinde Istanbul Ticaret Universitesi Sinema Anabilim Dalinda en
fazla dijital ders oldugu saptanmistir.

Marmara Universitesi Halkla iliskiler, Reklamcilik ve Tamtim ile Kisilerarasi Iletisim, Istanbul Uni-
versitesi Halkla Iligkiler ve Tanitim, Ankara Universitesi Halkla iligkiler ve Tamtim, Anadolu Univer-
sitesi Halkla iligkiler ve Reklamcﬂlk Atatiirk Universitesi Halkla Iligkiler ve Tamtlm Ankara Hac1
Bayram Veli Universitesi Halkla Ihskller ve Tanitim, Selguk Universitesi Halkla Ihskller ve Tanitim
ve Reklamcilik, Ege Universitesi Kisilerarasi, Halkla [liskiler ve Tamitim ve Iletisim Aragtirmalari,
Reklameilik, Erciyes Universitesi Halkla Iligkiler ve Tanitim, Sakarya Universitesi Halkla Iliskiler ve
Reklamecilik, Kocaeli Universitesi Halkla Iliskiler ve Tanitim ve Trabzon Universitesi Halkla iliskiler
ve Reklametlik Anabilim Dallarinda dijital dersler mevcuttur ancak alan yazinda da belirtildigi gibi
bu derslerin yeterli oranda olmadig: belirlenmistir. Vakif liniversiteleri arasinda ise, Istanbul Ticaret
Universitesi Halkla liskiler ve Reklamcilik Anabilim Dalinda en fazla dijital ders bulunurken en az
dijital ders Bahgesehir Universitesi Reklamcilik ve Halkla iliskiler Anabilim Dalinda bulunmaktadlr
Dijital derslerin zorunlu ve se¢meli durumu incelendiginde, Anadolu Universitesi Halkla Iliskiler ve
Reklameilik Anabilim Dalinda 3 dijital dersten 2’sinin, Kocaeli Universitesi Halkla iliskiler ve Tani-
tim Anabilim Dalinda 3 dersten 1’inin ve Istanbul Ticaret Universitesi Halkla Iliskiler ve Reklamcilik
Anabilim Dalinda 8§ dersten 1’inin zorunlu oldugu goriilmiistiir. Diger dersler segmeli ve teoriktir.

Devlet iiniversitelerinde 14 adet fakiiltede iletisim bilimleri programi mevcutken, vakif tiniversiteleri-
nin iletisim fakiiltelerinde 4 iletisim bilimleri anabilim dali oldugu tespit edllmls‘ur Dijital dersler aci-
sindan devlet iiniversiteleri arasinda Siileyman Demirel Universitesi ile Aksaray Universitesi 6n plana
¢ikarken, vakifiiniversiteleri arasinda Yasar Universitesi 6n plana ¢ikmaktadir. Indnii Universitesi’nde
dijital derslerin 3’iinden 2’si zorunlu ve Yasar Universitesi’nden dijital derslerin 6’sindan 1’1 zorunlu
ve digerleri segmelidir. Devlet Universiteleri'nden Izmir Katip Celebi Universitesi'nde Medya ve
[letisim Anabilim Dalinda dijital dersler yogunluktayken, Vakif Universiteleri’nden istanbul Ticaret
Universitesi Medya ve Iletisim Anabilim Dalinda 12 dijital dersten 3’ii zorunlu iken digerleri
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se¢melidir.

Canakkale Onsekiz Mart Universitesi Medya ve Kiiltiirel Caligmalar Anabilim dali dijital derslerde 6n
plana gikarken, Istanbul Ticaret Universitesi Iletisim Bilimi ve Internet Enstitiisii biinyesinde Iletisim
Tasarimi ve Yonetimi Anabilim Dalinda (n=15) ders dijitallesme iizerinedir. Uskiidar Universitesi
Yeni Medya ve lletisim Anabilim Dalinda dijital dersler yogunluktayken, Gérsel Iletisim Tasarim
Anabilim Dali ve Yeditepe Universitesi Medya Calismalari Anabilim Dalinda da dijital dersler bulun-
maktadir. Mersin Universitesi’nde 3 dijital dersten 1’1 zorunlu, Istanbul Ticaret Universitesi’nde 15
dijital dersten 4’ii zorunlu, Uskiidar Universitesi Yeni Medya ve iletisim Anabilim Dalinda 20 dijital
dersten 171 zorunlu ders olarak belirlenmistir.

Anabilim dallarinin AKTS puanlarimin farklilik ve benzerlik gosterdigi belirlenmistir. Akademik
profil acisindan incelendiginde devlet {iniversitelerinde bilgiler verilirken, vakif {iniversitelerinde
bilgilerin olmadig tespit edilmistir.

Calisma sonucunda birgok tiniversitede segmeli dijital derslerin ¢ok, zorunlu dijital derslerin az oldugu
ve derslerin teorik olarak verildigi tespit edilmistir. Bu ¢alisma sadece Tiirkiye’de iletigim fakiiltesi
biinyesinde bulunan doktora derslerini incelemeye yoneliktir. Bundan sonraki ¢alismalarda farkl
tilkelerdeki iletisim fakdiltelerinde doktora egitiminde verilen dijital derslerin veya farkli disiplinlerin
karsilagtirilmas1 yapilabilir.

Anahtar Kelimeler: Universite, Iletisim fakiiltesi, Lisansiistii, Doktora dersleri, Dijitallesme
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TIKLAMA EKONOMISi, DIJITAL KAPITALIZM VE DEGISEN HABERCILIK: KIBRIS
ORNEGI

Ozen CATAL*
Emin Akkor**
*Yakin Dogu Universitesi
**Dogu Akdeniz Universitesi

Oz
Dijital medyanin yiikselisi, haber iceriklerinin doniisiimiinii beraberinde getiriyor. Haber icerikleri-
nin tiklanmaya dayali olarak sekillenmesine neden olan finansal yapi, kullanicilarin iletisim faali-
yetlerinden olusan is giiclinii kullanarak gelir artirmay1 hedeflerken, haber iceriklerinin tiklanmaya
dayal1 olarak iiretilmesi sonucunu da beraberinde getiriyor. Bu baglamda Kuzey Kibris’taki internet
gazetelerinin haber iceriklerinin tiklanmaya dayali olarak nasil sekillendigini anlamay1 amaglayan
bu c¢alisma, Medyanin Politik Ekonomisi alanindaki teorik ¢ergeveyi temel aliyor. Bu teorik yakla-
sim, ekonomik iligkilerin medya isletmelerinin faaliyetlerini nasil etkiledigini vurgulayarak, medya
iceriginin tiretim, dagitim ve tliketim iligkilerini degerlendirmek i¢in bir ¢er¢eve sagliyor. Calisma-
da, Kuzey Kibris’taki en etkilesimli ilk yirmi internet gazetesinden dort tanesinin sosyal medya he-
saplari, icerik analizi yontemi ile analiz edilmistir. Sonuglar, izleyici etkilesiminin haber tiretiminde
ozellikle konu se¢imi ve haber kalitesini etkiledigini gostermekle birlikte haber iiretim siirecinin,
iceriginin ve konusunun etkilenme seklini de ortaya koymaktadir. Calismada yazarlarin Media, Li-
teracy and Academic Research dergisinin altinci sayisinda yayinlanan “The Clicking Economics of

Media and Shifts in News Content: The Case of North Cyprus Online Media” verilerinden de yarar-
lanilmaktadir.

Anahtar Kelimeler: Dijital gazetecilik, Medyanin ekonomi politigi, Tiklama, Sosyal medya, Is mo-
delleri

THE CLICKING ECONOMY, DIGITAL CAPITALISM AND CHANGING JOURNALISM:
THE CASE OF NORTH CYPRUS

Abstract

The rise of digital media brings about a transformation in news content. The financial structure that
leads to the shaping of news content based on clicks aims to increase revenue by utilizing the labour
force constituted by users’ communication activities, resulting in the production of news content ba-
sed on clicks. This study, aiming to understand how the news content of online newspapers in North
Cyprus is shaped based on clicks, draws on the theoretical framework of the Political Economy of
the Media. This theoretical approach highlights how economic relationships impact the activities of
media enterprises, providing a framework to evaluate the production, distribution, and consumption
relationships of media content. In the study, the social media accounts of four out of the top twenty
most interactive online newspapers in North Cyprus were analysed using content analysis methodo-
logy. The results reveal how audience interaction affects the news production process, its content, and
subject matter, particularly influencing topic selection and news quality. The study also draws on data
from “The Clicking Economics of Media and Shifts in News Content: The Case of North Cyprus On-
line Media,” published in the sixth issue of the Journal of Media, Literacy, and Academic Research.

Keywords: Digital Journalism, Political Economy of the Media, Clicks, Social Media, Business Mo-
dels
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YAPAY ZEKA VE YAPAY ZEKA KULLANIMINDA DEZENFORMASYONLAR
Mustafa Dogukan BASALAN*

*Hatay Mustafa Kemal Universitesi, dokayazilim@gmail.com

Oz

Yapay zeka, cagimizin en kritik meselelerinden biri olarak 6ne ¢ikmaktadir. Bu teknolojinin ilerleme-
si, bilgi isleme ve iletisimde devrimsel degisikliklere yol agarken, yaniltici bilgilerin yayilmasini da
kolaylagtirmaktadir. Yapay zeka tabanli sistemlerin yaniltici bilgileri saptama ve engelleme siirecle-
rinde ve dogrulama arac¢larinin genisletilmesinde nasil etkili olabilecegi lizerinde durulmaktadir. Ayni
zamanda yapay zekanin yaniltici bilgilerin siyasi, ahlaki ve toplumsal tehditlerini inceleyerek, yapay
zeka destekli yaniltici igeriklerin toplum lizerindeki siyasi, ahlaki ve toplumsal etkilerini de analiz et-
mektedir. Yapay zeka, deepfake gibi teknolojiler ve algoritmalar araciligiyla, gercek haberlerin carpi-
tilmasi, mesruiyetlerinin zayiflatilmasi ve halkin yonlendirilmesi gibi yontemlerle yaniltici bilgilerin
yayilmasini artirmaktadir. Bu nedenle, yapay zeka sistemlerinin yaniltici igeriklerin olusturulmasi ve
yayilmasindaki rolii ve bu sistemlerin ahlaki kullanimina yonelik politikalarin nasil sekillendirilmesi
gerektigi onemlidir. Bu makaleler, yapay zeka ve yaniltici bilgiler hakkinda derinlemesine bir bakis
sunmanin yani sira, bu alandaki giincel arastirmalarin ve tartigmalarin bir 6zetini de saglamaktadir.
Yapay zeka sistemlerinin yaniltict bilgilerle miicadelede potansiyel rolleri ve kullanilan bu teknolo-
jilerin ahlaki ve sorumlu bir sekilde kullanilmas1 gerekliligi hakkinda da kritik bilgiler icermektedir.
Ayrica, yapay zeka ve yaniltici bilgiler arasindaki karmasik iliskiyi ve bu teknolojilerin toplum tize-
rindeki etkilerini anlamak i¢in 6nemli bir kaynak niteligindedir. Sonug olarak, yapay zeka ve yaniltict
bilgiler hakkindaki literatiir, bu teknolojilerin toplum iizerindeki etkilerini anlamamiz ve bu etkilerle
basa ¢ikmamiz i¢in gerekli araglar ve bilgileri sunar. Aragtirmacilara ve politika yapicilara rehberlik
ederek, yapay zekanin sorumlu bir sekilde kullanilmasin1 tesvik eder ve yaniltici bilgilerle miicadele-
de stratejiler gelistirilmesine katkida bulunur.

Anahtar Kelimeler: Sistem, Yaniltici, Yapay zeka

Abstract

Artificial intelligence is emerging as one of the most critical issues of our time. The advancement of
this technology is leading to revolutionary changes in information processing and communication,
while also facilitating the spread of misleading information. The effectiveness of Al-based systems
in detecting and blocking misleading information and in expanding verification tools is being exa-
mined. At the same time, artificial intelligence is analyzing the political, moral, and social threats of
misleading information by examining the political, moral, and social impacts of Al-supported misle-
ading content on society. Through technologies and algorithms like deepfakes, artificial intelligence
is increasing the spread of misleading information by methods such as distorting real news, weake-
ning its legitimacy, and directing the public. Therefore, the role of Al systems in the creation and
dissemination of misleading content and how policies for the ethical use of these systems should be
shaped is important. These articles provide an in-depth look at artificial intelligence and misleading
information, as well as a summary of current research and discussions in this field. They also conta-
in critical information about the potential roles of Al systems in combating misleading information
and the necessity of using these technologies ethically and responsibly. Additionally, they serve as
an important resource for understanding the complex relationship between artificial intelligence and
misleading information and the effects of these technologies on society. In conclusion, the literature
on artificial intelligence and misleading information provides the necessary tools and information for
us to understand the impacts of these technologies on society and to cope with these effects. It guides
researchers and policymakers, encouraging the responsible use of artificial intelligence and contribu-
ting to the development of strategies to combat misleading information.

Keywords : Artificial Intelligence, Misleading, System
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Hakikatin Kaybi ve Yapay Zeka Okuryazarhg:
Aml Kaan Ugar”
Dr. Ogr. Uyesi, Ulubey Meslek Yiiksekokulu Gazetecilik ve Habercilik Boliimii, Ordu Universitesi

Oz

Yapay zeka; makinelerin, insanlarin yaptiklari islerin benzerlerini gerceklestirmelerine olanak sagla-
yan ve tamamlanan her siirecin ardindan elde ettigi deneyimle bilis ve 6grenme diizeyini yiikselten bir
sistemdir. Ancak yapay zeka uygulamalariin yayginlagmasi, insanin 6zne olarak toplumsal roliinii
asindirirken bir yandan da bilginin siradanlagsmasina, kaynaginin sorgulanmamasina, metin ve goriin-
tiilerle olay ve olgularin manipiile edilmesine neden olabilmektedir. Bu durum, hakikatin 6nemli go-
rilmedigi bir dijital ¢agin olusmasina zemin hazirlamaktadir. Buradan hareketle bu ¢alisma, elestirel
medya okuryazarligi ile sosyal medya okuryazarliginin elestirel ve sorgulayici yaklagimlarini temel
alan bir yapay zeka okuryazarligina dikkat ¢ekmeyi amaglamaktadir. Cilinkii yapay zeka uygulamala-
rinin haber medyasi ve sosyal medya gibi alanlar basta olmak iizere tiim sektorlerde yayginlasmasinin
potansiyel sonuglariyla basa ¢ikilmasinin ve buna yonelik tedbirler alinmasinin en 6nemli yolu, sor-
gulayici ve elestirel nitelikte bir yapay zeka okuryazarlifindan gegmektedir. Bu baglamda ¢alismada,
oncelikle yapay zeka teknolojisinin gelisim siirecine, kullanim alanlarina ve uygulama pratiklerine
deginilmektedir. Ardindan dijital ¢ag ve dijital kiiltiir baglaminda hakikat olgusu ele alinmaktadir.
Sonrasinda ise, elestirel medya okuryazarligi ve sosyal medya okuryazarlii ¢ercevesinde bilginin
hakikiligini gozeten bir yapay zeka okuryazarligi kavramina odaklanilmaktadir.

Anahtar Kelimeler: Hakikat, Yapay Zeka Okuryazarligi, Elestirel Medya Okuryazarligi, Sosyal
Medya Okuryazarligi

The Loss of Truth and Artificial Intelligence Literacy
Abstract

Artificial intelligence is a system that enables machines to perform tasks similar to those performed
by humans and increases the level of cognition and learning with the experience gained after each
completed process. However, the proliferation of artificial intelligence applications, while eroding the
social role of humans as subjects, can also lead to the trivialization of information, the unquestioning
of its source, and the manipulation of events and phenomena through texts and images. This situation
paves the way for a digital age in which truth is not considered important. From this point of view,
this study aims to draw attention to an artificial intelligence literacy based on the critical and ques-
tioning approaches of critical media literacy and social media literacy. Because the most important
way to deal with the potential consequences of the proliferation of artificial intelligence applications
in all sectors, especially in areas such as news media and social media, and to take measures against
this is through a questioning and critical artificial intelligence literacy. In this context, the study first
addresses the development process, areas of use and application practices of artificial intelligence
technology. Then, the phenomenon of truth in the context of digital age and digital culture is dis-
cussed. Then, within the framework of critical media literacy and social media literacy, it focuses on
the concept of an artificial intelligence literacy that observes the truthfulness of information.

Key Words: Truth, Artificial Intelligence Literacy, Critical Media Literacy, Social Media Literacy
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DiJITAL DUNYADA ENFORMASYON CAGININ ULUSLARARASI SORUNSALI: DE-
ZENFORMASYONDAN ANLIK YAPAY ARGUMANA

Nihan ATILA*
*Global Savunma Dergisi. nihanatila@gmail.com

Oz

Sosyal medyada karsilasilan siipheli igeriklerin, sorgulanmasi, giivenilir kaynaklardan teyit edilmesi
ve iddialarin dogruluk kontrolii i¢in resmi aciklamalari takip etmek biiylik 6nem tagimaktadir; ancak
“yapay argiiman” siirecinde resmi kaynaklarin paylasim ya da aciklamalarinda amacli olarak bu de-
zenformasyonlara yapilan atif, resmi kaynaklara duyulmasi gereken giiven ikliminde dezenformas-
yonu argiimanlastirmakta, “yapay argiiman” olarak karsimiza c¢ikarmakta bdylece dezenformasyon
ile miicadelede kritik bagkaca bir miicadele cephesi agilmaktadir. Yapay argiiman, dijital diplomasi
gibi giiniimiizde dijital diinyanin sundugu olanak ve avantajlarin yaninda devletler arasi iliskilerde
bir giivenlik ve risk unsuru dezavantaj olarak karsimiza ¢ikmaktadir. Zira dijital diinyada resmi pay-
lagimlara duyulan giiven bu iklimde sorgulanir olabilmektedir.

Bu ¢alismanin konusu bilgi ve psikolojik savas kapsaminda, giiniimiiz enformasyon ¢aginda dijital
diinyanin sundugu olanaklarla birlikte artan ve giincel sorunlar arasinda yerini alan dezenformasyo-
nun devletlerin resmi kurumlarinca da “belge” niteliginde kullanilabilecegine dikkat ¢ekerek; “ya-
pay argliman” kavramini ortaya koymak; bu baglamda 7 Ekim 2023- 7 Nisan 2024 tarihleri arasinda
Israil-Hamas catismasi gergevesinde konuyu orneklendirerek giiniimiiz ve gelecekte dijital diinyanin
etki giicli ile uluslararasi iligkilerde karsilasilabilecek yeni bir sorunu tartigmaktir. Calisma sonucunda
icinde bulundugumuz bu hiz/enformasyon ¢aginda 6zellikle karmasa/catisma ortaminda dijital diin-
yanin ulagabildigi hedef kitle etki giicii ile Israil’in “yapay arglimana” bagvurdugu goriilmiis; Tiirki-
ye’nin genel anlamda dezenformasyon ile miicadele kapsamindaki ¢aligmalar ile diinya kamuoyunu
da aydinlatmada kritik rol oynadig1 gézlemlenmistir.

Anahtar Kelimeler: Dezenformasyon, Yapay argliman, Dijital diinya, Bilgi savasi, Psikolojik savas,
Enformasyon
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IN THE DIGITAL WORLD THE INTERNATIONAL PROBLEMATIC OF THE INFORMA-
TION AGE: FROM DISINFORMATION TO INSTANT ARTIFICIAL ARGUMENT

Abstract

It is of great importance to follow official statements in order to question suspicious content encoun-
tered on social media, to confirm it from reliable sources and to check the accuracy of claims; howe-
ver, the purposeful reference to these disinformation in the posts or statements of official sources in
the process of “artificial argument” argues disinformation in the climate of trust that should be felt
in official sources, and presents it as an “artificial argument”, thus opening another critical front of
struggle in the fight against disinformation. In addition to the opportunities and advantages offered by
the digital world today, such as digital diplomacy, the artificial argument is a security and risk factor
disadvantage in inter-state relations. In this climate, the trust in official exchanges in the digital world
can be questioned.

The subject of this study, within the scope of information and psychological warfare, is to draw atten-
tion to the fact that disinformation, which has increased with the opportunities offered by the digital
world in today’s information age and has taken its place among the current problems, can also be
used as a “document” by the official institutions of states; to put forward the concept of “artificial ar-
gument”; in this context, to discuss a new problem that may be encountered in international relations
with the influence power of the digital world today and in the future by exemplifying the issue within
the framework of the Israel-Hamas conflict between October 7, 2023 and April 7, 2024. As a result
of the study, it has been observed that in this age of speed/information, especially in the environment
of chaos/conflict, Israel has resorted to “artificial argument” with the influence power of the target
audience that the digital world can reach; It has been observed that Turkey plays a critical role in en-
lightening the world public opinion with its efforts to combat disinformation in general.

Key Words: Disinformation, Artificial argument, Digital world, Information warfare, Psychological
warfare, Information
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MICHAEL HALLIDAY’IN DILBILGISEL METAFOR KAVRAMINA YAKLASIMI
Samra HASANZADE*

*Bakii Devlet Universitesi, semrahesenzade@yahoo.com

Oz

Yeniden kelimelendirme veya anlam aktarimi olarak da bilinen dil bilgisel metafor, bir kavramin veya
fikrin tipik veya edebi ifadeden farkli bir dilsel formda ifade edilmesi siirecini ifade eder. Bu, bir fiilin
isme, bir sifatin fiile veya bir ismin zarfa doniistiiriilmesini igerebilir. Dilbilgisi metaforunun temel
islevlerinden biri, konusmacilarin veya yazarlarin karmasik veya soyut kavramlari daha somut veya
maddi bir sekilde tartismasina olanak saglamaktir. Bu dilsel olgu, ¢evremizdeki diinyay1 algilama ve
onunla iletisim kurma yollarimiz: sekillendirmede 6nemli bir rol oynar.

Unlii dilbilimci Michael Halliday, dil kullanicilarinin anlami iletmek i¢in siklikla gercek olmayan
dilbilgisi yapilarini kullandiklarint kabul ederek dil bilgisel metafor kavramini ilk ortaya atan kisi
oldu. Halliday’in sistemik islevsel dilbilim iizerine ¢aligmasi, bir kavramin farkli yonlerini vurgula-
mak veya belirli iletisimsel baglama uymak i¢in bireylerin fikirleri yeniden ifade etme veya yeniden
ifade etme yollarin1 vurguladi.

Michael Halliday’in dil bilgisel metafor kavramina yaklasima, dilin anlamlarini literal formlarin 6te-
sinde ifade etmek icin ¢esitli sekillerde kullanilabilecegi fikrine odaklanir. Halliday, geleneksel dil-
bilgisinin yalnizca anlamin birebir veya dogrudan temsiline odaklandigini, dil bilgisel metaforun ise
dilin daha yaratic1 ve soyut bir sekilde kullanilmasina olanak tanidigini savunur.

Halliday’in dil bilgisel metafor teorisi, metaforik fiiller, nominalizasyon ve pasif yapilar gibi dilbi-
limsel se¢imler yoluyla anlamin doniistiiriilmesini igerir. Bu se¢imler, konusmacilarin karmasik veya
soyut kavramlar1 daha incelikli ve etkileyici bir sekilde ifade etmelerini saglar. Dil bilgisel metafor,
konugmacilarin yeni anlamlar yaratmak icin dili manipiile etmelerine ve boylece dilin ifade potansi-
yelini genisletmelerine olanak tanir.

Bu aragtirmamiz dil bilgisel metafor kavramina Halliday’in islevsel dilbilim sistemi lizerinden yak-
lastyor.

Anahtar Kelimeler: Dilbilgisel metafor, M. Halliday, nominalizasyon, pasif yapilar, metaforik fiiller,
SFL
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MICHAEL HALLIDAY’S APPROACH TO THE CONCEPT OF GRAMMATICAL
METAPHOR

Grammatical Metaphor, also known as rewording or meaning transference, refers to the process of
expressing a concept or idea in a linguistic form that is different from the typical or literal expression.
This can involve transforming a verb into a noun, an adjective into a verb, or a noun into an adverb.
One of the key functions of grammatical metaphor is to enable speakers or writers to discuss complex
or abstract concepts in a more tangible or concrete manner. This linguistic phenomenon plays a sig-
nificant role in shaping the ways in which we perceive and communicate about the world around us.
Renowned linguist Michael Halliday was the first to introduce the concept of grammatical metaphor,
acknowledging that language users frequently utilize non-literal grammatical constructions to com-
municate meaning.

Halliday’s work on systemic functional linguistics highlighted the ways in which individuals can
rephrase or reword ideas in order to emphasize different aspects of a concept or to suit the specific
communicative context.

Michael Halliday’s approach to the concept of grammatical metaphor focuses on the idea that lan-
guage can be used in a variety of ways to express meanings beyond their literal form. He argues that
traditional grammar only focuses on the literal or direct representation of meaning, while grammati-
cal metaphor allows language to be used in a more creative and abstract way.

Halliday’s theory of grammatical metaphor involves the transformation of meaning through linguistic
choices such as metaphorical verbs, nominalization, and passive constructions. These choices enable
speakers to express complex or abstract concepts in a more nuanced and expressive manner. Gram-
matical metaphor allows speakers to manipulate language to create new meanings and thus expand
the expressive potential of language.

This research approaches the concept of grammatical metaphor through Halliday’s system of func-
tional linguistics.

Key Words: Grammatical metaphor, M.Halliday, nominalization, passive constructions, metaphorical
verbs, SFL
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USING DISTANCE EDUCATION TECHNOLOGIES IN TEACHING KAZAKH AS A FO-
REIGN LANGUAGE

Rayhan ABNASSYROVA’®, Kurulay MUKHAMADI™ Aliya ZAKARIYA***

*SDU University, raikhan.abnassyrova@sdu.edu.kz,
**SDU University, aliya.zakariya@sdu.edu.kz
***Al-Farabi Kazakh National University, kuralay.mukhamadi@gmail.com

Abstract

In the era of modern digital technologies, a person who wants to learn the language efficiently can
master it via the Internet. Computers, smartphones, tablets, and other devices serve not only as tools
for communication but also as essential aids for acquiring new knowledge and skills. In today’s digi-
tal age, individuals seeking to learn a language can now do so efficiently through the Internet. Com-
puters, smartphones, tablets, and other devices serve not only as tools for communication but also as
essential aids for acquiring new knowledge and skills. The advantage lies in the accessibility of study
materials anytime and anywhere.

Considering the methodology of teaching a global language, the proliferation of mobile technologies
has led to the development of numerous open educational platforms. These platforms enable language
learners to independently study their desired language at their convenience, thus undergoing comp-
rehensive examination.

The article provides a review of research work to identify the scientific and theoretical foundations of
the methodology of teaching a foreign language through open educational platforms. It also explores
the potential of using information and communication technologies to develop alternative teaching
methodologies for foreign language students. By effectively using these technologies, we can inc-
rease the interest of foreign students in learning the Kazakh language. This article briefly outlines
language learning methods, as well as the various games and tasks utilized within them.

Key Words: Open educational platform, Distance learning, Kazakh language, Teaching as a foreign
language, Digital technologies, Game-based tasks, Effective programs

52


mailto:raikhan.abnassyrova@sdu.edu.kz
mailto:aliya.zakariya@sdu.edu.kz
mailto:kuralay.mukhamadi@gmail.com

NPOTUBOJAENCTBUE NH®OPMAIIMOHHBIM BOMHAM B POCCHHU U
KBIPI'BI3CTAHE

®Ouaunn I'YPOB*
Kanaroexk MYP3AXAJINJIOB**
*MI'Y umenu M.B. JlomonocoBa, filipp.gurov@rsv.ru
**KommyHukarmonHo rpynmsl «['ypo u [Taptaepsr - LlenTpanpHas Azusi»
AHHOTAIUSA

B noknane paccmarpuBarOTCsi akTyajdbHblE€ MHCTPYMEHTBI IPOTHUBOAECHCTBUS HH(POPMALMOHHBIM
BOIHAaM M JIpyromMy J€CTPYKTHBHOMY BIIUSIHUIO B LI(poBoii cpene. AHanu3upyercs onbiT Poccun u
KsIpreiscrana, npoBOAUTCS CPABHUTENBHBIA aHAJIN3 UCIIOJIb3YEMBIX ITOAXO0A0B. B KauecTBe mpumepoB
paccMarpuBaeTCs NIPOTUBOAECUCTBUE KOHKPETHBIM PR-KaMnaHUsIM HECKOJIBKUX ITOCIEAHUX JIET, Ha-
IIPaBJICHHBIM Ha YXY/IIEHUE OTHOILIEHUH JIByX CTPaH U 1€CTa0MIN3alMI0 COLUATbHO-TIOIUTHYECKOM
00CTaHOBKH Ha MOCTCOBETCKOM MPOCTPAHCTBE.

Oco0oe BHMMaHHE B TpEACTaBIEHHON paboTe yaensercs (EHOMEHY MOCTIPABIbl B COLMAIBHBIX
CeTSIX M CPE/CTBAaX MaccoBOW MHGOpPMAIMH, a TaKXKe PAacIpPOCTpaHEHUIO (EHKOBBIX MaTepUasoB.
[Ipobnema ycyryOnsieTcsi ¢ OSIBIICHHEM HOBEHIIINX TEXHOJIOTHH, B TOM YHCIIE HEHPOCETEH TPEThETO
MTOKOJICHUS U METaBCEJICHHBIX.

Octpoii npoOneMoif, MO MHEHHUIO [OKJIAJUYUKOB, SBISETCS (POpMUpOBaHME TaK Ha3bIBAEMbIX
«MH(pOPMALIMOHHBIX ITy3bIpei». ITa npobiemMa paccMaTpUBaeTCs KaK CO CTOPOHBI MHIUBUAYAIEHOTO
MeIManoTpeOeHHs, Tak U B KOHTEKCTE TOCyAapCTBEHHBIX KoMMyHUKaimii (public affairs). Takue
«ITy3BIPH» OCIOXKHSIOT JOHECEHHE COLMAIBbHO 3HAYMMOM HH(pOpMALIUH 10 HACEIECHHUs, a TAKXKE CIIO-
COOCTBYIOT paJluKaIN3aluU OOIECTBa.

[Toka3aHo, YTO BaXHBIMH ODJIEMEHTAMHU 3allUTHl HH(OPMAIMOHHOTO CYBEPEHUTETA SBISIOTCS
COBEpLIEHCTBOBAaHNE HOPMAaTUBHO-IIPaBOBOM 0a3bl, MOBBILIEHUE HU(POBOM rPAMOTHOCTH HACEJICHUS
W opraHu3anys npo(eccHoHaTbHOr0 MEIUAMOHHTOPUHTA — KaK Ha TOCYIapCTBEHHOM, TaK M Ha
KOpPIIOPaTUBHOM YPOBHE.

KiroueBbie croa: Mabopmanronnsie BoiiHbl, delikoBbie HOBOCTH, [locTnpasna, MHbopMannonHbie
my3sipu, Lludposas rpamotrHOCTh, MeIMaMOHUTOPUHT

COUNTERING INFORMATION WARS IN RUSSIA AND KYRGYZSTAN

The report examines current tools for countering information wars and other destructive influences
in the digital environment. The experience of Russia and Kyrgyzstan is analyzed, and a comparative
analysis of the approaches used is carried out. As examples, we consider the opposition to specific PR
campaigns of the last few years aimed at worsening relations between the two countries and destabi-
lizing the socio-political situation in the post-Soviet space.

Special attention in the presented work is paid to the phenomenon of post-truth in social networks and
mass media, as well as the spread of fake materials. The problem is getting worse with the advent of
new technologies, including third-generation neural networks and metaverses.

An acute problem, according to the speakers, is the formation of so-called “information bubbles”.
This problem is considered both from the perspective of individual media consumption and in the
context of public communications (public affairs). Such “bubbles” complicate the communication of
socially significant information to the population, and also contribute to the radicalization of society.

It is shown that important elements of protecting information sovereignty are the improvement of the
regulatory framework, increasing digital literacy of the population and the organization of profession-
al media monitoring — both at the state and corporate levels.

Keywords: Information wars, Fake news, Post-truth, Information bubbles, Digital literacy, Media
monitoring
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DIGITAL PLATFORMS AND DISINFORMATION IN CONFLICT ZONES: A CASE
STUDY OF THE KYRGYZ-TAJIK BORDER CONFLICT 2021

Begayim MAKSUTOVA*
Aikokul MAKSUTOVA**
*Kyrgyz National University named after J. Balasagyn, bg.zad@mail.ru
** International Peacebuilding Advisor, maksut.aikokul@gmail.com
Abstract

This article explores the role of digital communication platforms as channels for disseminating disin-
formation, shaping public opinion, and exacerbating hostilities during the Kyrgyz-Tajik border con-
flict of 2021. It analyzes these dynamics from the perspectives of communication and media studies,
as well as peace and conflict studies. Engaging with various theories on information warfare, media
manipulation, disinformation, propaganda, and hate speech, the study seeks to explain the strategic
use of digital platforms in conflict settings. The paper employs a mix of data analysis methods, in-
cluding qualitative and quantitative content analysis and sentiment analysis, and examines raw data
from media platforms utilized by Tajikistani and Kyrgyzstani user communities. It aims to contribute
to the academic discourse on the potential roles of social networks in conflict dynamics.

Keywords: Disinformation, social networks, fake news, public opinion, media manipulation, infor-
mation warfare.

HUPPOBBIE IIVIAT®OPMbBI U JE3UH®OPMALIUA: UCCIIEAJOBAHUE
KBIPI'BI3CKO-TA/IZKUKCKOI'O IIOT'PAHUYHOI'O KOH®JIUKTA 2021 I.

AHHOTAUA

B nanHoii cratbe paccMarpuBaeTcs (GyHKIMOHUPOBAHUE IU(PPOBBIX KOMMYHHKAIIMOHHBIX IIIAT(GOpM
Kak IUIOLIAJKU JUIsl pacHpOCTpaHeHMs Je3uH(popMannu, GopMUPOBAaHUS OOIIECTBEHHOTO MHEHHUS
U Pa3KUTaHUS BPaXIbl BO BPeMsl KbIPTBI3CKO-TAPKUKCKOrO MorpaHnyHoro koHguinkra 2021 ropa.
ABTOpPBI aHAIM3UPYIOT TUHAMUKY Pa3BUTHS KOH(IMKTA KaK ¢ TOUYKU 3pEHUS U3yYSHHUSI KOMMYHHUKAIUN
Y M€ZIMa, TaK ¥ C TOYKHU 3pEHHSI U3yUeHUs MHpa U KOHPIUKTOB. OCHOBBIBASICh HAa Pa3JInYHbIE TEOPUU
nHGOPMALMOHHOW BOMHBI, MaHumyiaupoBanuss CMMU, nesundopmanmu, npomaraHabl M s3bIKa
BPaXIbl, aBTOPBI IBITAIOTCS OOBACHUTH (PEHOMEH CTPATETHYECKOrO HCIOJIb30BaHMs HHU(POBBIX
w1atopM B ycIoBUSAX KOHGuKTa. B pabore mpuMeHseTcs KOMIJIEKC METOJOB aHajIM3a JaHHBIX,
BKJIFOYAsi KAaueCTBEHHBI M KOJNUYECTBEHHBI KOHTEHT-aHAJHM3, aHAJIM3 HACTPOEHHH, TIIATENHHO
M3yYaloTCsl UCXO/HBIE JaHHBIE ¢ Meauaniar(opM, UCTIOJIb3yEeMbIX MMOJIb30BaTeIsIMU TaPKUKUCTaHa
u Keipreiscrana. Pe3ynsratsl JaHHOH paboOThl MOTYT MPUMEHSTHCS B aKaJAEMUYECKOM IHCKYypce O
MOTEHIMAJILHON POJIM COLIMAJIBLHBIX CETeH B AMHAMUKE KOH(IMKTA.

Knrouesvie cnosa: ne3undopMmanys, CoruaibHble CeTH, (PeHKOBBIE HOBOCTH, OOIIECTBEHHOE
MHeHue, ManunyaupoBanue CMU, nadopmannonnas BoiiHa.
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TPAKTOBKA YEJIOBEYECKON TAPMOHHH B ITPO3E
PacysoBa Ymuaa*
*TomkeHT AaBiar ¥30eK THIU Ba aAa0UETH yHUBEpCUTETH, rasulovaumidal2(@gmail.com
AHHOTaNUA

B cTpykType mpo3andeckoro mpou3BeIeHHsT OOITHOCTh XyJ0KECTBEHHOTO 00pa3a C pacTeHUSIMH U
YKHBOTHBIMH SIPKO BhIpakeHa. [I[pHarHOI sIBIIsSIeTCS TOBEJCHNE YETIOBEKA, BOCTIPUSTHE OKPY)KAIOIIETO
MHUpa, OTPAKEHHE €r0 yXOBHOTO COCTOSIHHS, XapakTepa, GuIoco()CKON MO3UIMH, ICTETUIESCKOTO
uzaeana. [Ipu mepemave XyaoKeCTBEHHOTO 3aMbIciia TIPOTaraHia aBTOPOM JTyXOBHO-HPaBCTBEHHOU
[IEHHOCTH TEPCOHaXKa YCWJIMBAET CMBICI, a CJIOKHOCTh M 3araJOYHOCTh OKPYXKAIOIIEro MHUpa
PaCKpBIBAIOT TyXOBHYIO, PHIIOCO(CKYIO HAOMIOAATEIEHOCTD, 8 TAK)KE MYIPOCTh YEIIOBEKA M CO3AI0T
oTpeIeTICHHBIN 00pa3.

BcenenHas — CIIOKHBINM 4elIOBEUECKUX 0THOL[IeHHI>1, " Cro npaBWJibHAA UHTCPIPCTALUA SABIACTCA
aopor ol K MYIPOCTH. Ha 3emie AKTyaJICH onpeneneHHHﬁ OanaHc: OT MHKPOCJIOA 10 MAaKpOMHpaA.
HpI/I 9TOM CMBICJI JKU3HU JIS1 aBTOPa XYyHOKCCTBCHHOTO IIPOU3BCACHUSA OLCHHUBACTCA cuoit cioBa. B
CBsA3HU C 3TUM HCO6XO,[[I/IMO CO6J'IIO,[[CHI/IC TAKUX HNPUHIOHUIIOB KaK TOYHOCTD U I ny61/1Ha BBICKA3bIBaAHU .
B »TOM KOHTEKCTE 6yI[eT YMCECTHBIM OTMCTUTD, UTO CYIIHOCTb U TAJIAHT aBTOPa BCCrAa OTPAXKAKOTCA
B €I'0 TBOPYCCTBC.

Cruxued KU3HM SBISIOTCS TpaBa, BOJA, BO3AYX U II0YBA, YTO SBISETCA PEATUCTUYHBIM
MIPEICTABICHUEM BEphl MPEAKOB, CTPEMJICHUSI MO3HATh U MOHATH BcelieHHYH0. [Ipo3paunas Boja,
1e7eOHbIC TPABBI, YUCTEUITNN BO3AYX, TUIOAOPOIHAS TIOYBA — YHUKAJIBHBIE JAphl MEIPOUH TPUPOJIBI
qenoBeueKy. Boya v mouBa — yHUBEpCAIbHBIC CUMBOIIBI B MU(OJIOTHHU HE TOJIBKO TIOPKCKHX HAPOJIOB,
HO W JIpyrux HapoioB mupa. To, 4TO OHM SIBIISIFOTCSI CHMBOJIOM JIOCTaTKa, y/aud, Y€CTHOCTH M
YUCTOTHI, HHTEPIIPETUPYETCS B HAPOJIHBIX MECHSIX U JIETeH1aX (C€30HHbBIE OOPSA0BBIC TECHU, BOJA U
xJ1€0, COTPOBOXKAIOIIKE T€POsI B My TEIIECTBUU, TOPCTh POJTHOM 3EMIIH - BCE 3TO HAPOJAHBIE TIOBEPHS,
npuMep Macnaru). JlaHHasi rapMOHHMsI TIOKa3bIBAET, YTO BCE AJIEMEHTHI CTUXUU BCET/Ia HAIIpaBJICHbI Ha
JNOCTHIKEHUE €IUHOU IEIIN.

Knrouesvie cnosa: Ilpo3sa, [loatuka, Mup, beitue, O6pas, UyBcTBo.

Abstract

In the composition of a prose work, the commonality of the artistic image with plants and animals
is clearly expressed in the section of earthly and heavenly addresses. His behavior, understanding of
world events, showing his spiritual image, nature of character, philosophical position, aesthetic ideal
are used. In conveying the artistic intention of the creator, the promotion of spiritual and moral value
of the character strengthens the meaning. The complexity and mystery in the world reveal the spiritu-
al, philosophical observation, wisdom of a person and create a reliable image.

The universe is a complicated talisman of human relations, and reading it reveals wisdom. Kurrai is
subjected to a certain balance on the ground from the micro layer to the macro world. Their quality,
sign, feature always points to industry. The artist evaluates the meaning of life with the power of
words. In this regard, it is advisable to observe principles such as accuracy, density, and depth. In this
sense, it is no exaggeration to say that the artist’s existence and talent are reflected in his work.

The element of life is grass, water, air, and soil, which is a realistic representation of the belief of
the ancestors, the desire to know and understand the universe. Clear water, healing herbs, clean air,
fertile soil are unique gifts of generous flora to mankind. Water and soil are universal symbols in the
mythology of not only Turkic peoples, but also the world. The fact that he is a symbol of sustenance,
fortune, honesty, and purity is interpreted in folk songs and legends (seasonal ritual songs, water and
bread accompanying a hero on a journey, a handful of native soil - all this is the belief of the people,
an example of maslagi). This harmony shows that the three elements have always been unified towar-
ds a single goal.

Key words: Prose, Poetics, World, Being, Image, Feeling
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DIJITAL DIPLOMASI VE KAMU DiPLOMASISi FAALIYETLERINI TEHDIT EDEN UN-
SURLAR “DEZENFORMASYON VE POST TRUTH”

Onur KAYA*
*Giiney Federal Universitesi

Oz

Bu arastirmanin amaci dijital diplomasi ve kamu diplomasisi faaliyetlerinin ana odak noktasi sayila-
bilecek enformasyon kavraminin, dezenformasyon ve post truth (gergek 6tesi) kavramlari ile birlikte
degerlendirilmesidir. Enformasyon, dezenformasyon ve post truth olgularinin dijital diplomasi ve
kamu diplomasisi faaliyetlerine etkileri analiz edilecektir. Calismada iizerine durulacak temel konu-
lar, dezenformasyon ve post truth olgularinin toplum temelli bir bi¢cimde dijital diplomasi ve kamu
diplomasisi faaliyetlerini ne derecede etkileyebilecegi lizerine olacaktir. Arastirmanin yontemi ola-
rak iki boliimli analiz yapilmasi tercih edilmistir. Birinci analiz bdliimiinde toplumun enformasyon
ile iliskisi ve enformasyonun dijital diplomasi ve kamu diplomasisi faaliyetlerinde kullanimu, ikinci
boliimde ise dezenformasyon ve post truth (gercek 6tesi) kavramlarinin toplum tarafindan kabulii ve
dijital ve kamu diplomasisi uygulayicilarinin bu kavramlara kars1 tutum ve ¢aligmalar bilgi felsefesi
baglaminda analiz edilecektir. Calismanin temel arglimani olarak sosyal medyanin insanlar tarafin-
dan haber ve bilgi alim kaynagi olarak degerlendirilmesi ile birlikte dezenformasyon ve post truth

olgusunun dijital diplomasi ve kamu diplomasisi faaliyetlerinde dezenformasyon hedef iilke toplum/
toplumlar1 ve hatta hiikiimetler diizeyinde olan etkilesimi ve iliskiyi bozabilecegi diigiiniilmektedir.

Anahtar Kelimeler: Enformasyon, Dezenformasyon, Post Truth, Kamu diplomasisi, Dijital diplomasi

OJIEMEHTBI, YI'POXXAIOIIUE [IUDOPOBOU JIUIIJIOMATUU U OBLIIECTBEHHOM
JUITNIOMATUYECKOU JEATEJIBHOCTU «IE3AMH®OPMAILIA U IIOCTITPABIA»

AHHOTAIUA

Lenbro TaHHOTO UCCIIEAOBAHMS SBIISETCS aHAIN3 BIUSHUS KOHIEIIMHA HH(OpMAIHH, KOTOpasi MOXKET
paccMmarpuBarbcsi Kak OCHOBHOUM (pokyc nudpoBoii TUTIIOMaTHy ¥ OOIIECTBEHHOW JTUIIJIOMATHH, HA
BOCIIPUHSATHE OOLIECTBOM SIBICHUH HH(pOpMaIyy, 1e3uHPOPMALIUN U «IIOCTIIPABIBD» B KOHTEKCTE
KOHLENIMA 1e3uH(OpMAIN U «IIOCTIPABAB, a TAKXKE HA HTOTOBOE OOCYKIICHHE OCIEICTBUH 115
U(pPOBON JUTUIOMATHH M OOLIECTBEHHOM aurmiomMarud. OCHOBHBIE BOINPOCHI, HA KOTOPBIX OydeTr
COCpEIOTOYCHO BHUMAHHE B MCCIEOBAHUH, BKIIOUAIOT B ceOs BIMSHUE SBJICHUN J1e3uH(OpMauu
U «TIOCTIIPaBIb» Ha HU(POBYIO U OOIIECTBEHHYIO TUIUIOMATHH C TOUKH 3pEHHSI OOIIECTBA, a TAKXKe
aHanmu3 paboT U MEPOIPHUATUH, MTPOBOAMMBIX MM MOTYIIUX OBITh MPOBEIECHHBIMH B OTHOILICHHUU
SABIICHUN J1e3uH(OpMAllMd M «IIOCTIpaBAbl». B KadecTBe MeToJa HcclenoBaHUs ObLT BBIOpaH
JBYXdTalHblii aHanu3. Ha mepBoM sTame aHanmM3a paccMaTpHBAaeTCs OTHOIICHHE OOILIecTBa K
nH(OPMALIMH U UCTIONB30BaHKUE HH(POPMALIMHU B TU(PPOBON U 00IIIECTBEHHON TUIJIOMATHH, HA BTOPOM
JTane MpOoAHATU3UPOBAHO NMPUHATHE OOIIECTBOM KOHLEMIUH Je3nH(OpPMALUU U «IOCTIIPABIBD»,
a TaK)Ke OTHOLICHHE M MEPONPUSATHS MPAKTUKOB IU(PPOBONH M OOIIECTBEHHON TUILIOMATHU TI0
OTHOLICHUIO K 3TUM KOHLENIMIM B KOHTeKcTe (punocodpun uHpopmarui. OCHOBHBIM apryMEHTOM
MCCIIEIOBAaHUS SIBJISIETCS TO, YTO C YYETOM TOTO, YTO COLMAIBHBIE ME/INA PACCMATPHUBAIOTCS JIIOABMU
KaKk HCTOYHMK HOBOCTEH M HMH(OpPMAIMH, SBICHUE IC3UHPOPMALUN U «IOCTIPABIBD MOXKET
HApyIIUTh B3aMMOJICHCTBHE U OTHOIICHUS MEXIY LEJIeBBIMUA OOIIECTBAMH WJIM TPYMIIAMU U JTaXe
MIPABUTEIbCTBAMH B paMKaX AEATEIbHOCTH MO IIU(PPOBOI TUTIIOMATHH M OOIIIECTBEHHOW TUTIOMATHH.

Kurouesvie cnosa: Wndopmanus, Jlesundopmarus, IloctnpaBma, OOIecTBeHHAs IUILIOMATHS,
udposas mqurmomarus
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KULTUREL BELLEK BAGLAMINDA DIJITAL TEKNOLOJIK GELISMELERIN FiLM
ARSIVCILIGINE ETKILERININ DEGERLENDIRILMESI

K. Ayfer Koc¢*
*Saglik Bakanlig1 Saglik Hizmetleri Genel Midiirliigii, kayferkoc@gmail.com

Oz

Gecmisten giiniimiize teknolojinin etkisiyle bicim ve icerik olarak g¢esitli degisimlere ugrayan sine-
ma, son yillarda yasanan ve hayatin her alaninda var olan dijitallesme ile en biiyiik doniigiimlerinden
birisini yasamaktadir. Cekildigi donemin siyasi, sosyal, kiiltlirel, ekonomik yapisini yansitmasi ne-
deniyle 6ne ¢ikan filmler, ge¢cmisi yansitan dnemli bir belge niteligindedir ve ciddiyetle korunmasi
gerekmektedir. Toplumsal bellek, toplumun ge¢mise ait olaylarla tanisik olmasi, kimi zaman geri
gidebilmesi seklinde tanimlanabilmektedir. Bellegin yeniden kurgulanmasinda ve ozellikle anlati
olusturma ve baglam kurma konusunda sinema 6nemli rol oynamaktadir. Bir iilkenin goérsel bellegini
olusturan her tiirlii sinematografik malzemeyi koruyan film arsivleri ayn1 zamanda bu malzemelerin
gelecek kusaklara aktarilarak kiiltiirel bellegin siirdiiriilmesi gorevini de tistlenmektedir. Bu ¢alisma-
nin amaci, kiiltiirel mirasin 6nemli bir nesnesi olan sinema filmlerinin dijital teknolojilerden yararla-
nilarak korunmasimnin toplumsal bellek baglaminda 6nemini ortaya koymaktir. Calismada veriler, bir
niteliksel arastirma yontemi olan betimsel analiz ve igerik analizi yoluyla degerlendirilmistir. Calig-
manin sonucunda, siirekli degisen ve gelisen d1]1ta1 teknolojilerden yararlanarak film arsiveiliginin
desteklenmesinin toplumsal bellege katkilar sunacagi tespit edilmistir.

Anahtar Kelimeler: Dijital Teknoloji, Kiiltiirel Bellek, Sinema, Film Arsivciligi, Restorasyon

Evaluation of The Effects of Digital Technological Developments on Film Archiving in The Context
of Cultural Memory

Abstract

Cinema, which has undergone various changes in form and content under the influence of technology
from past to present, is experiencing one of its biggest transformations with the digitalization that has
been experienced in recent years and exists in every aspect of life. Films, which are important because
they reflect the political, social, cultural and economic structure of the perlod in which they were shot,
are an important document reﬂecting the past and need to be protected seriously. Social memory can
be defined as society’s acquaintance with past events and sometimes being able to go back in time. Ci-
nema plays an important role in reconstructing memory, especially in creating narratives and establis-
hing context. Film archives, which preserve all kinds of cinematographic materials that constitute the
visual memory of a country, also undertake the task of maintaining cultural memory by transferring
these materials to future generations.The aim of this study is to reveal the importance of preserving
motion pictures, which are an important object of cultural heritage, by using digital technologies in
the context of social memory.The data in the study were evaluated through descriptive analysis and
content analysis, which is a qualitative research method.As a result of the study, it was determined
that supporting film archiving by using ever-changing and developing digital technologies will cont-
ribute to social memory.

Keywords: Digital Technology, Cultural Memory, Cinema, Film Archiving, Restoration
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EGEMENLERIN HEGEMONYASINDA BiR ARAC OLARAK INTERNET VE
SOSYAL MEDYA

Tevfik Fikret KOLOGLU" Cavit YAVUZ"

Ordu Universitesi, tfkologlu@hotmail.com
Ordu Universitesi, yavuzcavit@hotmail.com

Oz
Gilinlimiizde, internet ve sosyal medya platformlarinin, kiiresel iletisimde ve bilgi paylasiminda gii¢lii
ve merkezi bir role sahip oldugu goriilmektedir. Bu platformlar, sadece bireyler arasinda iletigimi
kolaylagtirmakla kalmayip ayni zamanda diinya genelinde toplumsal ve politik etkiler olusmasina
da sebep olmaktadir. Egemenlik kavrami gii¢ iligkileri ve toplumsal diizenin temelini olustururken,
iletisim bu egemenlik iliskilerinin merkezi bir par¢as1 durumundadir. Egemen hegemonyanin etki-
lerinin arttirilmasinda ve toplumsal algilarin sekillenmesinde iletisim ortamlarmin kritik bir rol oy-
nadig1 asikar olup internet ve sosyal medyanin bu iletisim stratejilerinin ana eksenini olusturdugu
diistiniilmektedir. S6z konusu ortamlar, sadece bilgi ve haberlerin yayilmasini saglamakla kalmayip
ayn1 zamanda toplumsal hareketlerin koordinasyonu ve toplumun farkindaligini artirma gibi dnemli
islevleri de yerine getirmektedir. Egemen gii¢lerin, internet ve sosyal medya platformlarini ¢esitli
amagclar i¢in etkin bir sekilde kullandiklar1 goriilmektedir. Bu amaglar arasinda propaganda, algi
yOnetimi, toplumsal kontrol ve politik manipiilasyon gibi stratejiler bulunmakta, medya kuruluslari,
devlet, sivil toplum kuruluslar1 vb. giicler de s6z konusu bu platformlar: etkili bir propaganda aract
olarak kullanmaktadir. Medya kuruluslar1 ve devletler de bu platformlari etkileyici birer propaganda
araci olarak kullanmaktadirlar. Ancak bununla birlikte egemenlerin internet ve sosyal medya tizerin-
deki hegemonyasina karsin bazen toplumsal tepkilerin de goriildiigli gozlenmektedir. Ornegin, sivil
toplum kuruluslari, aktivistler ve bireyler, alternatif bir sdylem gelistirerek ve bilgi paylagimin tes-
vik ederek bu hegemonyaya karsi ¢ikabilmektedirler. Egemen hegemonya bu tepkilere karsi sanstir,
bask1, manipiilasyon ve dezenformasyon gibi ¢esitli yontemlerle toplumsal tepkileri kontrol altina al-
maya ¢aligmaktadir. Caligmanin amaci egemen giiglerin her alanda hegemonya kurmalarinda internet
ve sosyal medya ortamlarini birer ara¢ olarak kullandiklarini ortaya koymaya ¢aligmaktir. Calisma
literatiir taramasina dayal1 olarak konuyla ilgili kapsamli veriler toplanmasi ve bunlarin derlenmesi

seklinde gergeklestirilmistir. Gelecekteki ¢aligmalar, egemenlerin iletisim stratejileri lizerindeki et-
klmn yani sira, toplumsal tepkilerin ve direnisin analizine odaklanmalidir. Ayrica, bu ¢alismalarin,
demokratik degerlerm korunmasi ve toplumsal adaletin saglanmasi agisindan biiyiik 6nem ve hassa-
siyet tagidig1 da unutulmamalidir.

Anahtar Kelimeler: Egemenlik, Internet, Hegemonya, Sosyal Medya


mailto:tfkologlu@hotmail.com

THE INTERNET AND SOCIiAL MEDIiA AS TOOLS IN THE HEGEMONY OF DOMI-
NANT POWERS

Abstract

In today’s world, it is evident that the internet and social media platforms play a powerful and cent-
ral role in global communication and information sharing. These platforms not only facilitate com-
munication among individuals but also contribute to the formation of societal and political impacts
worldwide. While the concept of sovereignty forms the basis of power relations and social order,
communication stands as a central component of these sovereign relationships. It is clear that com-
munication environments play a critical role in enhancing the effects of dominant hegemony and
shaping societal perceptions, with the internet and social media being considered as the main axis of
these communication strategies. These environments not only facilitate the spread of information and
news but also serve important functions such as coordinating social movements and increasing socie-
tal awareness. Dominant powers effectively utilize the internet and social media platforms for vari-
ous purposes. These purposes include strategies such as propaganda, perception management, social
control, and political manipulation, with media organizations, governments, civil society organizati-
ons, etc., utilizing these platforms as effective propaganda tools. However, despite the hegemony of
dominant powers over the internet and social media, societal reactions are sometimes observed. For
instance, civil society organizations, activists, and individuals can resist this hegemony by developing
alternative discourses and promoting information sharing. In response to such reactions, dominant
hegemony attempts to control societal responses through various methods such as censorshlp, repres-
sion, manipulation, and disinformation. The aim of this study is to demonstrate that dominant powers
utilize internet and social media environments as tools to establish hegemony in all areas. The study
was conducted by collecting comprehensive data related to the subject based on a literature review.
Future studies should focus not only on the impact of dominant powers’ communication strategies
but also on the analysis of societal reactions and resistance. Furthermore, it should be noted that these
studies carry great importance and sensitivity in terms of preserving democratic values and ensuring
social justice.

Keywords: Sovereignty, Internet, Hegemony, Social Media
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“BIR AYRILIK” FILMINDE ANLATISAL BILGILERIN IZLEYICIDEN SAKLANMASI
UZERINE BIR ARASTIRMA

Mirhossein SERVATMAND*

*[ran, mir.servat@gmail.com

Oz

Asghar Farhadi’nin “Bir Ayrilik” filmi [ran sinema tarihinin en iinlii filmlerinden biridir. 2012 yilinda
En lyi Uluslararas1 Film Akademi 6diilii de dahil olmak {izere elliden fazla uluslararasi 6diil kazanan
bu film, bir¢ok kez elestirilmistir. Bazi elestirmenlere gére Asghar Farhadi bu filmin anlatiminda bazi
bilgileri gizlemeye ¢alismis ve filmini daha ¢ekici kilmak adina izleyiciye yeterli bilgi vermemis ve
boylelikle izleyici i¢in hikdyenin bir kismi karanlikta kalmigtir. Bazi1 sekanslar tamamen kaldirilmas,
baz1 sekanslarda ise mizansen se¢imi nedeniyle filmin anlatisinda kahramanlarin yasadigi 6nemli
olaylar geride birakilmigtir. Ayrica filmin baz1 kisimlarinda karakterler yalan sdyleyerek izleyiciyi
gercegi bulma konusunda yaniltmislardir. Bu makale, filmin anlatimindan ¢ikarilan ya da gizlenen
ogelerin, hikdyenin dnemli olaylar1 mi, yoksa sinema ortaminin yarattig1 zaman sinirt nedeniyle yo-
netmenin ¢ikarmak zorunda kaldig1 daha az 6nemli 6geleri mi oldugunu incelemeye ¢aligmaktadir.
Ayrica filmin anlattimindan bazi olaylarin ¢gikarilmasinin tiir kurallarina gore yapilip yapilmadig: da
arastirilmaktadir. Bu makalede kullanilan yontem, “Gérard Genette” in anlatibilim kuramina dayanan
anlati analizidir. Bu baglamda “Bir Ayrilik” filminin anlatis1 yapisalci bir yaklasimla ¢oziimlenmistir.
Edebi metinlerden yola ¢ikan ve 6zellikle Marcel Proust’un “Kayip Zamanin Izinde” adli romanina
odaklanan Genette, anlatimi1 “olay orgiisii”, “Oykii”, “anlatt metni” ve “anlat1” bagliklar1 altinda ayir-
mistir. Bu anlatisal boliimlendirme film i¢in de gegerli oldugundan bu makalede “Bir Ayrilik” filminin
anlatisinin analizinde de ayn1 yontem kullanilmaktadir.

Anahtar Kelimeler: Anlati, Gérard Genette, Anlatisal parca ¢ikarma, Tiir
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DEZENFORMASYONA KARSI ETKIN BiR SAVUNMA: MEDYA OKURYAZARLIGI

Ayhan YIGITER*

*Hatay Mustafa Kemal Universitesi, ayigiter@mku.edu.tr

Oz

Yasadigimiz toplumda 6nemli fonksiyonlar: bulunan okuryazarlik yetisi, asirlardir toplumlar tarafin-
dan kullanilmaktadir. Her gegen giin iletisim alaninda ortaya ¢ikan yeni teknolojiler, okuryazarligin
yalnizca okuma ve yazma eylemiyle degil ayn1 zamanda i¢inde bulundugumuz toplumla birlikte ele
alinmasin1 da gerekli hale getirmektedir. Bilhassa, yeni iletisim araglarinin bireylerin yasantisinda
onemli bir yer kazanmas1 okuryazarlik kavraminin da dijital alanda karsilik bulmasini saglamaktadir.
Her gecen giin artan medya ortamlar1 ve araglar tiiketicilere daha fazla igeriklere erisim imkani sun-
maktadir. Ortaya ¢ikan bu durum medya okuryazarliginin biz tiiketiciler i¢in hayati bir ihtiyag¢ olmasi
sonucunu dogurmaktadir. Medya okuryazari bireyin kitle iletisim araclar1 vasitasiyla kendine ulagsan
iletileri hem anlamak hem de bu iletilerin artalaninda yatanlar1 fark edip ¢oziimlemesi beklenmek-
tedir. Unutulmamalidir ki dijital medya {izerinden gonderilen fotograf, video ve igerikler kisilerin
algilarin1 yonetmek icin kullanilmakta, bir¢ok insan paylasilanlarin dogrulugunu teyit etmeden kabul
ettigi i¢in, algilar hedeflenen bicimde yonetilebilmektedir. Dijital medya sayesinde yanlis bilgiler ¢ok
hizl1 bir bigimde kullanicilara sunulmakta bu ise, dezenformasyonun yayilma hizini arttirmaktadir.
Internet sayesinde sosyal medya giiniimiizde herkese paylasim imkani sunmakta, bu durum bilgi
kirliligine ve dogru olmayan yayinlarin kisilere ulasmasina sebep olmaktadir. Bu calisma da medya
okuryazarliginin 6nemini ve dezenformasyonu onlemek i¢in medya okuryazarligina neden ihtiyag
duyuldugunu anlatmaktadir.

Anahtar Kelimeler: Dezenformasyon, Medya Okuryazarligi, Dijital Medya

AN EFFECTIVE DEFENSE AGAINST DISINFORMATION: MEDIA LITERACY

Abstract

Literacy, which has important functions in the society we live in, has been used by societies for cen-
turies. New technologies that emerge in the field of communication every day make it necessary to
consider literacy not only with the act of reading and writing, but also with the society we live in. In
particular, new communication tools gaining an important place in individuals&#39; lives ensures
that the concept of literacy finds its counterpart in the digital field. Increasing media environments
and tools offer consumers access to more content. This resulting situation results in media literacy
being a vital need for us, the consumers. A media literate individual is expected to both understand
the messages that reach him/her through mass media and to recognize and analyze what lies behind
these messages. It should not be forgotten that photos, videos and contents sent via digital media are
used to manage people perceptions, and since many people accept what is shared without verifying
its accuracy, perceptions can be managed in a targeted way. Thanks to digital media, false informati-
on is presented to users very quickly, which increases the speed of disinformation spread. Thanks to
the internet, social media today offers everyone the opportunity to share, and this causes information
pollution and inaccurate publications to reach people. This study explains the importance of media
literacy and why it is needed to prevent disinformation.

Key Words: Disinformation, Media Literacy, Digital Media
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AZERBAYCAN DIiLiNDE DUGUNLE iLGILi TERIMLERIN DIGER TURK DIiLLERI iLE
KARSILASTIRMALI TAHLILI

Maleyka MIiRZALI*

*Bakii Devlet Universitesi, maleyka.mirzali@icloud.com

Oz

Unlii dilbilimei V. F. Humboldt sdyle demistir: «Dil, halkin ruhudur.» Nitekim dil, ait oldugu halkin
degerlerini koruyan bir «sandik» islevi gormektedir. Baska bir deyisle dil, etnosun milli pasaportudur.
Bu anlamda, 20. ytizyilda multidisipliner dilbilimin bir dali olarak gelisen etnolinguistiki yorumlayan
arastlrmacﬂar burada hem etnolojik hem de dilsel 6zellikler olmak tizere iki faktorii onemsiyorlar.

Onde gelen etnik dilbilimci E. Sepir ve onun devamcist B. Whorf’un fikirleri bu alandaki ilk teorik
temelleri olusturdu.

Diger diller gibi Azerbaycan dili de etnolinguistik unsurlarini koruyor. Yalniz edebi dilde degil dilin
lehgelerinde bile renkli bir etno-diinyayla karsilasiyoruz. Bazen bir dilin agzinda korunan herhangi
bir etnik sozciik, o dilin ait oldugu diger dil gruplarinda da kendini gosterebilir. Ornegln Azerbaycan
dilinin ¢ogu agzmda ‘dligiinii idare eden” anlaminda ¢ toybaba51” “toybdyi”, “toybas1” gibi kelimeler
kullanilmaktadir ki ayn1 anlamda Ozbekge’de “tuyboyi” seklinde sozciik bulunmaktadir. Veya Azer-
baycan dilinde “gélingétirdi, gidlingétdi” seklinde “gelinin kiz evinden oglan evine gotiiriilmesi” an-
laminda kullanilan kelimeye Tatarcada “kilén tosériiv”’ seklinde rastlariz.

Elbette yukarlda bahsettigimiz drneklere benzeyen baska anlamsal kelime gruplari da vardir. Ornek
olarak ¢ogu Tiirk dilinde ayn1 kokden olan evlilige dayali akrabalik terimlerini soyleyeblhrlz Orne-
gin, Azerbaycan edebi dilinde “damat” anlaminda “‘kiirokon” sozii kullaniliyor. Fakat bu s6z Azerbay-
can dilinin Derbend agzinda “gém”, Guba agzinda “giyo\giyov”, Serur, Sahbuz, Zengilan, Nah¢ivan
agizlarinda “gov\ gev\giyov\ciyov”, Cebrayil agzinda “goyov”, Baki agzinda “gdév”, Zagatala agzinda
ise “gdyliim” seklindedir. Bu kelimeler ile ayn1 kokten gelen, ayn1 anlamli, benzer fonetik yapida
sozlere diger Tirk dillerinde de rastlamaktayiz. Bu kelime Tiirkgede “gilivey, giiveyi”, Kirgizcada
“kiiy6”, Kazakg¢ada “kiiyoii”, Tatar, Baskurtca “kiyeli”, Kirim tatarca “giiyii”, Gagavuzca “gliwid”,
Altayca “kiiya, kiiyii”, Yakutga “kiitiio”, Cuvasgada “kiire” seklindedir. Bu kelime “kiidegli” seklinde
eski tlirk yazitlarinda da gecer. Ayrica, Mogol ve Tunguz dillerinde de rastlandigi i¢in bu kelimeyi
tiirkologlar Altay dilleri kapsaminda arastirmaktadir.

Bunun gibi pek ¢ok 6rnek var. Makalemizde Azerbaycan edebi dilinde ve agizlarinda bulunan diigiin-
le ilgili etnik sozciikleri Tiirk dilleri baglaminda incelenmesinin amaci, dilimizin derin yapilarindaki
gelenek ve goreneklerle bagl ortak noklarim giin yiiziine ¢ikarmaktir.

Anahtar Kelimeler: etnolinguistik, etnik sdzciikler, Tiirk dilleri ailesi, Azerbaycan dili, agizlar, diigiin
gelenekleri isimleri
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COMPARATIVE ANALYSIS OF WEDDING-RELATED TERMS IN AZERBAIJANI LAN-
GUAGE WITH OTHER TURKIC LANGUAGES

Abstract

The famous linguist V. F. Humboldt said: “Language is the soul of the people.” As a matter of fact,
language functions as a “chest” that protects the values of the people it belongs to. In other words,
language is the national passport of the ethnos. In this sense, researchers interpreting ethnolinguistics,
which developed as a branch of multidisciplinary linguistics in the 20th century, pay attention to two
factors here: ethnological and linguistic features. The ideas of the leading ethnolinguist E. Sepir and
his successor B. Whort formed the first theoretical foundations in this field.

Like other languages, the Azerbaijani language preserves its ethnolinguistic elements. We encounter a
colorful ethno-world not only in the literary language but even in the dialects of the language. Someti-
mes any ethnic words preserved in the dialect of a language can also manifest itself in other language
groups to which that language belongs. For example, in most dialects of the Azerbaijani language,
words such as “toybabasi”, “toybdyi”, “toybashi” are used in the meaning of “the one who manages
the wedding”, and there is a word with the same meaning in Uzbek as “tuyboyi”. Or, the word used
in Azerbaijani language as “gélingétirdi, gilingédtdi” meaning “taking the bride from the girl’s house
to the boy’s house” is used as “kilén tos€riiv”’ in Tatar.

Of course, there are other semantic word groups similar to the examples we mentioned above. For
example, we can say the terms of kinship based on marriage, which have the same root in most Tur-
kic languages. For example, the word “kiirokon” is used in the Azerbaijani literary language to mean
“groom”. However, this word is “gdm” in the Derbend dialect of the Azerbaijani language, “giyo\gi-
yov” in the Guba dialect, “gov\ gev\giyov\ciyav” in the Serur, Sahbuz, Zengilan, Nakhchivan dialects,
“gayov” in the Cebrayil dialect, “gdév” in the Baki dialect, “Goylim” in the Zagatala dialect. We also
encounter words with the same root, the same meaning, and similar phonetic structure as these wor-
ds in other Turkic languages. This word is “giivey, giiveyi” in Turkish, “kiiy6” in Kyrgyz, “kiiy6ii”
in Kazakh, “kiyeli” in Tatar, Bashkir, “giiyii” in Crimean Tatar, “gliwd” in Gagauz, “kiiya, kiiyli” in
Altay, “kiitiio” in Yakut, “kiitiio” in Chuvash. This word also appears in old Turkish inscriptions as
“kiidegii”. In addition, since it is also found in Mongolian and Tungus languages, turkologists resear-
ch this word within the scope of Altai languages.

There are many examples like this. In our article, the purpose of examining ethnic words related to
weddings in the Azerbaijani literary language and dialects in the context of Turkic languages is to
reveal the common points related to traditions and customs in the deep structures of our language.

Key Words: Ethnolinguistics, ethnic words, Turkic languages family, the language of Azerbaijan,
dialects, names of wedding traditions



DONGU UZMANLARININ DEZENFORMASYON ICERIKLI HABERLERIN URETIL-
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Oz

Dezenformasyon, internet teknolojilerinin hizla yayginlagmasi ve kiiresellesmenin yeni bir boyuta ta-
sinmastyla birlikte glinlimiiz diinyasinda 6nemli bir ger¢eklik haline gelmistir. Bu gerceklik, giindelik
hayatin her alaninda var olan ve kamuoyunu yonlendirme amaci tagryan manipiile edilmis bilgidir.
Gegmisten gliniimiiz diinyasina kadar insanlar1 manipiile etmek amaciyla kullanilan dezenformasyon,
modern teknolojik iletisim araglarmin gelismesi ile bugiin hi¢ olmadig1 kadar yayginlasmis ve her
gecen giin giderek daha fazla yayginlasmaktadir. Ozellikle siyasal alanda dezenformasyon faaliyetleri
siklikla tercih edilmekte, siyasal aktorlerin ve partilerin aleyhine ¢okga kullanilmaktadir. Bu faaliyet-
ler secim donemlerinde daha da artmaktadir. Bu ¢aligmanin amaci ise insanlarda davranis ya da kanaat
degisikligi yaratmaya c¢alisan dongii uzmanlarinin (spin doctors) dezenformasyon igerikli haberlerin
iretilmesinde ve yayginlagsmasinda oynadigi rolii ortaya ¢ikarmaktir. Bu baglamda ¢alismada, se¢im
donemlerinde 6nemli bir role sahip olan dongli uzmanlarinin dezenformasyon amaciyla iiretilmis
haberler tizerindeki etkisi ele alinmaktadir. Calismada, nitel aragtirma yontemlerinden biri olan 6r-
nek olay incelemesi kullanilmigtir. Calismanin 6rneklemini 31 Mart 2024 Yerel Secimleri 6ncesinde
internet haber sitelerinde yayinlanan dezenformasyon igerikli haberler olusturmaktadir. Calismanin
siirliligl 1 Mart-31 Mart 2024 tarihleri arasinda yayimlanan dezenformasyon igerikli haberler olarak
belirlenmistir. Calisma kapsaminda kullanilacak dezenformasyon igerikli haberler resmi kaynaklar
tarafindan yayimlanan dezenformasyon biiltenlerinden tespit edilmis, ardindan belirlenen haberlerin
internet haber sitelerinde nasil yayimnlandigi ve dongili uzmanlariin haberler tizerindeki etkisi 6rnek
haberler iizerinden ele alinmistir.

Anahtar Kelimeler: Dezenformasyon, Spin Doctors, 31 Mart Yerel Segimleri
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ROLE OF SPIN DOCTORS IN THE PRODUCTION AND DISSEMINATION OF DISIN-
FORMATION

NEWS: A CASE STUDY OF THE MARCH 31 LOCAL ELECTIONS

Abstract

Disinformation has become a significant reality in today’s world with the rapid proliferation of inter-
net technologies and the globalization taking on a new dimension. This reality refers to manipulated
information aimed at directing public opinion, which exists in every aspect of daily life. Disinfor-
mation, used to manipulate people from past to present, has become more widespread than ever with
the development of modern technological communication tools and continues to grow increasingly
prevalent with each passing day. Especially in the political arena, disinformation activities are frequ-
ently preferred and extensively used against political actors and parties, particularly during election
periods. The aim of this study is to uncover the role of spin doctors, who are experts in creating be-
havioral or opinion changes in people, in the production and dissemination of disinformation content.
In this context, the study examines the influence of spin doctors on disinformation news produced
during election periods. The study utilizes a qualitative research method known as a case study analy-
sis. The sample of the study consists of disinformation news published on internet news sites before
the March 31, 2024 Local Elections. The limitation of the study is determined as disinformation news
published between March 1 and March 31, 2024. Disinformation news to be used in the study were
identified from official sources, and then the dissemination of the identified news on internet news
sites and the influence of spin doctors on the news were examined through sample news articles.

Key Words: Disinformation, Spin Doctors, March 31 Local Elections



COIUAJIABIK MEIUAJTA JE3SUH®OPMALIUSA: KOJIJOHYYYY KAHTHUIT
MAHUNIYJIAOUAJTAHAT?
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AHHOTaNUA

MaanpIMaTTHIK-KOMMYHHUKAIMSUTBIK ~ TEXHOJOTFSUIAPABIH ~ OHYTYIIY KOOMIYK  CTPYKTYypaHBIH
©3repYYCYH, TaKTal aiTKaH/a, HHIYCTPHAJIbIK KOOMIOH MaajbiMaT KOOMyHa ©TYYCYH LIapTTaJbl.
MaasnsiMaT KOOMYHYH KapaJblllibl )KaHa OHYTYIIy KOOMIO Oalika acTeKTHIIEPIUH Jarbl ajIbIHKbI
IUTaHTa YbITYycyHa cebenkep Oonmy. ByryHKy aamampamntyy mapThiHIa MaaibIMaTTapAblH abmaH
OTEPaTUBIYY TYPA® MAYHHONYK JEHIIANAE JKaWbUTyyCy KOM4YIyK ydypraa ae3uHpopmarus,
MU3MHGOpPMAaLUs JIeTeH TYIIYHYKTOPAYH >KalbUIBIIBIHA aiblll Kenau. bynm Gonco e3 kesermHue
MaaJIbIMaTThIH 0aalyyayTryH JKOTOTYII, aHBIH HIIEHUMIYYIYTYH® J1a IIeK jkapara Oamrtaasl. byryHky
KYHIYH “KOOMIyK ueipecy” OONlyn caHalraH COIHUAIIBIK TapMakTap aJaMIap apachblHAarsl
MaaJIbIMaT aJMallyyHy KaMChI3/1araH, OailaHbIIITH JKeHUJIIETKEH KaHa MOHETH3AIIHS )Kaco0ro, KeKe
OpeHaIM TY3YYre MYMKYHYYJIYK OepreH Heru3ru kapaxar 0omyr cananar. bupok omroin ane ydypaa
COLMAJIBIK TapMaKTapAarsl ap KaHAal TakTanOaraH Je3uH(GOpManusIapAblH KaHbUIBIIEL, (eiK
aKKayHTTapIblH, ek MaaTbIMaTTapAbIH OOMYNTy KOJJOHYYUyJapblH MAaaIbIMaT KOOIICY3AYTYHYH
KaMChI3JaJI0aIIbIHA, KOJIJJOHYYYyIapAblH ap KaHAal )KOJIA0p MEHEH allIaHbIIIBIHA )KaHa MOPAJIIBIK
MAaHUKAHBIH KapajbllibiHA cebenkep Oonmyynma. ATanraH WIUMUN OasHIamana COLHUAJJIBIK
TapMakTapAa Ae3uH(GOpMaLUsIHBI KaHa (PEeHK MaallbIMaTTapAbl TapaTyyHyH jKaHa KOJJOHYYUyHY
MaHHITYJISIHS KBUTYYHYH KOJIIOPY Kapasar.

Auxwiu co30ep. Jleznndpopmanus, ek MaarbIMaT, MAHUITYJISIHS, COLUAIIBIK Meanua, Kelprei3cran

DISINFORMATION ON SOCIAL MEDIA: HOW TO MANIPULATE THE USER?
Abstract

The development of information and communication technologies caused a change in the social stru-
cture, namely, the transition from an industrial society to an information society. The creation and
development of the information society caused other aspects to come to the fore in society. In the con-
text of today’s globalization, the rapid spread of information at the global level has led to the spread
of the concepts of disinformation and misinformation in most cases. This, in turn, lost the value of the
information and began to raise doubts about its reliability. Social networks, which are today’s “public
sphere”, are the main means that provide the exchange of information between people, facilitate com-
munication and provide an opportunity for monetization and creation of a personal brand. However,
at the same time, the spread of various unverified disinformation in social networks, the presence of
fake accounts, fake data, causes the lack of security of users’ information, deceives users in various
ways and creates moral panic. In this scientific article examines ways of spreading disinformation and
fake information and manipulating users in social networks.

Keywords: Disinformation, fake information, manipulation, social media, Kyrgyzstan
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Oz

Son donemde iletisim teknolojilerindeki hizli gelismeler, internet ve sosyal medya platformlarinin,
bilgiye erisim agisindan geleneksel medya ile rekabet edebilir hale gelmistir. Bu ilerlemeler, bilgiye
erisimin kolaylagmasinin yani sira maliyetinin de azalmasinda 6n ayak olmustur. Ancak, yeni medya
mecralarindaki bilgi bollugu, bilgi ¢esitliligi ve bilginin hizli yayilmasi, dezenformasyonun da art-
masina neden olmustur. Bu durum, beraberinde toplumda toplumsal béliinme ve ¢atisma, kamu gii-
venligi tehlikesi, demokratik siireglere zarar verme gibi bir dizi problemleri de getirmistir. Tam da bu
nedenle son giinlerde sosyal medyada dezenformasyon, dezenformasyon vb. gibi konular akademik
literatiirde kendine genis bir yer edinmistir. Dolayisiyla, iletisim bilimlerinde son donemde yapilan
caligmalarin ana odak noktas1 yanlis bilgi ve dezenformasyon tizerinedir.

Bu baglamdan hareketle, ¢aligmanin temel amaci, sosyal medyada paylasilan haber iceriklerine ilis-
kin kullanicilarin gergeklik algisini anlamaktir. Calisma kapsaminda, haberlerde gerceklik ve sosyal
medyada yanlis bilgi yayilma olgulari {izerine durulmustur. Veri toplama yontemi olarak anket tek-
nigi kullanilmis ve basit 6rnekleme yontemiyle secilen katilimcilar araciligiyla bazi bulgular elde
edilmistir.

Arastirmanin sonuglarina gore, sosyal medya platformlarinda edinilen bilgilerin ve haberlerin hizla
yayildigi belirlenmistir. Ancak, sosyal medya kullanicilarinin haberlerin dogrulugunu kontrol etme-
den paylasim yapmalari, dezenformasyonun yayilmasina katki saglamaktadir. Bu ¢alisma, toplumun
bu konudaki algisin1 anlamak ve yanlis bilgiye karst etkili dnlemler gelistirmek i¢in betimsel bir
degerlendirme sunmaktadir.

Anahtar Kelimeler: Haber, Sosyal medya, Gergeklik algisi, Sosyal medyada gergeklik
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AN ANALYSIS ON THE PERCEPTION OF REALITY AMONG COMMUNICATION FA-
CULTY STUDENTS ON SOCIAL MEDIA

Abstract

Recent advancements in communication technologies have made the internet and social media plat-
forms competitive with traditional media in terms of accessing information. These developments have
not only facilitated access to information but also played a crucial role in reducing its costs. However,
the abundance of information and the rapid dissemination of knowledge on new media platforms
have also led to an increase in disinformation. Consequently, this has brought along a plethora of
societal issues such as social division and conflict, threats to public safety, and damage to democratic
processes. Therefore, topics related to disinformation, misinformation, and similar issues have garne-
red significant attention in academic literature in recent times. Consequently, recent research efforts
in communication sciences have primarily focused on addressing misinformation and disinformation.

Against this backdrop, the main aim of the study is to comprehend the perception of reality among
users concerning news content shared on social media. The study delves into the phenomena of truth-
fulness in news and the dissemination of misinformation on social media platforms. Utilizing survey
methodology as the data collection tool, the study obtained certain findings through participants sele-
cted via simple random sampling.

According to the results of the research, it has been determined that information and news acquired
through social media platforms spread rapidly. However, the lack of fact-checking by social media
users before sharing news contributes to the dissemination of misinformation. This study provides
a descriptive evaluation aiming to understand the society’s perception of this issue and to develop
effective measures against misinformation.

Key Words: News, Social media, Perception of reality, Reality on social media
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Oz
Yapay zeka ve makine 0grenimi teknolojilerinin hizla gelismesi, bilgiye erisimi kolaylastirmakla

birlikte, ayn1 zamanda dezenformasyon ve manipiilasyon riskini de artirmaktadir. Bu ¢alisma, yapay
zekanin dezenformasyonla iligkisini ve algoritmik manipiilasyonun 6nemini incelemektedir.

Yapay zeka tabanli algoritmalar, internet {izerindeki bilgi akisini manipiile etme yetenegine sahiptir.
Derin 6grenme algoritmalari, kisisellestirilmis igerik sunarak kullanicilar1 belirli bir diislinceye yon-
lendirebilir. Bu, dezenformasyonun etkili bir sekilde yayilmasina neden olabilir. Geleneksel medya
organlari, sosyal medya platformlar1 ve arama motorlari, algoritmik manipiilasyonun yeni ¢aginda
anahtar roller oynamaktadir. Bu platformlar, kullanicilarin tercihlerini belirleyerek icerik sunar ve
bu da kullanicilar1 belirli bir diisiinceye dogru yonlendirebilir. Dolayisiyla, algoritmik manipiilasyon,
dezenformasyonun yayilmasinda 6nemli bir faktordiir.

Yapay zeka destekli dezenformasyonun ciddi sonuglar1 vardir. Yanlis bilgi, toplumda giivensizli-
ge, boliinmelere ve hatta siddete neden olabilir. Bu nedenle, yapay zeka destekli dezenformasyonla
miicadele etmek icin etik yonergeler ve yasal diizenlemeler gelistirilmelidir. Bu ¢aligma, algoritmik
manipiilasyonun yeni ¢aginda yapay zekanin roliinii vurgulamaktadir. Dezenformasyonla miicadele
etmek i¢in, etik kurallarin ve yasal diizenlemelerin yani sira, bilin¢li kullanicilarin yetistirilmesi bag-
laminda oneriler gelistirmektedir.

Anahtar Kelimeler: Yapay Zeka, Dezenformasyon, Algoritmik Manipiilasyon, Derin Ogrenme, Sos-
yal Medya, Etik Kurallar, Yasal Diizenlemeler

ARTIFICIAL INTELLIGENCE AND DISINFORMATION: THE ERA OF ALGORITHMIC
MANIPULATION

Abstract

The rapid development of artificial intelligence and machine learning technologies has facilitated
access to information while simultaneously increasing the risks of disinformation and manipulation.
This study aims to examine the relationship between artificial intelligence and disinformation, as well
as the significance of algorithmic manipulation.

Artificial intelligence-based algorithms possess the capability to manipulate the flow of information
on the internet. Deep learning algorithms, in particular, can steer users towards specific ideologies by
presenting personalized content, thereby effectively propagating disinformation. Traditional media
outlets, social media platforms, and search engines play pivotal roles in the era of algorithmic mani-
pulatlon These platforms curate content based on user preferences, which can consequently guide
users towards particular ideologies. Thus, algorithmic manipulation emerges as a significant factor in
the spread of disinformation.

The consequences of Al-supported disinformation are profound. False information can breed distrust,
division within society, and even incite violence. Therefore, ethical guidelines and legal regulations
must be developed to combat Al-supported disinformation. This study underscores the role of artifi-
cial intelligence in the era of algorithmic manipulation and proposes recommendations for combating
disinformation, including the development of ethical standards, legal regulations, and the cultivation
of informed users.

Keywords: Attificial intelligence, Disinformation, Algorithmic manipulation, Deep learning, Social
media, Ethical standards, Legal regulations
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DiJITAL REKLAM: YOUTUBE’DEKI ICECEK REKLAMLARI UZERINE
UYGULAMALI BiR ARASTIRMA
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Oz

Bir hizmet veya malin kitle iletisim araglar1 yardimiyla (veren firma ya da kisinin belli olmasi1 kaydiyla)
para karsiliginda tanitiminin yapilmasi islevi olarak tanimlanan reklam kavrami, geleneksel medya,
elektronik medya ve son olarak da dijital medya mecralarinda karsimiza ¢ikmaktadir. Giinlimiizde

reklamlar, web tarayicilari, bloglar, mobil uygulamalar, internet platformlar1 ve sosyal medya sayfalari
gibi mecralarda kendini gostermektedir.

Eskiden para karsilig1 geleneksel medyada satin alinan sayfa ve ekranlarda saniye, spot licreti seklinde
boy gosteren reklamlar artik bireysel ya da kurumsal olarak iicretli ya da licretsiz olarak sosyal medya
sayfalarinda tiklanma sayis1 vb. ozellikleri dikkate alinarak yer almaktadir.

Sosyal medya reklamlar1 giiniimiizde o kadar 6Gnem kazanmaistir ki tiim diinyada oldugu gibi Tiirkiye’de
de Influencer, youteber, internet fenomeni vb. isimlerle nitelendirilen dijital kanaat Onderleri
bulunmaktadir. Dijital kanaat 6nderleri kendi sayfalar1 veya paylasimlarinda sponsorluk veya reklam
anlagsmalar1 yaptiklar1 firmalarin ya da kendi {irtinlerinin reklamlarini giindeme getirmektedir.

Bu calismada ise sadece kurumsal firma dijital reklamlar1 dikkate alinarak, 2023 yilinda, sosyal
medya sayfalarinda reklam yapan diinyaca iinlii i¢cecek firmalarinin yaptiklar: reklamlardan alinan
film kareleri bilimsel arastirma yontemleriyle analiz edilecek ve alana katki saglanmaya ¢alisilacaktir.

Anahtar Kelimeler: Reklam, Dijital reklam, Sosyal medya, Fenomen, Influecer
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DIGITAL ADVERTISING: AN APPLIED RESEARCH ON BEVERAGE
ADVERTISEMENTS ON YOUTUBE

Abstract

The concept of advertising, defined as the function of promoting a service or good in exchange for
money, with the help of mass media (provided that the company or person providing it is known),
appears as traditional media, electronic media and finally digital media. Nowadays, advertisements
appear in media such as web browsers, blogs, mobile applications, internet platforms and social
media pages.

Advertisements, which used to appear on pages and screens in the form of seconds and spot fees,
which were purchased in traditional media for money, are now paid or unpaid, individually or
corporately, by the number of clicks on social media pages, etc. are included, taking into account the
characteristics.

Social media advertisements have gained so much importance today that Influencer, YouTuber,
internet phenomenon, etc. are used in Turkey as well as all over the world. There are digital opinion
leaders identified by names. Digital opinion leaders bring up advertisements of companies or their
own products with which they have sponsorship or advertising agreements on their own pages or
posts.

In this study, considering only corporate company digital advertisements, film frames taken from the
advertisements of world-famous beverage companies advertising on social media pages in 2023 will
be analyzed with scientific research methods and an attempt will be made to contribute to the field.

Key Words: Advertising, Digital advertising, Social media, Phenomenon, Influencer
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OTHOIIEHUE TOPOXAH K HAPYKHOH PEKJIAME: COIIUOJIOTTYECKOE
NCCIIEAOBAHUME HA ITPUMEPE I'. BUIIKEKA

Pamnpn 3aitnynun®
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zaynulin_rashid@mail.ru

AHHOTaNUA

CraTthsi paccMaTpuBaeT HCTOPUIO, TEKyIIHE TEHACHLUHW U MPEANOCHUIKH Pa3BUTHUS HapyKHOU
pexnambl B cronuiie Keipreizcrana — bumkeke. Ocoboe BHUMaHHUE YAENsSE€TCS HOBOMY 3aKOHY O
Hapy>XKHOM pekjIamMe, MPEACTAaBICHHOMY M3puUeil ropoga. B crarbe aHANIM3HUPYIOTCS KIIHOYEBBIC
TIOJIOKEHHUA 3TOr0 3aKOHA, BKIIIOYas SA3bIKOBBIC Tpe60BaHI/I${ K PCKIIaMHBIM TEKCTaM, OrpaHHYCHUIA
10 pa3MepaM U MECTOIOJIOKCHHIO PEKJIAMHBIX KOHCTPYKIIMH. Takye paccMaTpuBarOTCS MEpPhl U
CaHKIIMH, PUMEHSEMbIC B CJIydae HApYIICHUs 3aKOHOAATEILCTBA O HAPYKHOUW pekiame. Yurtarenn
ToJTyJar MpeCTaBIeHNEe O TeKYIIEM COCTOSHUY HApY>KHOW peKJiaMbl B bUIlIkeke, €€ NCTOPUIECKOM
KOHTCKCTC W BJIMWAHHUHN Ha BHU3YaJIbHOC BOCIPHUATHUC TrOopoaa. CraTbsl TaK)Ke II03BOJISIET OILICHUTH
IECPCICKTUBBI pa3BUTHUA peKﬂaMHOﬁ HHAYCTPUHU B CBETC HOBLIX 3aKOHOAATCIIBHBIX HOPM.

B craree paccmarpuBaeTcsi M3MEHEHHE pEKJIaMHON cpenbsl B ropone bumikeke Kbiprbizckoi
PecnyOnmuku, HauuHas OT TPAJMIMOHHBIX (OPMATOB M MEPeXois K HU(POBBIM WHHOBAIHSIM.
[TonpoOHO aHANMM3UPYIOTCS Pe3yJbTaThl (OKYC-TPYIMIIOBBIX HCCIICAOBAHHA, AHKCTUPOBAHHS U
JKCIEPTHBIE HHTEPBBI0. OMUCHIBAIOTCS MpakTHueckue keiicol digital indoor-pexnambl. O6CyxnatoTcs
COILMOKYJIBTYpHBIC M3MCHEHUS M TEXHOJOTHMUECKUH TMPOrpecc, KOTOPhIC BIHSIOT Ha TOPOACKYIO
peKIIaMy, a TaKKe MOAYSPKUBACTCS BAYKHOCTh ATUX M3MEHEHHI JUIs CO3IaHMsI KOM(DOPTHOM TOPOICKOM
Cpelbl M yIy4IICHHS BU3YyaJIbHOTO OOJIMKA rOpoia.

Kniouegvie Cnosa: HapyxkHas peknama, 3BOJIONHMS, TPAAUIMOHHAS pekiama, udpoas pekiama,
digital indoor, survey, nanoBanmu, LED-3kpaHbl, TEXHOJOTHUECKUN TIporpecc.

ATTITUDE OF CITIZENS TO OUTDOOR ADVERTISING: SOCIOLOGICAL RE-
SEARCH USING THE EXAMPLE OF BISHKEK

Abstract

The article examines the history, current trends and prerequisites for the development of outdoor ad-
vertising in the capital of Kyrgyzstan - Bishkek. Particular attention is paid to the new law on outdoor
advertising, presented by the city hall. The article analyzes the key provisions of this law, including
language requirements for advertising texts, restrictions on the size and location of advertising struc-
tures. Measures and sanctions applied in case of violation of the law on outdoor advertising are also
considered. Readers will gain an understanding of the current state of outdoor advertising in Bishkek,
its historical context, and its impact on the visual perception of the city. The article also allows us to
assess the prospects for the development of the advertising industry in the light of new legislative
norms.

The article examines the change in the advertising environment in the city of Bishkek of the Kyrgyz
Republic, starting from traditional formats and moving to digital innovations. The results of focus
group research, questionnaires and expert interviews are analyzed in detail. Practical cases of digital
indoor advertlslng are described. The sociocultural changes and technological progress that affect
urban advertising are discussed, and the importance of these changes for creating a comfortable ur-
ban environment and improving the visual appearance of the city is emphasized.

Key Words: Outdoor advertising, Evolution, Traditional advertising, Digital advertising, Digital in-
door, Focus groups, Innovation, LED screens, Technological progress.
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Oz
Kamu diplomasisi, uluslararasi iliskilerde devletlerin, hiikiimetlerin veya uluslararasi kuruluslarin
dis politikalarini, halklar ve diger devletlerle iletisim yoluyla tanitmak ve sekillendirmek i¢in kullan-

diklar1 bir aragtir. Gelisen teknoloji ile birlikte s6z konusu tanitimlar dijital platformlar araciliiyla
yapilmaktadir.

Dijital diplomasi, internet ve sosyal medya gibi dijital araglarin kullanimini igerir ve devletlerin ulus-
lararas1 politika yapma ve tanitim siireglerinde etkili bir sekilde kullanilabilir. Dijital diplomasi, hizli
bir sekilde genis kitlelere ulagabilme, etkilesimi artirma ve maliyetleri diistirme gibi faydalar saglar.
Ayrica, dijital diplomasi devletlerin imajlarin1 ve itibarlarini giiclendirebilir ve uluslararasi iligkiler-
de yumusak gii¢ kullanimini kolaylastirabilir. Dijital diplomasi faaliyetleri, ¢evrimi¢i platformlarda
bilgi paylasimini icerir. Bu faaliyetler arasinda sosyal medya hesaplarinin yonetilmesi, ¢evrimigi vi-
deolarin yaymlanmasi, blog yazilar1 ve web seminerleri gibi igeriklerin olusturulmasi yer alir.

Bu kapsamda Tiirk Devletleri Teskilati, Tiirk Kiiltiir ve Miras Vakfi, TURKSOY, TURKPA ve Ulus-
lararas1 Tiirk Akademisi aracilig1 ile yiiriitiilen dijital diplomasi faaliyetleri incelenecektir. Bu dogrul-
tuda Uluslararasi sistemdeki doniistimiin Tiirk devletlerinin kurumlar iizerinden olusturduklar: dijital
diplomasi faaliyetlerinin mevcut durumunu ve potansiyelini ortaya koyarak bunun iizerinden oneriler
sunmak calismanin amacini teskil etmektedir.

Anahtar Kelimeler: Tiirk Diinyasi, Dijital diplomasi, Kamu diplomasisi, Uluslararasi1 kurumlar, Tiirk
Devletleri Teskilati
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A REVIEW OF INTERNATIONAL INSTITUTIONS CONDUCTING DIGITAL DIPLOMA-
CY ACTIVITIES ON BEHALF OF THE TURKISH WORLD

Abstract

Public diplomacy serves as a crucial instrument for states, governments, and international organiza-
tions to disseminate and mold their foreign policies through direct engagement with both the public
and other states within the realm of international relations. In an era marked by rapid technological
advancements, such endeavors increasingly unfold across digital platforms. Digital diplomacy, en-
compassing the strategic utilization of digital tools such as the internet and social media, emerges as
a pivotal mechanism facilitating states’ international policy formulation and promotional endeavors.
Its advantages include swift dissemination to broad audiences, heightened interaction, and cost ef-
ficiency. Furthermore, digital diplomacy holds the potential to fortify states’ reputations and image,
while fostering the deployment of soft power in global affairs. Noteworthy digital diplomacy practi-
ces entail the dissemination of information across online platforms, encompassing the management
of social media profiles, the dissemination of online multimedia content, and the creation of various
informational materials such as blog posts and webinars.

Within this scholarly framework, this paper scrutinizes the digital diplomacy initiatives undertaken
by notable international institutions acting on behalf of the Turkish world, including the Organization
of Turkic States, the Turkic Culture and Heritage Foundation, TURKSOY, TURKPA, and the Inter-
national Turkic Academy. By examining these initiatives, the paper aims to present an analysis of the
current status and potential of digital diplomacy activities orchestrated by Turkish states through the-
se institutional frameworks against the backdrop of ongoing transformations within the international
system. Drawing upon this analysis, the paper concludes by offering insightful recommendations for
further enhancing the efficacy and impact of digital diplomacy endeavors within the Turkish world
context.

Keywords: Turkish World, Digital diplomacy, Public diplomacy, International institutions, Organiza-
tion of Turkic States

74
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Oz

Dezenformasyon, bilingli ya da bilingsiz olarak manipiile edilmis iletisim kanallar1 iizerinden kit-
lelere aktarilan yazili, sesli ya da gorsel igeriklerdir. Ozellikle iletisim teknolojilerinin gelismesi ile
haberler, herhangi bir kontrol merkezinde denetlenmeden kolayca kitlelere ulasabilmektedir. Boyle-
likle kitleler sinirsiz sayida igerige hizlica erisim saglamakta; bilgi yogunlugunun beraberinde geti-
recegi dezenformasyona karsi savunmasiz kalmaktadirlar. Enformasyon gibi oldukg¢a hizli yayilan
dezenformasyon da kamu nezdinde 6nemli problemlere neden olabilmektedir. Bununla birlikte de-
zenformasyonun iiretimi ve yayilmasini saglayan kaynaklarindan biri olan yapay zeka, ayni zamanda
dezenformasyonun tespit edilmesinde de etkin rol oynamaktadir. Yapay zekanin sahip oldugu bu
misyon, dijital mecralarda yasanabilecek problemlerin engellenebilmesi adina ondan en etkili ve dog-
ru bi¢gimde nasil yararlanilmasi1 gerektigi ihtiyacin1 dogurmaktadir. Insan zihnine yakin bir perfor-
mans gdsteren bir yapay zeka araci olan ChatGPT de dezenformasyonla miicadele konusunda siklikla
degerlendirme altinda olan 6nemli bir mecradir. Bu dogrultuda ¢alisma, dezenformasyon iiretimi ve
yaymminin 6nemli kaynaklarindan olan yapay zeka, dezenformasyon niteligindeki haber metinlerinin
tespitini saglayabilir mi, sorusuna cevap olusturarak literatiire katki yapmay1 amaglamaktadir. Calig-
ma, nitel aragtirma yontemlerlnden durum calismasi yapilarak gerceklestirilmistir. Calismanin amact
dogrultusunda amacli drneklem kullanilmus; letisim Baskanlig1 tarafindan yalan haberle miicadeleye
yonelik olusturulan Dezenformasyonla Miicadele Merkezi tarafindan “sahte haber” olarak dogru-
lanmig haber metinlerinin bir yapay zeka sohbet robotu olan Chat GPT tarafindan ne derece tespit
edilebildigi kategorize edilerek analiz edilmistir. Yapilan analiz neticesinde ise yapay zekanin dezen-
formasyonla miicadeledeki etkisinin ne derece oldugu degerlendirilerek ¢alisma tamamlanmustir.

Anahtar Kelimeler: Dezenformasyon, Haber, Yapay zeka, ChatGPT,
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CAN INFORMATION-PROVIDING ARTIFICIAL INTELLIGENCE FIGHT DISINFOR-
MATION? CHATGPT EXAMPLE

Abstract

Disinformation refers to written, auditory, or visual content disseminated to masses through cons-
ciously or unconsciously manipulated communication channels. Especially with the advancement
of communication technologies, news can easily reach the masses without being monitored at any
control center. Consequently, the masses gain quick access to an unlimited number of contents, le-
aving them vulnerable to disinformation brought about by information overload. Like information,
disinformation spreads rapidly and can cause significant problems in the public. Moreover, artificial
intelligence, which is one of the sources facilitating the production and dissemination of disinfor-
mation, also plays an effective role in detecting disinformation. The mission of artificial intelligence
in this regard necessitates understanding how to utilize it most effectively and accurately to prevent
problems that may arise in digital platforms. ChatGPT, an artificial intelligence tool exhibiting per-
formance close to the human mind, is frequently evaluated for its role in combating disinformation.
In this context, this study aims to contribute to the literature by answering the question of whether
artificial intelligence, particularly ChatGPT, can detect news texts with disinformation. The study
employed a qualitative research method, specifically a case study. A purposive sample was used in
line with the study’s objectives, and news texts categorized as “fake news” by the Center for Coun-
tering Disinformation, established by the Directorate of Communication to combat misinformation,
were analyzed to assess to what extent they could be identified by ChatGPT, an artificial intelligence
chatbot. The analysis evaluated the extent of artificial intelligence’s effectiveness in combating disin-
formation, concluding the study.

Key Words: Disinformation, News, Artificial intelligence, ChatGPT,



JEANLUC GODARD’IN SINEMA ESTETIGINDE ANLATI RETORIGI OLARAK SIZOF-
RENIK IMGE KULLANIMI: “DiLE VEDA” FILMi ORNEGI
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Oz

Sinemanin kendine 6zgii dilinde radikal bir kirilma yaratan Jean-Luc Godard, sinematografik imge-
nin soyut konular dile getirme yetkinliginin en 6énemli temsilcilerindendir. O’nun filmlerinde do-
nemin 6znesi ve toplumsal durumu filmlerin igine sizmakta ve bdylece her film sosyal bir metin
ozelligi gostermektedir. Godard’mn sinema estetigi toplumsal gergekligin kesfedilmesine hizmet eder.
Godard’da bu tarz bir gercekligin ortaya konmasi sinematografik imgenin deneysel bir siirecte isle-
nerek alisilmisin disina ¢ikarilmasiyla miimkiin olur. Bu anlamda Godard estetiginin agiklanabilmesi
icin baz1 6zgiin kavramlastirmalara gereksinim duyulur. Bu kavramlagtirmalar ayni1 zamanda O’nun
anlati retoriginin alt yapisini anlamaya yardimei olmaktadir. Filmlerinde deneysel bir retorik elde
eden ve bu retorigi, felsefi/politik/sosyolojik igerikli bir anlati aracina doniistiirebilen Godard, ‘im-
geler pedagojisini’ islevsel hale getirmistir. Bu nedenle Godard estetigi, imgeleri seyredilen/bakilan
degil okunmas1 gereken imgeler olarak ele almay1 6nerir. Adieu au Langage (Dile Veda, 2014) filmi,
modernizmden bu yana siiregelen ger¢eklik anlayisinin ve insanin varolus olgusunun sorgulanmas1
pratigine dikkat ¢eken kayda deger postmodernist bir sanat iirlinii 6rnegidir. Diger yandan film, anlati
retorigi olarak bireyin diislince, gérme ve algilama bi¢imlerini hedef almakta onlar1 ‘patiche’ler ve
kolajlar araciligtyla kirilmaya ugratarak alisilmigin digina tasimaktadir. Bu baglamda filmin ¢ok yon-
1 bir degerlendirmesinin yapilmasimin ilgili alan ¢aligmalarina katki saglayacagi diisiiniillmektedir.

Calismada, Godard’in kavramlar yerine imgelerle diisiinme ve diislindiirme giiciinii agiklamaya temel
olusturan sinema estetigi baglaminda olusturdugu anlati retorigi sinema gostergebilimi yontemiyle
coziimlenmistir. Bu yolla, yonetmenin sizofrenik imge araciligiyla ‘toplumsal gergekligi’ nasil yan-
sitt1g1, algilar, tutumlar ve degerler {lizerinde etkisini nasil olusturdugu ve sinemay1 toplumlar1 yon-
lendirmede, sosyo-Kkiiltiirel ve etiko-politik bir ara¢ durumuna nasil getirdigi gibi sorulara cevap aran-
mistir.

Anahtar Sézciikler: Sinema estetigi, Anlati retorigi, Sizofrenik imge, Imgeler pedagojisi
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THE USE OF SCHIZOPHRENIC IMAGERY AS NARRATIVE RHETORIC IN JEAN-LUC
GODARD’S CINEMATIC AESTHETICS: THE EXAMPLE OF “GOODBYE TO LAN-
GUAGE”

Abstract

Jean-Luc Godard, through his groundbreaking approach to filmmaking, stands as a pivotal figure in
disrupting the established norms of cinematic language. His works serve as conduits through which
prevailing social issues and contextual realities infiltrate, rendering each film a veritable social com-
mentary. Godard’s cinematic aesthetics are instrumental in uncovering these societal truths, achieved
through an experimental manipulation of cinematographic imagery, thereby transcending conven-
tional boundaries. To comprehend Godard’s aesthetic framework, novel conceptualizations are essen-
tial, aiding in unraveling the underlying narrative rhetoric. This paper delves into Godard’s narrative
rhetoric within the context of cinema aesthetics, elucidating his adeptness at employing images as ve-
hicles for philosophical, political, and sociological discourse. By urging audiences to interpret images
actively rather than passively consuming them, Godard pioneers a form of visual pedagogy. “Good-
bye to Language” (Adieu au Langage, 2014) emerges as a seminal postmodernist work, provoca-
tively challenging entrenched perceptions of reality and human existence inherited from modernism.
Furthermore, as a narrative device, the film subverts conventional modes of cognition, perception,
and interpretation through the employment of pastiche and collage techniques, thereby engendering
a transformative cinematic experience.

By employing the methodology of cinema semiotics, this study seeks to decipher the intricacies of
Godard’s narrative rhetoric, illuminating his ability to provoke introspection and critical engagement
through visual imagery. The analysis endeavors to explore how Godard employs the schizophrenic
image to reflect societal realities and shape perceptual frameworks, thereby highlighting the multifac-
eted dimensions of his cinematic oeuvre. Ultimately, this exploration underscores the pivotal role of
cinema as a socio-cultural and ethico-political instrument in shaping collective consciousness.

Key Words: Cinema aesthetics, Narrative rhetoric, Schizophrenic image, Pedagogy of images
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Oz

Kurumlar, daha etkili bir sekilde hedef kitle ile etkilesim kurma yollar1 arayarak geleneksel halkla
iligkiler yontemlerinden dijital platformlara geg¢is yapmaktadir. Bu ¢alismada, bu gecisin temel ne-
denleri ele alinmakta, Kirgizistan pazarindaki halkla iliskiler i¢in gilincel dijital platformlar belirlen-
mekte ve bunlarin kullanim yontemleri agciklanmaktadir. Kurumsal web siteleri, sosyal medya, mobil
uygulamalar ve influencer - pazarlamasi gibi dijital halkla iligkilerin temel ara¢lari incelenmektedir.
Ayrica, kurum ve sirketlerin dijital platformlara gegisle ilgili rolii ve dijital pazarlama ajanslarinin
rolii, Kirgizistan pazarindaki dijital halkla iliskilere gegisle ilgili firsatlar ve tehditler de tartigilmak-
tadir. Bunun yani sira, calisma, sirketlerin kiiresel egilimler 1s1¢inda dijital halkla iliskilere olan ilgi-
sinde bir degisimin olup olmadigi1 konusunda da ayrintili bir inceleme sunmaktadir. Boylece sirketleri
dijital platformlara gegmeye iten ana faktorler belirlenmektedir. Ayrica ¢alismada, Kirgizistan paza-
rinda dijital araclarin etkin kullanimina iligkin pratik dneriler sunulmakta, igerik olusturma ve tanit-
ma stratejileri, analitik yontemler ve sonuglarin izlenmesi, influencer’larla etkilesim ve dijital itibar
yonetimi alanlarinda en iyi uygulamalar da tartisilmaktadir.

Anahtar Kelimeler: Dijital halkla iliskiler, Dijital doniisiim, Dijital pazarlama, Kirgizistan

THE TRANSFORMATION OF PUBLIC RELATIONS INTO DIGITAL: NEW REALITIES
IN KYRGYZSTAN

In the modern world, companies are increasingly transitioning from traditional public relations met-
hods to digital platforms in search of more effective ways to interact with their audience. This paper
examines the main reasons for this transition, identifies the relevant digital platforms for public relati-
ons in the context of the Kyrgyzstan market, and describes the methods of their use. Special attention
is paid to corporate websites, social media, mobile applications, and influencer marketing as the main
tools of digital public relations. Additionally, the roles of digital marketing agencies and the oppor-
tunities and threats associated with the transition to digital public relations in the Kyrgyzstan market
are discussed. Furthermore, the article thoroughly explores the shift in companies’ focus to digital
public relations in light of global trends such as the growth of internet users and active development
of digital technologies. It identifies key factors driving companies to transition to digital platforms.
Alongside this, the article provides practical advice and recommendations for the effective use of di-
gital public relations tools in the Kyrgyz market, including content creation and promotion strategies,
methods of analytics and results monitoring, as well as best practices in interacting with influencers
and managing online reputation.

Key Words: digital public relations, digital transformation, digital marketing, Kyrgyzstan
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Oz

Gerek bireysel gerekse toplumsal diizeyde etkisini giderek daha fazla hissettigimiz, biyiik degisim-
lere yol agan dijitallesme, sinemaya da entegre edilmis ve hem teknik hem de igerik agisindan bir d6-
niistim siireci yasanmistir. Filmin {iretim, gosterim ve dagitim siireclerinde genis yelpazede yasanan
degisimler sonucu dijital sinema ortaya glkm1$t1r Izleyicinin filmin anlat1 yapisina aktif olarak katil-
masini saglayan interaktif igerikler sinema ve dijitallesme birlikteliginin sundugu son gelisme olarak
karsimiza ¢ikmaktadir. Dijital sinema, izleyici profilinde de degisime neden olmus, analog donem
pasif izleyici profiline interaktif olarak ¢ekilen filmlerle aktif izleyici profilini eklenmistir. Izleyici
bugiine kadar ki sinema izleme aligkanligindan farkli olarak hikayenin gidisatina karar vererek aktif
konuma getirilmistir.

Bu bilgiler 1s181nda ¢aligmada geleneksel sinema sektoriinii doniistiirerek dijital yayincilikta 6ncti rol
oynayan, dijital yayin platformu Netflix’teki interaktif igerikli filmler incelenmistir. Calisma kapsa-
minda 14’0 ¢ocuklara yonelik olmak iizere toplam 22 interaktif icerikli film tespit edilmistir. Film-
lerde hikaye anlatiminda dogrusallik yapisi kirilmig ve izleyiciye ¢oklu sonlar, olasiliklar ve segtigi
secenegi geri alma imkani sunulmustur. Bu anlati yapisi sinema ve izleyici arasinda bugiine kadar
goriilmemis bir iligkiyi dogurmustur. Sonug olarak interaktif i¢erikli filmler, izleyici ve film arasin-
daki iligkiye getirdigi yenilikle, film tiiketimindeki algilar arasi sinirlart yeniden tanimlamistir. Bu
baglamda, algilar arasi sinirlarin yeniden tanimlanmasi, insanlarin fiziksel, sanal ve dijital diinyalar
arasinda gidip gelmesine, algilarini ¢esitli platformlar araciligiyla sekillendirmesine ve yeni dene-
yimler yasamasina olanak tanimistir. Izleyicinin aktif katilimi, kisisellestirilmis deneyim, hikayenin
anlat1 yapisindaki degisim izleyicinin algisal sinirlarini genlsleterek bugiine kadar yasanmamus farkli
bir deneyim sunmustur.

Anahtar Kelimeler: Dijital sinema, Interaktif, Aktif izleyici
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DIGITALIZATION IN CINEMA: THE REDEFINITION OF PERCEPTUAL BOUNDARIES

Abstract

Digitalization, which we increasingly feel the impact of both on an individual and societal level, has
been integrated into cinema, leading to a transformative process both technically and content-wise.
The extensive changes experienced in the production, screening, and distribution processes of films
have given rise to digital cinema. The latest development offered by the fusion of cinema and digita-
lization is interactive content that allows the audience to actively participate in the narrative structure
of the film. Digital cinema has also led to a shift in the audience profile, adding an active viewer
profile through interactive films to the passive viewer profile of the analog era. Unlike traditional ci-
nema viewing habits, viewers are placed in an active role by deciding the course of the story. In light
of this information, this study examines interactive content films on the digital streaming platform
Netflix, which has played a pioneering role in digital broadcasting by transforming the traditional
cinema industry. Within the scope of the study, a total of 22 interactive content films, including 14
aimed at children, were identified. In these films, the linear structure of storytelling has been broken,
and viewers are offered multiple endings, possibilities, and the option to reverse their choices. This
narrative structure has created an unprecedented relationship between cinema and the audience. As
a result, interactive content films have redefined the perceptual boundaries in film consumption by
introducing innovations in the relationship between the viewer and the film. In this context, the rede-
finition of perceptual boundaries has enabled individuals to navigate between physical, virtual, and
digital worlds, shaping their perceptions through various platforms and experiencing new forms of
engagement.The active participation of the audience, personalized experiences, and the change in
the narrative structure of the story have expanded the perceptual boundaries of viewers, providing a
unique and unprecedented experience.

Keywords: Digital cinema, Interactive, Active viewer
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AHHOTANUA

Menua Maganuii 6aamyyayKTap/asl ’KaHa HACHTTYYJIYKTY OKyTyY/a ’KaHa )KalblUITyy/1a akKTUBYY POJIb
OWHOWUT. MBIHa MY TBTOMIBMICPANH Aa 63reue opay 0ap. Mynerdunbmaep Maganuii 6aamyytyKTap/sl
KaJIbIITaHIbIPYY/Aa pojib OWHOW ajar )kKaHa MaJaHui uAeHTU(UKAIUATa Ja TaaCUp TULIM MYMKYH.
Kenrteren mynsrduibmaep 6enruiayy 6up KOOMIyH k€ MaJJaHUATTBIH OaalyylyKTapblH, CAITTapbIH,
MU(OJIOTHSCHIH JKaHa OKYsUIApbIH YarbUAbIpaT. Alpeikdya Oannap yuyH MyJIbTGUIbMAEp ap KaHaan
Ma/IaHUATTAP/Ibl )KaHa KOOMJIOp/ly TaaHyyTa, TYIIYHYYT® ’aHa 6aajgooro TaaCUpUH THMTU3eT.

byn usunneene mamiekertuk “Tenekanan bamactan” TenekaHanblHIa skaHa YouTube kaHasibIHIA
kepcoerynreHn “Kosymap” artyy MylIsTOWIBMIAMNH Ma3MyHY TajIooro ayblHraH. M3uineeHYH
HETU3TH MaKcaThl — MYIBTOUIBMAECTH MaJaHUN 3JIEMEHTTEPAN aHBIKTOO Oonyn caHanar. M3unnee
«Kozymap» mynsrdpunbmMuHuH 16 cepHsiCBIH KaMTBIAT. Byn Tanmoo mpoueccuHzne MylnbTQuiIbMae
yi-Oyne delipecy, TWJ, YIyTTYK CHUMBOJAOD, YAYTTYK CE3UMTAJJBIK, TamMak-all, UK Ouiliep,
MYy3bIKa )KaHa KUHUMJIEP CBIAKTYY MaJaHU| KOJIOp aHBIKTANbl. VI3UII100HYH KBIMBIHTHITEI O0IOHYA
«Ko3zymap» MynbTOUIBMU KaHAal MaJaHUN SJIEMEHTTEPIH YarbUIIBIPraHbl TYypallyy MaaHHIYY
MaaJIbIMaTTapabl 6epe anar. byn MaanbiMaT MynbTQUIBMAECPINH ayAUTOPUSATAa TUHTU3TEH TaaCUPHUH
TYLIYHYY XaHa MyJbTQUIBMIEPINH KOOMIOTY OpAY XOHYHI® KoIlymMuya TYHIYHYK Oepyy Y4YYH
Oaamyy OOy caHaJIaT.

Aukviu co3dep: Mynbsrdunemuaep, «Kosymap», Mamanuii OaamyymnyKTap, YJIYTTYK CHMBOJIIOD

CULTURAL VALUES TRANSMISSION IN CARTOONS: A CASE STUDY OF “KOZU-
LAR” CARTOON”

Abstract

Media plays an effective role in teaching and disseminating cultural values and identity. In this re-
gard, cartoons have a distinct role. Cartoons can also play a role in shaping cultural values. They
can be a reflection of cultural values and at the same time influence cultural identity. Many cartoons
reflect the values, traditions, mythology, and stories of a particular society or culture. Especially for
children, cartoons can help them understand and appreciate different cultures and societies. They
are a very effective tool for conveying cultural heritage to children. In this study, the content of the
cartoon &quot;Kozular,&quot; which is broadcasted on the statetelevision channel &quot;Telekanal
Balastan&quot; and on YouTube, has been analyzed. The main purpose of the study is to identify the
cultural elements within the cartoon. The study covers 16 episodes of the “Kozular”; cartoon. During
this analysis, cultural codes such as family environment, language, national symbols, national sensi-
tivity, food, folk dances, music, and clothing present in the cartoon have been identified. The results
of the study can provide valuable information about which cultural elements &quot;Kozular&quot;
reflects. This information can be valuable in understanding the impact of the cartoon on its audience
and gaining further insight into its place in society.

Key Words: Cartoon, Kozular, cultural values, National Symbols
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AOcTpaKT

WuTepHer aliapiHpl OYTYHKY KYHII® aJamjaap apachlHAarsl Oaaplainryy, MaalbMaT alMallyy XaHa
conMaNfaIlyy ChIAKTYY 3H HETM3IHM apakeTTep jXKaHa MYKTaXKIBIKTap JXY30r'e amlblpbliia TypraH
MaaHWIYY asHTda OOJyTl KAl AJlam3ar xKep JKY3YHe KapairaHaaH Oepy THIHBIMCBI3 U3CHYYHYH,
TaaHI)IH-6I/IHYYHYH apKaCbl MCHCH KaJIBIIITAHBII, ©OHYTYII, KaHbl aubUIBIITAPAbI JKacall KEJICT.
MaansiMaT JOOpPYHYH OallTajbIIIbIHA KO a4KaH MHTEPHETTHH OMIOHYN TaOBUIBIIIBI JKOTOpPYyAa
OenruiieHreH/eil, agamaapra e3yH4e BHUPTyallyy AYWHe jkaparbil, Oyra 4elnH OOJyn KelreH
KOMMYHUKATUBIMK OaiylaHbIITapra Jarkl KaHbl MYMKYHUYJIYKTOPAY CyHAY. AHTKEH MeHeH Oy
apTHIKYBUIBIKTAp MaaJlbIMaT ajMallyy MPOLECCHH JKaKIIbIPTyyra raHa OarbITTallbll Yblrapbuica Ja,
©3Y MEHEH KOIIIO OMp KaTap KOPKYHYUTap/IbI JIa AJIBIT KSJITCHH OSNTIITYY. AJTapIbiH OUpH aiaMIap b
KOOTICY3/IyTyHa TaaCUPUH TUHTH3TCH OYJUIHHT jKaHa KHOSPOYJUTHHT TYITYHYKTOPY.

bynusunnee e OyiiuHr )kaHa KOepOYILITUHT TEPMUHHU, aHBIH TYPIIOpY, GopMaiapsl, KaThIIyydylIaphl,
©3reUeIYKTOpY Tyypallyy TEeOpHsUIbIK MaansiMaT Oepuiau. Omonnoil sne Keipreizcraniabia
WHTEPHET alJIbIHBIHAATE UHTEPHET OYJUIMHTMHUH WIITelId, (hOopMachl )KaHa ©J46eMY aHBIKTAJIbII,
quarpammaniap MeHeH kepcetTynny. M3umnneene camaTThIK H3WIIO® METONY KOJNIAOHYJAY. AHBIH
WYMHEH KOHTEHT aHaJIU3H XYPry3yiay.

Auxwiu co30op.; InTepHET, Oy/UTMHT, KHOEPOYIUIUHT, KOOIICY3IyK

CYBERBULLYING IN SOCIAL NETWORKS: THE CASE OF KYRGYZSTAN
Abstract

Today, the internet has become an essential platform for fulfilling basic activities and needs such as
interpersonal communication, information exchange, and collaboration. Humanity has been evolving,
developing, and making new discoveries through continuous exploration and learning. The invention
of the internet, which ushered in the information age, created a distinct virtual world and accelerated
this development by offering new opportunities for communication and idea exchange.

However, it is widely acknowledged that these advantages also come with a number of threats, par-
ticularly concerning safety and security. Among these threats are the concepts of bullying and cyber-
bullying, which pose risks to individuals’ well-being.

This study aims to provide theoretical insights into the terms “bullying” and “cyberbullying,” includ-
ing their types, forms, participants, and characteristics. Additionally, it will analyze the prevalence
and patterns of internet bullying in Kyrgyzstan during Internet Safety Month and present relevant
diagrams. The study used a qualitative research method. A content analysis was made of this.

Key Words: Internet, bullying, cyberbullying, security
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Oz

[nsanoglunun diinyay1 algilamasi bes duyu organi ile gergeklesir. Ozellikle gérme duyusu dnemlidir
clinkii imgeler gorme araciliiyla olusur. Gorsel imgeler iletisimde sd6zden ¢ok daha giigliidiir. Ik
caglardan itibaren insanlarin magara duvarlarina ¢izimler yaparak iletisim kurmaya basladigi
bilinmektedir. Gorlintiiniin yazili metinlere oranla ¢ok daha kolay anlasilir 6zelligi vardir. Ayrica
gorsel imge yaziya gore ¢ok daha fazla bilgi ve anlam tasir. Matbaanin icadi gazete ve dergileri ortaya
cikarmig ve bir siire sonra gazete ve dergiler iletisimi saglayan en 6nemli araglar olmustur. Gazete
ve dergilerin iki onemli unsuru bulunmaktadir. Bunlar; yazi ve fotograftir. Ancak fotografin gazetede

yazi1 ile bir araya gelebilmesi neredeyse iki ylizy1l sonra gergeklesmistir. Bu siirecte goriintii ihtiyact
ressamlarinin ¢izimleri ile giderilmeye ¢alismistir.

Camera Obscura ile baglayan goriintiiyli kaydetme istegi fotograf makinasiin icadi ile basin sek-
toriiniin kitlelere gergek gorsel goriintiiler sunmasini miimkiin hale getirmistir. Bu sayede gérme ve
gergeklik iligkisi fotografi ¢cok daha iglevsel hale getirmistir. ‘Gergegi resmetmek’ 6zelligi ile zamani
anlagilir bir olgu haline getirmistir. Teknolojik gelismeler sayesinde imgenin iiretilmesi, ¢ogaltilmasi
ve tiiketilmesi kolaylagsmistir. Bu ¢alismada gorselligin 6nemi, basinda kullanilmasi, fotografin ica-
dinin ve diger teknolojik gelismelerin basina etkisi, iletisim teknolojilerinin gelismesi ile dijitallesme
konular1 ele alinmaktadir.

Anahtar Kelimeler: Gorsellik, Fotograf, Dijitallesme ve basin

THE IMPORTANCE OF VISUALITY, DIGITALIZATION IN PHOTOGRAPHY AND ITS
EFFECT ON PRESS PHOTOGRAPHY

Abstract

Human beings perceive the world through the five senses. Especially the sense of sight is important
because images are formed through sight. Visual images are much more powerful than words in com-
munication. It is known that people have been communicating by drawing on cave walls since ancient
times. Images are much easier to understand than written texts. In addition, the visual image carries
much more information and meaning than writing. The invention of the printing press led to news-
papers and magazines, and after a while newspapers and magazines became the most important tools
for communication. Newspapers and magazines have two important elements. These are writing and
photography. However, it took almost two centuries for photography to come together with writing in
newspapers. In this process, the need for images was met by the drawings of painters.

The desire to record the image that started with the Camera Obscura made it possible for the press
sector to present real visual images to the masses with the invention of the camera. In this way, the
relationship between vision and reality has made photography much more functional. It has made
time a comprehensible phenomenon with its feature of ‘portraying reality’. Technological develop-
ments have facilitated the production, reproduction and consumption of images. In this study, the
importance of visuality, its use in the press, the impact of the invention of photography and other
technological developments on the press, the development of communication technologies and digi-
talization are discussed.

Key words: Visuality, Photography, Digitalization and press
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AHHOTAIINSA

AHanu3upyercs pa3paboTka METOIOB U MHCTPYMEHTOB JJIsl BBISBJICHHS MHAMKATOPOB HEKOPPEKTHOM
nHpopmaryy u ae3uHbopMannn. PaccMaTpuBaeTcs OIX0, 0CHOBAaHHBINM HA HHTETPATUBHBIX HCCIICIOBAHMSIX,
KOTOPBI TTO3BOJISCT U3BIICKATh JAHHBIC M MTPOJIBUTATh HOBBIC 3HAHUS B STOW 00JIACTH.

AKTyanbHOCTh JJAHHOTO HUCCIICIOBAHHS 3aKJIOYACTCS B HEOOXOMAMMOCTH H3YYCHUS Je3WH(OpMAITUK
KaK OJTHOTO M3 TJIABHBIX MEXaHHM3MOB BIIMSHUS Ha 001ecTBO. [IpakTuueckas 3HaYUMOCTh 00YCJIOBJICHA TEM,
YTO PE3yNbTaThl BBISBICHUS JE3WHPOPMAIMA ¥ HEKOPPEKTHOW HH(GOPMAIUK MOTYT ObITh HCIOIb30BaHBI
(haKTYCKMHTOBBIMH PECYPCaMH U B TIpoIiecce 00ydYeHHs MeTuarpaMoTHOCTU. HayyHast HOBU3HA U 3HAYMMOCTh
PpaboTHI 3aKIIIOYAIOTCS B aKTyalIbHBIX acleKTax paboThl ¢ HEKOPPEKTHOM MH(pOPMAaIIHeil B COLMATIBHBIX CETAX
Kazaxcrana, Takux kak Facebook, Instagram, TikTok.

Llens naHHOW pabOTHI — IMOKA3aTh, KaK MCCIIEIOBAHHS O3BOJISIOT BBISIBUTH PA3INYHBIC HHIMKATOPHI
HEKOPPEKTHOW HMH(OpPMAIUU U Je3uH(popMaIu. DTOT TOAXOA IMO3BOJISECT IMPEOA0JICBaTh OTPAHUYCHUS,
CBSI3aHHBIE C WCIONH30BAaHHWEM OIHOTO METOJa WM TOAXOAa, W pa3pabareiBaTh Oonee 3PQeKTHBHBIE
HWHCTPYMEHTHI AJ1s1 00pBOBI ¢ 1e3nH(pOpMaHeH.

W3BnedeHue MaHHBIX SBISETCS KIFOUEBBIM JTAllOM B BBIABICHHMU Je3uH(popmaru. Mcciemoparenu
HCIIOJIB3YIOT Pa3IMuHbIe METOABI cOOpa nH(pOpPMAIIMH, BKIIOYAs aHAIN3 TEKCTOB, ayJH0 U BUICOMATEPUATIOB,
a TaKKe COLMAIBHBIX MEINA.

ImaBHBIA  BBIBOA WCCIIEOBAaHUS COCTOMT B TOM, YTO IOSIBIIEHHWE JJIEKTPOHHBIX TEXHOJOTHH W
OypHOe pa3BuUTHE MeauarIarGopM NPUBEIM K IMOSBICHUIO HE TOJNLKO HOBBIX CTpareruii GOpMUpOBaHUS
W paclpoCTpaHeHHs KOHTEHTa, HO M K MOCTOSSHHOMY pOCTy nae3uH(popMamuu. ITO U3MEHWIO TaKTHKY
noTpebaeHus HHOOPMAITUH, YBEIIMYUIIO POCT BOBICUCHHOCTH ayTMTOPHH B IIPOU3BOJICTBO U PACIIPOCTPAHCHUE
KOHTEHTA.

Knouesvie crosa. nesnnpopmaliviu, MHIAUKATOPHI Ae3UH(POpPMaIuy, (paKTUSKUHT, COIUAIBHBIC CETH.

STUDYING THE PROBLEMS OF INCORRECT INFORMATION AND DISINFORMA-
TION IN SOCIAL MEDIA AND MASS COMMUNICATION

Abstract

The development of methods and tools for identifying indicators of incorrect information and disinformation
is analyzed. An integrative research-based approach is considered, which allows for data extraction and the
advancement of new knowledge in this field. The relevance of this study lies in the need to examine disinfor-
mation as one of the main mechanisms of influence on society. The practical significance is due to the fact that
the results of identifying disinformation and incorrect information can be used by fact-checking resources and
in the process of media literacy education. The scientific novelty and significance of the work lie in the current
aspects of dealing with incorrect information on social networks in Kazakhstan, such as Facebook, Instagram,
and TikTok. The aim of this work is to demonstrate how research allows for the identification of various indi-
cators of incorrect information and disinformation. This approach helps to overcome the limitations associated
with using a single method or approach and develop more effective tools for combating disinformation. Data
extraction is a key stage in identifying disinformation. Researchers use various methods of information collec-
tion, including the analysis of texts, audio and video materials, as well as social media. The main conclusion of
the study is that the emergence of electronic technologies and the rapid development of media platforms have
led to the appearance of not only new strategies for content formation and dissemination but also to a constant
increase in disinformation. This has changed the tactics of information consumption and increased audience
engagement in the production and dissemination of content.

Keywords: disinformation, disinformation indicators, fact-checking, social networks.
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